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Fake News and Fact-Checking Organizations in the Post-Truth Era: Perspective
Bangladesh

Barek Hossain’
Mobassera Jahan Fatima?®
Valerii L. Muzykant’

Abstract

The internet and information technology users have been increasing in Bangladesh at an
astonishing rate like in other developed and developing countries of the world. From this
perspective, the availability of the internet has provided an enormous opportunity to spread
information. However, this information can sometimes be the source of misinformation,
disinformation, misleading information, mal-information, and fake news. In this regard,
through this article, we tried to underline the vital fact-checking services and tools used to tackle
these issues in Bangladesh by using the secondary data analysis method where articles, reports,
online resources, and documents have been taken into consideration. Through this process, a
short literature review has been conducted to understand the related research works in this field.
Then, this article has tried to shed light on the digitalization process of Bangladesh. Besides, by
reviewing worldwide fact-checking organizations, this study has tried to analyze the
Bangladeshi Fact-checking organizations. The main object of this article is to have a general
overview of fake news issues and fact-checking organizations in Bangladesh. This research
shows that fake news is a burning issue in Bangladesh. Especially during the COVID 19 period,
various fake news, misinformation, and rumor issues have been detected by different fact-
checking organizations in Bangladesh. Academic research regarding media literacy, fact-
checking process, and institutions are still new and few in this country. This study also found
that recently fact-checking organizations in Bangladesh have played active roles in tackling

fake news, disinformation, misinformation, and rumor.

Keyword: Bangladesh, Fake news, Fact-check, Misinformation, Digitalization, media Literacy.
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Introduction

Bangladesh, a small country with a dense population, is situated in South Asia, bordered on
three sides by India, and one other side has a common border with Myanmar and the Bay of
Bangle. It achieved independence in1971 from Pakistan after nine months of bloody war. Over
the past decade, it has progressed in different aspects and sectors like girls' education, child
marriage, ensuring compulsory education to the root level, agriculture, education, health,
human resource development, and poverty alleviation. It has earned tremendous development
in the digitalization process. The journey began on December 12, 2008, as an election manifesto
of the Bangladesh Awami League (AL); then Leader of the Opposition and current Prime
Minister Sheikh Hasina declared that in 2021, 50 years of independence, Bangladesh will
become a 'Digital Bangladesh.' Later, the AL government started adopting various steps in this
regard, which played a leading role in the formation of 'Digital Bangladesh." As a result, at the
beginning of 2022, Bangladesh's internet penetration rate stood at 31.5 percent of the total
population, and the number of internet users had increased to 52.58 million [Kemp; 2022].
Currently, the number of mobile phone users in Bangladesh is 163.3 million. Kepios analysis
indicates that internet users in Bangladesh have increased by 5.5 million, which means 11.6
percent between 2021 and 2022. As a result of digitalization, everyone has an internet-
connected smartphone, and it will be appropriate to say that the flow of information is
tremendous. However, this information flows includes fake news and misinformation as well.
Fake news did much harm to humanity and communal harmony in different Asian counties in
the world, such as Myanmar (Rohingya violence), Bangladesh (Ramu Violence), and India
(Delhi riots, Muslim minority lynching). And then the fruitful way to decrease the spread of
fake news and misinformation is by increasing media literacy and using fact-checking. As a
result, fact-checking is becoming popular in Bangladesh. In this circumstance, the primary
objective of this article is to have a general overview of fake news issues and fact-checking
organizations in Bangladesh. Besides, this article aims to underline the vital fact-checking
services and tools used to tackle fake news, rumor, misinformation, disinformation, and

malinformation issues in Bangladesh.
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Analysis of Fact-checking related research works in Bangladesh

According to Ahmed (2019) fake news has become a serious concern in the United States and
other developed democracies, that may be partly because those societies still boast robust
cultures of rights and systems of justice that ensure physical safety and freedom from gross
forms of harassment. But in places where more direct forms of control are not only still possible
but on the rise, there is little need for something as sophisticated and indirect as fake news to
sway public opinion by way of advancing one’s agenda or interests. He also stressed that in
time, this may change, especially if the deployment of fake news can become easier to wield as
a targeted and scalable operation. But in a tool kit with far more brutal instruments that can be

used with virtual impunity, fake news may continue to be a supplementary option for now.

Islam, Alam, Hossain, Motaleb, Yeasmin, Hasan, and Rahman (2020) have researched ‘Bengali
Fake News Detection,” where a data mining algorithm is used to classify fake and real news.
Through this work, they consider Bengali fake news classification considering the South Asian
context. They also introduced a web interface based on the classifier to check whether a news
article was written in the Bengali language, fake or real. The results show that the classification

model has 85% accuracy with a random forest classifier.
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After a six-month-long ethnographic study in three villages in Bangladesh, Sultana and Fussell
(2021) showed that villagers perceived a lack of knowledge and experience among local
medical professionals and often fell for flashy promotions of unreliable and unconfirmed cures.
Villagers built on their local beliefs and myths, religious faiths, and social justice sensibilities
while fact-checking suspicious information. Besides, they often reported being misled by
misinformation that caters to these values, and they further spread this information through
conversations with friends and family. They suggested that researchers should study
misinformation and situated fact-checking together as a collaborative practice to design

appropriate well-being technologies and social media for given communities.

Al-Zaman (2021) has conducted a research in Bangladesh perspective where he catagorizes
COVID-19-related online misinformation in six popular themes like health, political, religious,
crime, entertainment and miscellaneous. According to this research, to curb misinformation,
many initiatives have been taken so far that have produced little success. Although online
misinformation is a global phenomenon, its impact could be more intense in countries like
Bangladesh that have comparatively less efficient communication infrastructures and/or more

digital illiterate netizens.

In another research Al-Zaman (2021) has focused on the reactions of Bangladeshi social media
users to religious misinformation. That study used a content analysis method and discovered
two major themes, such as emotion-driven reactions and reason-based reactions to social media
content and disinformation. According to the findings of the study, users' emotional reactions

(62.02 percent) are more tangible than their cognitive abilities (37.98 percent).

On the other hand Hossain et al. (2022) conducted a study on Bangla News fact checking tools,
employing an annotated dataset of S0K news. Furthermore, they have conducted an overview
of the set of data and developed a reference system with state-of-the-art NLP techniques to
recognize Bangla fake news using traditional language elements and neutral network-based
methods. After considering all these research works, we have realized that explanatory research

works on the fact-checking scenario of Bangladesh are not available at all.

Materials and Methodology
In this article, we have tried to underline the primary fact-checking services and tools in

Bangladesh by using the secondary data analysis method where articles, reports, online

www.internationalstudentsymposium.com
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resources, and documents have been considered. Through this process, a literature review has
been conducted to understand the related research works in this field. Then, this article has tried
to shed light on the digitalization process of Bangladesh. Besides, we focused on the fake news
situation in Bangladesh. We added a short definition and differentiation of fake news-related
terms like misinformation, rumor, disinformation, and malinformation. In addition, by
reviewing the worldwide history of fact-checking organizations, this study has analyzed the
Bangladeshi fact-checking organizations. For this purpose, we have analyzed seven public and
private fact-checking organizations in Bangladesh in total. Finally, concise the findings and

propose some suggestions regarding these organizations and their functioning.

Digital Inclusion in Bangladesh

Bangladesh is growing fleetly due to the intelligent use of technology to drive a digital
metamorphosis. The First E-mail service was started in Bangladesh through a small private
action, eventually in late 1993. Another private association came with a bulletin board service
(BBS) with Internet mails and newsgroups in late 1994 that attracted numerous subscribers
because of its reasonable price package. There was demand from all diggings for BTTB
(Abbreviation) to start VSAT (Abbreviation) or X. 25 lines for Internet and data entry services.
But BTTB wasn't willing. However, three figures (Dr. M. Yunus, famed for his microcredit
banking for the poor, Dr. Manzoor Elahi, and Dr. Jamilur Reza Chowdhury) have played a
significant role in removing all nonsupervisory bars for setup and use of VSAT in the private

sector. As a result, online Internet service began in the country on 4 June 1996.

It's making combined trouble towards achieving the Digital Bangladesh Vision by icing digital
services are accessible for all three groups of Bangladeshi citizens digital natives — youngish,
tech- expertise, generations growing up with technology; digital appendages — middle-
progressed individualities who have espoused technology; and outliers — the nonage who stay

down from technology.

Over the past decade, Bangladesh has made progress in various areas. In continuation of this
improvement, installation of optical fiber cable (16 thousand 975 km.) and Wi-Fi routers up to

2,004 unions and 1,463 unions connected to the network monitoring system till June 2019.

Developing e-commerce and digital technology in Bangladesh has ensured employment for
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many people in the IT sector and generated much foreign exchange. One study found that every
1,000 Internet connections created 70 new job opportunities. Besides, the number of freelancers
in Bangladesh is about 0.65 million. As a result, the current income of Bangladesh's information
and communication technology sector is one billion dollars. Any information and direction of
the Bangladesh government are conveyed directly to the people through a website or web portal
called Bangladesh National Portal. Many government mobile helpdesks have been set up in the
country to disseminate government services and information to remote areas of Bangladesh.
People can quickly get government information and services by calling the specific numbers of
these mobile helpdesks. All these numbers are under toll-free service. At present, there are
several government hotline numbers in Bangladesh. Thus, any special government
announcement is delivered directly to those individuals and their families through short
messages on mobile phones. Recently, citizens of Bangladesh can apply online and collect
attested copies of various land deposit documents from e-service centers set up in 64 districts
(Palak, 2020). Citizens are getting government information and services by calling the specific

numbers of these mobile helpdesks.

Sugarcane supply permit or subsidy for sugar mills has been automated, and farmers are now
getting their subsidy on mobile. Numerous e-commerce sites have sprung up in Bangladesh due
to general online shopping and e-commerce concepts. Through this, customer service has been

improved, and innumerable employment opportunities have been created.

An e-book platform has been officially created for students to access all classes’ textbooks
online easily. It contains 300 textbooks and 100 auxiliary books. Due to the extensive internet
connection in education, various online educational platforms have been developed in the
country, through which not only the students but also the youth of the country can create
employment. Currently, the country's most popular online educational platform is ‘Robi 10

Minute School.’

To ensure healthcare for the citizens, the government has set up telemedicine service centers in
different places. Arrangements have been made to send any information or complaint about the
management of government hospitals via mobile phone or text message. Income taxpayers can
now calculate income tax at home and create and file returns. Remittances from one place to
another through postal cash cards, mobile banking, electronic money transfer systems, etc., are

now relatively easy and faster. Money can also be transferred through the Internet and online

www.internationalstudentsymposium.com
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banking. Currently, some of Bangladesh’s popular mobile banking services are bKash, Rocket,
T-Cash, Cash, City Touch, Upaya, Easy Cash, and so on (Palak, 2020).

Customers can pay their electricity, water, and gas bills online or on their mobile phones. As a
result of the use of ICT in business registration, various important issues like the results of all
public examinations; application for admission to schools, colleges, and universities; exam
registration, job application, and birth registration are now handled from home through the
Smartphone. Besides, almost all train, bus, and plane tickets can be collected online or on

mobile, so there is no need to collect them separately.

“bERER

The government is currently using a unique web portal called 'E-Tender' to recruit tenders for

significant development works, significantly reducing corruption in these works. Bangladesh's
first artificial satellite ‘Bangabandhu Satellite-1’ was launched on 12 May 2016, and through
this action, it ranks 56th on the list of countries launching its satellite. Also, Bangladesh is
currently connected to two submarine cables, namely SEA-ME-WE-4 and SEA-ME-WE-5, for
better and faster internet connection across the country and communication with the outside

world.

On April 13, 2013, a group of young Bangladeshi technologists developed "Pipilika," the
nation's first Bengali web search engine, as part of an academic research project to look up
material online in Bengali (pipilika.com BD's first ..., 2013). However, "Pipilika" has since
been discontinued after running approximately until 2021. Numerous factors contributed to
"Pipilika's" inability to contend with well-known search engines like Google in terms of
popularity. Hossan (2023) points out that despite the creators of Pipilika's best efforts to create
a search engine that could meet the Bangladeshi populace's requirements, they could not secure

the necessary backing from the government, industry, and users. Lack of investment, poor user
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experience, and inadequate funding are a few of the factors cited in his piece as contributing

factors to Pipilika's failure.
Picture of first Bengali web search engine “Pipilika”, Source: Hossan (2023)

Bangladeshi technologists have developed ‘Electronic Voting Machine’ or EVM in all
indigenous technologies, through which voting is done in a completely environmentally
friendly technology without paper-ink. Digital technology will take votes and automatically
count and save the results at the end of the vote. According to the Estonian-based e-Governance
Academy Foundation's National Cyber Security Index, Bangladesh ranks 36th out of 180
countries worldwide, while Bangladesh ranks Ist in South Asia (Bangladesh ranks first...
2021).

An Overview of Fake News, Misinformation, Disinformation, Malinformation, and
Rumors

We now find ourselves in a political and cultural phenomenon known as the "post-truth era,"
where subjective facts are dismissed in favor of sentimental arguments and individual
convictions. There are significant ramifications for public discourse, government decision-
making, and the media's role in influencing public opinion because the distinction between truth
and fiction is blurred. Furthermore, misinformation and disinformation can spread quickly via
social media and other communication channels. In this respect, it is crucial to understand the

related concepts when discussing fact-checking and fake news.

Thus, this discussion covered various forms of false information, such as propaganda, rumors,
misinformation, disinformation, and false news. Rumors are unfounded or uncertain comments
or information, whereas fake news is news that is entirely made up. Whereas disinformation is
the deliberate dissemination of inaccurate data to deceive people, misinformation is false
information disseminated intentionally or unknowingly. Presenting correct information with
the intent to harm someone is known as mal-information. In addition, propaganda is a strategy
that employs various techniques, such as factual information, untrue or partial content, and data
that cannot be independently verified, to accomplish a specific political or ideological goal.

Fake News

Fake news is news that is 'fabricated,' with no basis. An event that did not happen but is claimed

to have 'happened.' Fake news is 'false' information presented as 'truthful' news. The University
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of California's Center for Information Technology and Society defines fake news as follows:
'Fake news is when fabricated information is disseminated in the form of news but does not
follow editorial policies or procedures to ensure the truth and credibility of a news story. This
fake news can include misinformation and disinformation. Fake news is different for everyone.
However, the bottom line is that fabricated or made-up events with no verifiable information,
sources, or statements are fake news. Sometimes it can be mere rumors, sometimes 'clickbait'

articles created for financial gain (Shishir, 2022).

Rumor

In Bengali, fake news is known as in other words, and the most familiar word is ‘rumor.” The
literal meaning of rumor is ‘rumor or word of mouth.” That is news of an event whose integrity
has not been verified but has already been reported. Uncertain statements or information that
could be either true or false are identified in the dictionary as rumors. But nowadays, a
conventional meaning has prevailed over the literal meaning of ‘rumor.” Rumors now mean
more false and then fake news is also meant by rumor. The government authorities often say
that 'rumors are being spread online' to mean the confirmed untruthfulness of a news item,

which refers to 'fake news is being spread online.

Similarly, when other parties feel it is necessary to label a spread of information as 'false,’ they
usually say, 'I/we are being rumored. Here, the word 'rumor’ is used in the sense of ‘fake news,’
and this meaning of rumor is conventional. Rumor means "information that has not yet been
verified or cannot be verified. In addition to ‘fake news’ or ‘rumor,' other terms that need a
basic understanding in fact-checking are misinformation, disinformation, misinformation, and

propaganda (Shishir, 2022).
Misinformation

This word is translated into Bengali as 'false information. Misinformation is a broad or broader
term. In the case of spreading wrong information, there is no chance to be sure whether the
person was spreading it knowingly or unknowingly. That wrong information is called
misinformation. For example, someone posted on Facebook, 'Prime Minister has ordered
landlords to waive three months' rent for tenants due to the Corona epidemic. We don't know

whether the person who posted the wrong information did it knowingly or unknowingly after
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seeing other people's posts or listening to other people's posts without verifying it. Again, for
those who shared this post, knowingly or unknowingly, we cannot say for sure. As a result, we

will identify this wrong information as misinformation (Shishir, 2022).
Disinformation

Disinformation can be translated into Bengali as 'bad info." It has the intention to mislead people
by spreading the wrong information. Disinformation is the spreading of wrong information to
mislead people. The same misinformation can be misinformation for some and disinformation
for others. First, some information is spread as disinformation. Then many people do not
understand others spread out. The same information will be considered misinformation because
they did not knowingly spread the mistake. It can also be the opposite. At first, someone
unknowingly spread the wrong information. But later, others deliberately played a role in

misleading and spreading that wrong information.

For example, disinformation is usually spread against ideological, political, and state
opponents. In some cases, information is spread for economic purposes. A video of former
Bangladesh Prime Minister Khaleda Zia's speech posted on a Facebook page has been fact-
checked. The report showed how parts of a 2017 video of BNP leader Khaleda Zia's speech had
been cut and spliced to create a new video, giving the opposite meaning to her original speech.
Cut out parts of a video from multiple places to distort the speaker's leading point Promoter's
intent to spread misinformation in creating and promoting new videos. The matter is

straightforward. Hence it is disinformation (Shishir, 2022).
Mal-information

In this case, the information is correct, but the intent to harm someone by disclosing it is the
highest. In Mattagami, disinformation is the presentation of accurate information to harm an
individual, society, or state so that the intended person or organization is harmed. It is often
practiced online. An example of this could be: A Muslim person attacked a minority person in
Bangladesh due to religious sentiments. After the attack, there was a protest. Then someone
posts a picture, video, or information online of an old torture incident on the Muslim minority
in India and calls to present an argument in favor of the attack on the minority in Bangladesh.
That post has insufficient information, and there is an attempt to shorten or rationalize the

torture incident in Bangladesh by bringing its information into a new discussion during the
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incident of minority violence in Bangladesh. If the information here is accurate, it is

misinformation because it is presented with bad intentions (Shishir, 2022).
Propaganda

Propaganda is a campaign to achieve a particular political or ideological objective, to create
influence. That intention can be either good or bad. Again, any method, good or bad, can be
adopted to achieve any objective, good or bad. That is, trying to influence people politically or
ideologically with accurate information, adding false or half-truths to the truth, giving utterly
false information, or giving information that cannot be determined as true or false- these are
propaganda. Propaganda uses information, misinformation, disinformation, and rumors

(Mattingly & Yao, 2022; Shishir, 2022).

Fake News, Misinformation, Disinformation, Malinformation, and Rumor During the
Digital Inclusion Process in Bangladesh

As a developing country with a low literacy rate, Bangladesh has faced several incidents
regarding fake news, rumors, and disinformation. The allegations about accusations smeared
with beef and pork fat that led to the Sepoy Rebellion, millions of 1857 are among the oldest
yet most prevalent rumors people grow up hearing in history books (Towhid, 2021). Besides,
there have been numerous examples in Bangladesh throughout the last decade where social
media abuse has become a security risk. From the Ramu incident in 2012 (Sarkar, 2020) to the
Bhola incident in 2019 (Debnath, 2019), an alarming number of attacks on nonage communities
are fueled by social media vilification and related misinformation. Also, in 2019, false child
abduction claims sparked mob attacks on 30 persons, murdering eight of them (Bangladesh

lynchings: Eight, 2019).

The rise of digital news platforms and social networking sites has significantly impacted this.
The Shahbagh Movement in 2013, the Quota Reform Movement in 2014, and the Road Safety
Movement in 2018 are three of Bangladesh's significant events in which social media played
an important role [Towhid, 2021]. People have a tremendous capacity to create chaos,

confusion, and instability with the same instruments that empower them.

On the other hand, Bangladesh has been victimized during the pandemic by severe coronavirus-
related misinformation like the rest of the world. There had formerly been numerous conspiracy

theories and misinformation about coronavirus. And now, false information about vaccines is

www.internationalstudentsymposium.com



ULUSLARARAS]

< o Ye RENci Medya Ve Iletigim

SEMPOZYUMU

International Student Symposium

spreading on social media platforms. Anti-vaccine groups are trying to increase vaccine

hesitancy with their far-brought conspiracy theories (Kanozia & Arya, 2021:316).

Some Tips to Prevent the Spread of Fake Information or News

According to other research, at least 800 people have died worldwide in the first three months
of 2020 due to false information about the coronavirus (Haque, 2020). As a result, we have to
be careful while sharing news and information. However, how can we manage it? Fact-checking
website 'Full Fact' has provided some tips for quickly finding fake information and news.
Besides, media experts suggest that users need to ask three questions before sharing anything

on Facebook (Haque, 2020). They are-
The First Question

Who gave the news? First, ask yourself this question. If the source is not trustworthy, do not

share it. If the formula is new, try to learn about it.

The Second Question

What? Enter the link and read the real news. Note the picture, the number used, and someone's
comment. Comments are often used without mentioning the source or given without context.
Pictures or videos with the news may be fake. The voices used in the video may have changed.

The Third Question

How do you feel after reading the news? False news propagators are interested in playing with
people's emotions. If you become upset or anxious, they know that you will focus on the news.
Therefore, before posting anything to social media, try to analyze your emotions. Share it if you
have a positive feeling about the content. And if you run into issues, try to double-check by

consulting other sources.
Fact-Check

With the development of information technology, information has become more and more
available daily. At this time of the 21st century, with the rapid flow of information technology
and social media welfare, information is now in our hands. Information is no longer the sole
property of the intellectual class of society, but anyone, regardless of class, can collect, store,
and disseminate any information. Not only is this free flow of information helping society to

move forward, but we are often losing out on the tide of so-called information. And among the
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issues that are involved in this problem, the most talked about is fake news such as fake news,

informative or infodemic, deepfake technology, etc.

With the speed of the internet and the popularity of social media, the growth of the two is the
main driving force of information flow. And as a result, not only information but also the
amount of misinformation is increasing on the internet. As a result, it is becoming increasingly
important to find the correct information. That is why it is necessary to verify the authenticity
of the information, objectivity, etc. And this verification or testing process is known as fact-
checking. According to BTRC data, in March 2021, the total number of Internet users in
Bangladesh stood at 11 crores 71 lakh 40 thousand [ The number of internets...; 2021]. Besides,
according to the social media management platform Napoleon cat statistics, the number of
Facebook users in Bangladesh till May 2021 is four crores 82 lakh 30 thousand [Afrin; 2021].

Identifying the misinformation spread among so many people is a huge task.

Regarding this, Bangladesh has three organizations: BD Fact Check, Jacchai, and Fact Watch.
The Fact Watch, launched in 2017, is a project run by a local university called the University
of Liberal Arts. The two others have been operating independently. Jaachai and Fact Watch
have their websites, while BD Fact Check reaches audiences through its Facebook page.
Bangladesh has no legal framework for registration with independent fact-checking agencies.
As aresult, these agencies are classified as online media outlets. These companies mainly verify

claims posted on social media.

Fact-Checking Organizations in the World

On March 5, 1938, an advertisement in Collier's Weekly magazine appeared in "Time' where
the term 'fact checker' was used. The ad mainly featured various statistics on Time magazine's
success and growth. This process of fact-checking the published information continued for
decades to come. But with the advent of the Internet, a new type of fact-checking began. Now,
fact-checking, working on the information or statements someone has already published.
Politics has become a critical factor in this new type of fact-checking. Fact-checking tends to
be more important in verifying the truth of political information or statements of state political
persons and institutions. Lucas Graves, the author of the book 'Deciding Hats Two' and
renowned researcher on political fact-checking, says that political fact-checking has evolved

continuously. Although it started in the eighties, it has become more refined and regulated in
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the following decades.

On the other hand, FactCheck.org was launched in 2003 as the first full-fledged political fact-
checking initiative. It was initially an initiative of the Annenberg Public Policy Center at the
University of Pennsylvania. After that, some other websites started working in America and
Europe in political fact-checking. With the emergence of independent fact-checking
organizations and the challenge of mainstream media reporting by political bloggers before the
2004 US election campaign, many of America's leading mainstream media outlets sought to

strengthen and modernize Tal's traditional fact-checking process.

Although at first, they did not take the fact check of their statements well, American politicians
gradually started to accept it as a part of journalism. The word 'fake news' (Fake News) started
to be widely discussed around the 2016 US election campaign at a stage of creating new
independent fact-checking initiatives worldwide. Democratic and Republican campaigns used
social media to spread fake news before the election. Evidence of a coordinated fake news
campaign from outside the US, particularly on behalf of the Republicans, later emerged. Even
after being elected, President Donald Trump has made it almost a daily routine to talk about the
term. In 2017, Collegiate Dictionary named "fake news" the most talked about word of the year.
Trump used to call critical reports published about him in leading media "fake news." In January
2018, he even awarded the so-called "Fake News Award" to CNN, The New York Times, and
The Washington Post. Fact-checking became popular as fake news proliferated online and
debates on the issue became widespread. According to a 2020 statistic by the Hueck Reporters
Lab, the number of globally recognized fact-checking institutions in 2014 was over half a
hundred. In 2016 it stood at 105, and in 2020 this number increased to 301. Besides, the number
of fact-checking organizations worldwide increased by 200 percent in the four years after
Trump was elected in 2016. According to Duke Reporters Lab data, in January 2021, 349 fact-

checking organizations were active.

Fact-Checking Organizations in Bangladesh

Fact-checking started institutionalized in Bangladesh at this time of increasing popularity of
fact-checking in America and the world. 'BD Fact Check' started its journey at the beginning of
2017 as the first fact-checking organization here. It started with a few young journalists.

Another fact-checking initiative called 'Jachai' started shortly. Besides, some other fact-
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checking organizations are present in Bangladesh. Here, we have discussed seven fact-checking

organizations in Bangladesh.
BD Fact Check

BD fact check (www.bdfactcheck.com) started working in 2016. They also have a page on
Facebook (https://www.facebook.com/bdfactcheck/). The BD Fact Check verifies information
from discussions, press conferences, public meetings, and the media. They also check the fake
news, pictures, or videos that go viral on social media. BD Fact Check has different categories
of content, including Fact Check, Facebook Rumor, Politics Check, Health Check, Media
Literacy, Multimedia, and Fact Check Request. According to the Co-founder of BD Fact Check,
Kadruddin Shishir, at first, people did not understand the fact check. But now everyone
understands its importance [Mashum, 2018]." Another co-founder of BD Fact Check, Zahid
Arman, added, "There have been many big accidents in our country in the past due to fake news
or rumors. False news about politics and religion spreads more. We also place more emphasis

on these two issues [Mashum, 2018]."
Rumor Scanner

Rumor Scanner officially launched on March 17, 2020, and is the first fact-checking initiative
in Bangladesh to start fact-checking through websites and digital banners to make more people
aware. They explain the issues by examining various viral topics like politics, society,
economics, and health medicine. Rumor Scanner is the first fact-checker in Bangladesh to
launch a WhatsApp helpline where conscious citizens can send posts, videos & news links to
be fact-checked. They receive hundreds of serious queries weekly through the WhatsApp
helpline. Rumor Scanner is a part of RSB Media & Research, registered with the Registrar of
Joint Stock Companies and Firms. RSB Media & Research is a for-profit firm headquartered in
Dhaka, Bangladesh. Rumor Scanner performs a fact check through a total of eight processes.

These processes are

a) Fact check request,

b) Active monitoring team,

c) Select a claim to fact check,
d) Research,

¢) Write a fact check,
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f) Editing,

g) Digital banner, rating, and

h) Correction.

Rumor Scanner does not cover- memes, trolls, humor, and sarcasm. They fully respect the fact-
checkers code of principles enacted by the International Fact-Checking Network (IFCN).
Besides, Rumor Scanner uses six types of ratings

a) True,

b) Partial True,

c) False,

d) Misleading,

¢) Could Not Be Verified, and

f) Unproven.

The Rumor Scanner team usually focuses on various international media outlets operating in
Bangladesh to verify any information because most media outlets in the country or media
freedom of speech in question and most domestic media outlets do not publish sensitive
information. For both sides of the story, Rumor Scanner looks for primary sources —
information collected from contacting people directly, found on webpages and social media
accounts, traceable expert opinions, scholarly literature (books and journal articles) — and
secondary sources like reports from trustworthy media. They utilize trustworthy image
assessment platforms like Google images and Tin eye reverse image search for images and

videos.

During the verification of content, it may raise doubts about the safety of the source (person)
mentioned in the report. In that case, the Rumor scanner only presents the evidence or
information from the source. As a result, there is no possibility of creating security concerns
for the person. Rumor Scanner has six categories- Fact Check, Trending Rumor, Coronavirus,
News Fact Check, Video Fact Check, and Do it yourself (DIY) Fact check. Rumor Scanner
Bangladesh has gained international recognition as a fact-checking organization by the
International Fact-Checking Network (IFCN), an affiliate of the Pointer Institute of Journalism
[Rumor Scanner Bangladesh; 2021]. They have got this recognition as the second institution of
the country. Besides, Rumor Scanner launches its first mobile app (https://cutt.ly/HRB6Dk4)

in Bangladesh, which has played an essential role in making people aware of the horrors of
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rumors in the country.
Factkhuji (Find the Fact)

Factkhuji is another fact-checked website in Bangladesh. In addition to the
(www.factkhuji.com) website, they also have a Facebook page
(https://www.facebook.com/factkhuji/). Abul Kalam Azad is the founder of Factkhuji, and it
started its journey at the beginning of 2020. Keeping in mind the context of Bangladesh,
Factkhuji is developing some tools with which a citizen can verify the authenticity of any
website, picture, video, or even viral social media content. It will also provide in-depth training

for journalists to enhance their fact-checking skills.

Factkhuji is an independent fact-checking platform run in the Bangladeshi capital city Dhaka.

It publishes verified facts to battle fake news and disinformation. Their content categories are

e Fact-check (fake news, rumor, misleading, analysis),
o Factkhuji academy (tools to check facts, experts on fake news, resources for reporters), and
e Event (fact discussions, training).

Boom Bangladesh

Boom is a unique digital journalism initiative, India's first and foremost data verification/fact
check website. However, this website started its journey in Bangladesh as 'Boom Bangladesh'
in April 2019 (www.boombd.com). It has four categories - Fake News, Fact Files, and Body

Health. Boom's main website has a separate category called 'Bangladesh.' The Facebook page

of the organization is https://www.facebook.com/Boombangladeshnews. On the other hand,
Boom Ping is part of the Digital Network (www.ping network.in) and is a registered private

limited company in India.

Boom Network has had a news department since 2014, and since November 2016, Boom has
launched another division as an initiative for fact-checking. It is certified by the International
Fact-Checking Network Pointer Institute. Boom Bangladesh has a team to verify the

information. This team verifies the information by using eight methods. These are-

e Choosing a claim for data verification,
¢ Find out the source of the claim,

e Communicate with the source,
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e Looking for evidence and information to support or disprove a claim,
e Know about the subject from experts/individuals,
e Writing a fact check, correct mistakes immediately and openly.

Jachai (Verification)

'Jachai' (www.jachai.org) is a Bangladesh-based fact-checking website. In February 2017, it

launched as the first Bangladeshi fact-checking website in the Bengali language. However, the
initiative started in 2012 with a Facebook page «called 'Be careful, share
responsibly.' Jachai claims it is an independent and self-reliant initiative free of political and
religious influence. Its purpose is to highlight the authenticity of various online news and
information and motivate everyone to disseminate information responsibly. Jachai' is a neutral
endeavor conducted entirely on private financing from a sense of social responsibility. In
addition to fact-checking, this site also provides information on fake checks and rumors. There
is also a list of rumored media. These media have given several rumored news releases. 'Jachai'
follows an NGO Model and appears well-informed about contemporary fact-check business
functions. In fact, 'Jachai' comes from the orthodox journalistic fact-checking model and adopts
research-based reporting instead (Mohammad, 2019). 'Jachai' also produces several posts on

the processes of identifying fake news and rumors on social media.
Fact Watch

Fact Watch (www.fact-watch.org) is a pioneer in creating Media Information Literacy in
Bangladesh. The organization aims to create public awareness about misinformation, fake
news, and rumors; the journey began on November 1, 2016, with initial financial support from
the American Center. Fact Watch is a project of the University of Liberal Arts, or ULAB, under
the auspices of the Center for Critical and Qualitative Studies (CQS). The organization
communicates data verification results to everyone through its website and Facebook page.
Besides, it organizes various workshops, seminars, public lectures, etc. Selection of various

claims or information for verification:

a) Speech or statements of politicians and various important people.
b) Different news spreads through social media.

c) Various news published through mainstream news.
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AFP Fact Check

AFP's digital verification service was launched in France in 2016 and has become one of the
world's leading fact-checking organizations. The organization's journalists have covered
various online content published in various local languages like Amharic (Ethiopian's official
language), Hindi, Polish, Portuguese, and so on. They work with various AFP bureaus
worldwide to identify and refute harmful, influential, and misleading information from these
contents, considering local culture, language, and politics. Kadruddin Shishir is an editor at the
AFP Dhaka bureau who is in charge of the Bangla website of AFP Fact Check. Before joining
AFP, he was the editor of Boom Live in Bangladesh. He has previously worked for BD
FactCheck, one of Bangladesh's leading TV channels.

Findings and Discussions
e In Bangladesh, only two mainstream media have a fact-checking section.

e General people are not aware of fact-checking. As a result, they believe in rumors, and this
situation affects different communal conflicts in society.

e Also, countries like Bangladesh have risks of political biases in fact-checking. For instance,
when some fact-checking results go against the power relationship, it can be manipulated by
them as fake news or wrong information.

e Fact-checking journalism can be an excellent career, but people are still unaware of this
opportunity.

e Fact-checking is not only related to fake news, rumor, misinformation, disinformation, and
misinformation. On the contrary, all kinds of discourse can be fact-checked, for instance,
written and published documents, speeches, audio, videos, or records.

e Sometimes political parties leading figures and their supporters can spread misleading

information and disinformation for their political benefit.

Conclusion and Recommendations

In recent times in Bangladesh, there have been unpleasant incidents like attacks on minority
communities due to fake news, misinformation, rumor, and disinformation. People have died
because of fabricated and malinformation-derived clashes. In this circumstance, fact-checking
is a crucial issue for Bangladesh's smartphone-prone children, youth, and the elderly. Although

Fact-checking or verifying the authenticity of information is complicated, its necessity is
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undeniable nowadays and has been increasing gradually. Fact-checking is a way to confirm the
truth of any information using some techniques. Just as there are many types of information,
there are many ways to verify the information as information is mixed in words, language or
sentences, data or statistics, images, videos, or audio. Everyone is constantly looking for,
giving, and using the information in this vast world of information technology. As a result, it is
challenging to understand who is giving accurate information or misleading people with false
or fabricated information. Besides, information verification has become one of the most critical
issues in finding the truth of fake news or rumors spread on all types of networks. Different
social media platforms like Facebook, Twitter, and Youtube have updated their fake
information policies and introduced some significant initiatives. As there were extreme
criticisms and pressure from various organizations on social media platforms' roles in different
clashes, for instance, Rohingya violence in Myanmar (2017), Delhi riots in India (2020), and
Ramu violence in Bangladesh (2012).

This research found that fake news severely harmed Bangladesh's communal harmony and
deeply affected the rural and urban peoples' faith and actions. Especially during the COVID 19
period, various fake news, misinformation, and rumor issues have been detected by different
fact-checking organizations in Bangladesh. As fact-checking and media literacy are relatively
new phenomena in Bangladesh, few academic research works exist on these issues. In this
regard, this research hopes to contribute a little to Bangladesh's media and communication-
related studies. This study also found that recently fact-checking organizations in Bangladesh
have played active roles in tackling fake news, disinformation, misinformation, and rumor.
However, during this research process, we noticed that fact-checking is still complicated and

not convenient for the general.

Recommendations

e Mainstream media of Bangladesh should play a more active role regarding this issue. Each
media should include a compulsory section for fact-checking.

e Awareness should arise among people to ensure the correctness of the information, news, or
content before sharing or spreading them.

e Just like journalism, there will be obstacles to fact-checking. In this regard, fact-checkers must

be organized and force the government to take on the necessary responsibilities.
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e Young professionalists should realize that Fact-checking can be an excellent profession to
explore.

e Political statements should be a subject of fact-checking, which will make the political
leadership responsible.

e Compulsory training, workshops, or seminars about media literacy, fake news, and fact-
checking should arrange for all public and private institutions by the related authorities, for
instance, Press Institute Bangladesh (PIB) and Management and Resources Development
Initiative (MRDI).

e A compulsory course on media Literacy should include in Secondary school and Higher
Secondary School curricula as, according to different research results in Bangladesh, the age
group of social media users is ranged from 14 to 35. The National Curriculum Board Of

Bangladesh should pay attention to these issues.
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Haber Cerc¢eveleme Baglaminda Kirgizistan Medyasinda Covid-19 As1 Haberlerinin
Sunumu: kabar.kg, sputnik.kg Haber Siteleri Orneginde

Farida Kachybekova'

Ozet

Biitlin diinyay1 saran Covid-19 salginliginin ortaya ¢ikmasi gazetecilikte saglik haberciliginin
onemini artirmistir. Ayni zamanda kiiresel bir sekilde yayginlasan hastaliga karst ¢oziim olarak
astlarin bulunmasi medyanin giindemini olusturmakta ve medya sundugu asi1 haberleriyle
toplumu biiytik bir dl¢glide etkilemektedir. Bagka iilkelerde oldugu gibi Kirgizistan’da yayinini
sirdiiren medya kurumlarinda da as1 haberleri sik sik yayimlanmaktadir. Bu g¢aligmada
Kirgizistan medyasinda Covid-19 as1 haberlerinin nasil bir sekilde bigimlendirilerek
cercevelendigini ortaya koymak amaclanmaktadir. Toplumun haber ve bilgi almasini saglayan
medyanin iktidar gii¢lerinin ideolojisine gore haraket etmesi ve desteklemesi bu caligmada
haber cerceveleme baglaminda as1 haberlerinin degerlendirilmesine neden olmaktadir.
Aragtirmada as1 haberlerinin kamuya aktarilmasinda ne tiir stratejik yol izlendiginin
aciklanacagr da calismanin Onemini arttirmaktadir. Arastirmanin inceleme alanini haber
cerceveleme baglaminda Kirgizistan medyasinda yer alan as1 haberleri olusturmaktadir. Bu
calismada Orneklem olarak kabar.kg ve sputnik.kg haber siteleri se¢ilmistir. Bu iki haber
sitesinin se¢ilme nedeni, kabarkg’nin ulusal diizeyde c¢ok okunup takip edilmesi,
sputnik.kg’nin de Kirgizistan’da ¢ok okunan uluslararasi bir medya olmasi ile agiklanabilir.
Calisma Kirgizistan’da Covid-19 virusuna kars1 asilarin uygulanmaya basladigi giinden yani
29.03.2021°den 29.04.2021 tarihine kadar bir aylik zaman ile sinirlandirilmistir ve bu siirede
s0z konusu olan iki tane haber sitesinde yayinlanan as1 haberleri analiz edilmistir. Arastirmada
yontem olarak icerik analizi uygulanarak elde edilen bulgular niceliksel olarak ¢éztimlenmistir.
Calismanin sonucunda, kabar.kg asilama siirecini olumlu sekilde yansitarak COVID-19
virusuna kars1 agilamaya yonelik hiikiimet ideolojisinin yayilmasini ve ideolojinin dogallagarak
basarili sekilde devam etmesini desteklemektedir. Uluslararasi haber sitesi olan sputnik.kg hem

iilkenin asilamaya yonelik ideolojisini desteklemekte ancak kendi ekonomik politiine gore

! Kocaeli Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik Bilim Dal1, Yiiksek Lisans Orencisi
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yayin yaptig1 anlasilmaktadir.

Anahtar Kelimeler: Havber Cerceveleme, Medya, Saglik haberciligi, Covid-19 As1 Haberleri,
Haber Insa Stratejileri

Giris

Medya saglik alanindaki gelisme ve hastaliklar, tedavilerle ilgili olaylar1 haberlestirerek
toplumun algisini saglik konusunda da yonlendirmekte ve diisiincelerini degistirbilmektedir
(Maden, 2020). Insanlar1 saglik konulariyla bilgilendirmeyi amaglayan saglik haberciligi covid-
19 virusunun meydana gelmesiyle kitlelerin dikkatini ¢ekmektedir. Bununla birlikte salginliga
kars1 agilarin bulunmasi ve onlarin insanlara verilmesi, asilarla ilgili genel bilgilerin aktarilmasi

saglik haberciligi araciligiyla gerceklesmektedir.

Medya ag1 haberlerini ¢ergevelendirerek kitleye sunamaktadir. Medyanin asiyla ilgili bazi
koniular1 6n plana ¢ikarmasi, bazilarimi gizlemesi de s6z konusu olabilir. Bunlar1 ortaya
cikarmak i¢in habeleri belirleme, organize etme anlamina gelen ¢ergeveleme kuramina ihtiyag
duyulur. Ciinkii ¢erceveleme as1 haberlerinin medyada nasil bir sekilde sunulmakta oldugunu
tespit etmeye olanak saglamaktadir. Dolayisiyla bu ¢alismanin literatiir kismini ‘sdylemin rutin
olarak diizenleme araci seklinde kullandig1 segme, dikkat ¢cekme ve dista birakma siireglerini
kavrama sekli’ olarak tanimlanan (Gitlin, 2007; aktaran Erdogan, 2005) haber c¢erceveleme

kurami ve saglik kaberciligi olusturmaktadir.

Biitiin diinyada oldugu gibi asilarin bulunmasi Kirgizistan medyasmin da giindemini
olusturmaktadir. Asilarin uygulanmaya gegilecegi hiikiimet tarafindan duyuruldugu andan
itibaren as1 haberlerinin Kirgizistan medyasinda sik sik yer almaya bagslandig: fark edilmistir.
Dolayisiyla bu ¢alismanin konusunu as1 haberleri olusturmaktadir. Aragtirmanin asil amaci ise
Kirgizistan medyasinda yer alan as1 haberlerinin sunum bi¢imini haber cerceveleme
baglaminda dergerlendirmektir. Evreni Kirgizistan’da yayin yapan medyalarin oldugu bu
calismada oOrneklem olarak kabar.kg ve sputnik.kg haber siteleri secilmistir. Calisma
Kirgizistan’da Covid-19 virusuna karsi asilarin uygulanmaya bagladigi giinden yani
29.03.2021°den 29.04.2021 tarihine kadar bir aylik zaman ile siirlandirilmistir ve bu siirede

s6z konusu olan iki tane haber sitesinde yayinlanan as1 haberleri analiz edilmistir.
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Haber Cerceveleme Kurami

Medya diinyada olup biten binlerce olaylarin arasindan kendi ideoloji ve politigine gore sadece
birkagini secerek kitlelere sunmaktadir. Bu durum medyanin toplumu tarafsiz ve gercek
haberlerle bilgilendirmek gorevinin iizerinde tartigma konusunu yaratmaktadir. Bu baglamda
bir¢ok elestirel medya caligmalari medyanin olaylar1 oldugu gibi yansitmadigini, kitle iletisim
araclarinin trettigi haberlerle gerceklik arasinda bir ugurumun oldugunu, medyanin hangi
konularda haber yapicagi, neleri 6n plana cikaracagi siirecinde belli bir dl¢iitlere gére haraket
ettiklerini ortaya koymaktadir. Bu c¢aligmalar medyanin olaylari sunmasinda haberleri

cergevelendirdigini gostermektedir.

Ik kez sosyolog Golffman tarafindan kullanilan gergeveleme kavrami bir durum sz konusu
oldugunda onu belli bir diizen ve uyum igerisinde tanimlamak ve insa etmek olarak ifade
edilmektedir (Golffman,1974; aktaran Ozarslan ve Giiran, 2015). Bir baska deyisle
cergeveleme, olaylar1 belirleme, organize etme olarak da tanimlanmaktadir (Sarag, 2018).
Terimi, gercekligin belli bir kismin1 segmek ve onlar1 haber metniyle dikkat ¢ekici hale
getirmek olarak tanimlayan Entman ¢ercevelemenin iletisimci, metin, izleyici ve kiiltiir olmak
iizere dort hatta olusturuldugunu vurgulamaktadir (Durur, 2011). Ona gore iletisimciler olaylar
bilingli ve bilingsiz olarak c¢ercevelendirirken, metinler olaylarin sozciik, s6z imge gibi
unsurlarla giiglenmesini saglar. izleyiciler ise medya tarafindan sunulan gergeveleri kendilerine

gore anlamlandirirken, kiiltiir bu konuda ¢ogunluga dali olmaktadir.

Cerceveleme kuraminin Onciillerinden olan Gitlin ¢erceveleri belli bir ideolojiyi tasiyan arag
olarak gérmektedir. Ona gore baskin ideolojiye hizmet eden haber ¢ergeveleri, lizerinde tagidigi
ideolojinin yeniden iiretilmesini ve mesrulagmasini saglamaktadir (Durur, 2011). Bu noktada
medya ¢alisanlar lirettigi haberlerle se¢ilmis bazi konulara dikkat ¢ekmeye ¢alisirken, tasidigt

ideolojiye kars1 gelen ya da ilgilendirmeyen konulari tamamen unutturabilmektedir.

Medya igerikleri ekonomik ve siyasal sisteme bagimli olarak iiretilmekte ve medyada neyin
sunulmasinda blirleyici gii¢ etkili olmaktadir. Bunun disinda birlesme, cesitlilik, ticarilesme,
uluslararasilagma siiregleri de medya firiinlerinin bigimlenmesinde 6nemli rol oynamaktadir
(Barret, 2006; aktaran Sarag, 2018). Ayn1 zamanda reklamveren, siyasi kurum, haber kaynagi
gibi medyanin ekonomik olarak bagimli kaldigi aktorler de haberin cergevelendirilerek

sunulmasini etkilemektedir.
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Haber cergeveleme siirecinde haberlerin bilissel cercevelerine degil orgiitsel ¢ercevelerine gore
haraket edilmektedir. Yani medya ideolijik yapinin igerisinde kapitalist {iretime hizmet
etmektedir. Bu baglamda haber cergeveleri ideolojik olarak iiretilmekte ve egemen bir goriis
icerisinde toplumsal gercekligi yaratmaktadir. Haber c¢erceveleme kurami giindem belirleme
kuramiyla da iligkilendirilmektedir. Bu noktada giindem belirleme konulara dikkat ¢ekmeyi
amaclarken, haber cerceveleme konunun sunma bigimiyle ilgilenmektedir (Ozarslan ve Giiran,

2015).

Saghk Haberciligi ve Haberlerin Cercevelenmesi

Covid-19 salgmmhigmin biitiin diinyay:1 tehdit altina almasiyla birlikte son iki yildan beri
gazetecilik alaninda saglik haberciliginin 6nemi artmaktadir. Literatiirde bilim haberciliginin
bir dali olarak gecen saglik haberciligi ana konusu saglik olup, saglik bilimleriyle test edilebilir
seklindeki metin veya igerik olarak tanimlanmaktadir (Sterling, 2009; aktaran Ekmel, 2018).
Saglik haberciligi tipki bilim haberciligindeki gibi saglik alanindaki gelismeler, ilaglarin
bulunmasi, tedavi yontemleri gibi konular1 sunarken diger yandan kanser, sakginlik gibi
hastaliklar1 ekonomik, sosyal, cografik faktorleri igererek genis bir hikayelerle aktarmaktadir

(Ekmel, 2018).

Medyanin topluma sunacak mesajlar1 siizgecten gecirerek ekonomik olarak bagimli kaldig:
kurumlarm cikarlarina hizmet etmekte oldugu sdz konusudur (Ozdogru, 2021) Bu noktada
saglik haberciliginde iiretilen irlinlerin de reklamlagmis, ticarilesmis ve magazinlesmis
iceriklere donustiigii kolaylikla sdylenebilir. Dolayisiyla saglik haberleri de belli bir diizen ve
uyum igerisinde gercevelenerek bir ideolojiye hizmet etmektedir. Daha 6nce yapilmis saglik
haberlerinin ¢ercevelenmesiyle ilgili caligmalarda Amerika ve Cin medyasindaki saglik
haberleri c¢erceveleme baglaminda analiz edilmistir. Arastirmalarin  sonucunda saglik
haberlerinin gercevelenmesinde “ekonomik sonuglar”, “sorumluluk yiikleme”, “insan ilgisi” ve
“catisma” cergevelerinin siklikla kullanildig1 ortaya ¢ikmistir (Sarag, 2018). Daha 6nce saglik
haberciligi alaninda ger¢eklesmis calismalardan yola ¢ikan Sara¢ gerceveleme tiirlerine
kendisinin yaptigi “Domuz Gribi Haberlerinde Cerceveleme: Hurriyet Gazetesi Ornegi”
caligmasinda cesitli heber ¢ergevelerini eklemistir (Sarag, 2018): ekonomik magliyetleri iceren
ekonomik sonuglar ¢ergevesi; hastaligin insanlara olan etkilerine deginen insan ilgisi ¢ergevesi;

salginla ilgili catismal1 yorumlar1 kapsayan catigsma cergevesi; salginin ¢ikis noktasini belli bir
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iilke ya da insanlarla iliskilendiren sorumluluk yiikleme cergecesi; hastalikla ilgili dini veya
ahlaki kurallar temelinde yapilan yorumlar: igeren ahlak g¢ercevesi; hiikiimet ya da yonetim
kuruluglarinin salginlia iliskin yaptiklar1 kontrollerini igeren tedbir ve kontrol gergevesi;
salginliga yakalanma riskli olanlarla ilgili bilgilerden olusan bilgi verme ¢ergevesi; hastaliga
yakalananlarin sayisin1 gosteren sayilarla belirtme sersevesi; hastalikla ilgili uyarilar1 iceren
alarm cercevesi; salginliga yakalanan tinliilerin hikayelerine deginen magazinlesme ¢ercevesi;

hastalikla ilgili bilimsel gelismeleri kapsayan bislimsel gelisme ¢ergevesi.

Haberlerin g¢er¢evelenmesi siirecinde bir gercekligin oldugundan farkli olarak yeniden insa
edilmesi s6z konusudur. Dolayisiyla haberdeki metin, climle, dil, kurgu gibi unsurlar haberi
yeniden insa ederek yeni bir gergeklik yaratmaktadir (Dursun ve Orhon, 2004). Medyada bir
ideolojinin igleyisi ve silirdiirebilmesi i¢in insa sratejileri gelistirilmistir (Dursun, Kazanci ve
Orhon, 2004). Bunlar1 John B. Tompson birlestirme, pargasallagtirma, mesrulastirma, gizleme,

seylestirme olarak bes baglikta toplamaktadir.

Birlestirme, “biz” bilinciyle haraket edilerek birlik olgusunun sembollestirilmesiyle ideolojinin

islenmesidir.

Parcasallastirma, birlestirmenin tam tersi olup bir ideoloji etrafinda toplananlarin disarida

kalanlar1 6tekilestirmesi olarak tanimlanabilir.

Mesrulagtirma, esitsizliklerin topluma benimsetilmesi ve dogallagtirilmasini amaglamaktadir.

Ozellikle riza iiretimine dayanarak egemen varligina isaret etmekte oldugu sdylenebilir.

Gizleme, olayin gercek nedeninin saklanmasi ya da gérmezden gelinmesidir. Burada olay ya

da olgularin nedeni gizlenerek toplumun ilgisini bagka tarafa yonlendirmek amaclanmaktadir.

Seylestirme, bir durumu dogallastirarak devam ettirmek ve bdylece ideolojiyi siirdlirmektir.

Kirgizistan Medya Politikasi

Kirgizistan egemenligini 1991 yilinda Sovyetler Birligi’nin dagilmasindan sonra ilan etmistir
ve iilkenin bagimsizligin1 uluslararasi diizeyde ilk olarak kabiil eden devlet de Tiirkiye
Cumhuriyeti olmustur. Bu donemlerde Kirgizistan bagimsiz iilke olarak kendi yasa ve
kanunlarini kabiil etmistir. Ancak Sovyetlerin etkisinden tamamen kurtulamadig1 sdylenebilir.
Sovyetler doneminde Kirgiz medyasinin Sovyet hiikiimetinin ideolojisini destekledigi ve bu

yonde propaganda yaptigi goriilmektedir. Bagimsizliktan sonra 21 Subat 1991 tarihinde
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Kirgizistan Cumhurbagkani tarafindan Kirgiz Cumhuriyeti Devlet Televizyon ve Radyo
Yaymlar1 Sirketinin kurulmasiyla ilgili kararname imzalanmistir. Bagimsilik sonrast Kirgiz
medyasinda 6nemli reformlar gerceklestigi soylenmektedir. Artik iilkede 6zel basin kuruluglar
yayina baslanmustir. Ozellikle 1994-1997 yillarinda Kirgiz medyasinda biiyiik gelismeler oldugu
fark edilmistir. Basin ve ifade 6zgiirliigline daha ¢ok 6nem verilerek sansiir yasaklanmuistir.

Ayni zamanda devletin medya tizerindeki kontrolii de kaldirilmigstir (Temir, 2021).

Basin iizerinde devlet kontrolii kaldirildiktan sonra Kirgizistan’da 6zel medya kuruluslarinin
sayist oldukca artmistir ve Ozglirce yaym yapma olanagma sahip olmuslardir. Boylece
Kirgizistan “Orta Asya Demokrasi Adas1” olarak bilinmeye baglamistir (Temir, 2021). Ancak
iilkede yasanan etnik caligmalardan dolayr 2000’li yillarda medya kuruluslarinin siyasi
olusumlarin kontroliine gectigi goriilmektedir. 2002-2006 yillar arasinda Kirgizistan’da medya
alaninda bir¢ok yasal diizenleme gerceklestirilmistir (Dudak, 2013). 2 Nisan 2007 tarihinde
Ulusal Radyo ve Televizyon Kurumu i¢in yeni kanunlara imza atilmistir ancak yeni yasayla

ilgili tartismalarin hala devam etmekte oldugu soylenebilir.

Kirgizistan Anayasa’sinda medyanin 6zgiir oldugu ve sansiir edilemiyecegi ifade edilmektedir.
Bagimsizligin 30 yillik tarih igerisinde kabul edilen kanun ve yasalarin ifade 6zgiirliigiinii
destekledigi goriilmektedir. Giiniimiizde Kirgiz Ulusal TV ve Radyo Yayin Kurumuna bagl
televizyon kanallar1 ve radyolar yaymn hayatina devam etmektedir. Ayn1 zamanda “Kirgiz
Tuusu”, “Kut Bilim” gibi birka¢ gazete ulusal olarak yayin yapmakta ve bunlar devlet
tarafindan desteklenmektedir. Calismanin 6rneklemi olan kabar.kg devlete ait tek haber ajansi
olarak bilinmektedir. Bunun yan sira ¢ok sayida 6zel radyo ve televizyon kurulusu, gazeteler

ve 24.kg, akipress.kg gibi 6zel haber ajanslar1 bulunmaktadir (Temir, 2021).

Kirgizistan’da ekonomik ve ticari alanlarda oldugu gibi medya alanlarinda da Batili medya
kuruluglarinin ve Rusya’nin etkisinin devam ettigi soylenebilir. Kirgizistan’da yayin yapmay1i
stirdiiren bazi 6zel medya kuruluslar1 Batili medya organizasyonlariyla birlikte ¢aligarak
finansal olarak destek almaktadir. Rusya’nin ORT ve RTR televizyon kanallar1 hala
Kirgizistan’da seyredilmeye devam etmektedir (Dudak, 2010).

Kirgizistan’in Ozbekstan, Kazakistan gibi komsu iilkelere gore medya alaninda 6zgiir oldugu
sOylenmektedir. Ancak son zamanlarda tilkede basin 6zgiirliigiiyle ilgili bir¢ok tartigma ortaya

cikmaktadir. Yasalarda basinin sansiir edilemeyecegi, ifade 6zglirliigiiniin devlet tarafindan
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desteklenecegi ve gazetecilerin haklarinin korunmasina énem verilecegi gegmesine ragmen
uygulamada bunlarin gergeklesmedigi tartisilmaktadir. Anayasa’da basin 6zgiirliigii garanti
edilmesine ragmen medyanin hiikiimetin denetim ve kontroliinden tamamen kurtulamadigi
goriilmektedir. Ozellikle son zamanlarda gazetecilere kars: hiikiimet tarafindan karalamalar
yapildig1, davalar acildig: fark edilmektedir. Iktidar karsit1 goriisleri savunan medya kuruluslar
genellikle segim donemlerinde baskiyla susturulmaya ¢alisilmaktadir. Bu durum gazetecilerin
sansiir etmesine neden olmaktadir. Medya kuruluslart ¢ogunlugu devlet tarafindan kontrol
edilmekte ve hiikiimet 6zel medya sirketleriyle isbirligi yapmaktadir (Smailov, 2019).
Dolayisiyla 6zel medya kuruluslarinin objektif oldugunu sdylemek zordur. Kirgizistan’da
yatirimcilarin kitle iletisim alanina yatirim yapmasina cogu zaman izin verilmemektedir. Onun
icin bankalardan, finans kuruluslarindan ve 0Ozel sektdrlerden destek alamayan medya
kuruluglar:1 ticari alanda giiclii ve siyasette aktif olan kisilerden finansal olarak destek

almaktadirlar.

Kabar. Kg ve Sputnik.Kg Haber Sitelerinin Sermaye Yapisi

Kirgiz Cumhuryeti’nin resmi ulusal medyalarindan biri olan kabar.kg haber sitesi aslinda ulusal
haber ajansi olarak bilinmektedir. Kirgiz Sovyet Sosyalist Cumhuryeti tarafindan 28 Ocak 1937
tarihinde kurulmustur. Bu donemlerde sdvyetlerin i¢ ve dis politikalarindaki haberleri kitlelere
sunmustur. Kirgizistan’in resmi ve en eski haber ajansi olan kabar.kg ilk kez 1996°da internet
haberciligine baglamistir. kabar.kg bir haber ajansi olarak Kirgizca, Rusga, Tiirkge, Ingilizce,
Arapca, Cince yayin yapmaktadir. kabar.kg devletin bilgi kaynagi olarak faaliyet gdstermek ile
birlikte ulusal ve uluslararasi bilgi politikasin yiiriitmektedir. Dolayisiyla haber.kg haber sitesi
Kirgizistan’in yedi bogesindeki ve yurtdisindaki olaylarla ilgili bilgi toplayip hemen
dagitmaktadir. Ulusal oldugu icin Oncelikli olarak Kirgizistan’daki giincel geligsmelere
odaklanmaktadir (Cakir&Aktag, 2018). Bu baglamda kabar.kg sitesi devlet ideolojisini

destekleyen ulusal bir medya kurulu oldugu kolayca sdylenebilir.

Rusya hiikiimetinin sahip oldugu Sputnik, haber ajans1 olarak 10 Kasim 2014 yilinda kurulmus
ve  dinyanin  farkli  ilkelerinde  ofislerini  agarak  yaymini  siirdiirmektedir

(https://tr.wikipedia.org/wiki/Sputnik (haber_ajans%C4%B]1). Yayinlarini internet

sitelerinden ve radyo istasyonlarindan yapmaktadir. Kirgizistan’da 2014 yilinda sputnik.kg

sitesiyle kirgiz dilinde isini baglamistir. Sitedeki haberlerin biiyiik kismin1 Kirgizistan i¢indeki
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ve yurt disindaki cesitli haberler olusturmaktadir (https://sputnik.kg). Ancak daha c¢ok
Kirgizistan ve Rusyanin ekonomik, politik iligkilerine odaklanmaktadir. Bu baglamda
sputnik.kg haber sitesi Kirgizistan ve Diinyadaki olaylar1 kendi ekonomik politikasina gore

cercevelendirdigi sdylenebilir.

Arastirma

Amaci ve Onemi

Biitlin diinyay1 saran Covid-19 salginliginin ortaya ¢ikmasi gazetecilikte saglik haberciliginin
onemini artirmistir. Ayni zamanda kiiresel bir sekilde yayginlasan hastalia karst ¢6ziim olarak
astlarin bulunmasi medyanin giindemini olusturmakta ve medya sundugu asi1 haberleriyle
toplumu biiytik bir dlglide etkilemektedir. Bagka iilkelerde oldugu gibi Kirgizistan’da yayinini
sirdiiren medya kurumlarinda da as1 haberleri sik sik yayimnlanmaktadir. Bu g¢aligmada
Kirgizistan medyasinda Covid-19 as1 haberlerinin nasil bir sekilde bi¢imlendirilerek
cercevelendigini ortaya koymak amaclanmaktadir. Toplumun haber ve bilgi almasini saglayan
medyanin iktidar gii¢lerinin ideolojisine gore haraket etmesi ve desteklemesi bu caligmada
haber cerceveleme baglaminda as1 haberlerinin degerlendirilmesine neden olmaktadir.
Arastirmada as1 haberlerinin kamuya aktarilmasinda ne tiir stratejik yol izlendiginin

aciklanacagi da ¢alismanin 6nemini arttirmaktadir.

Inceleme Alani ve Kapsami

Arastirmanin inceleme alanini haber ¢erceveleme baglaminda Kirgizistan medyasinda yer alan
as1 haberleri olusturmaktadir. Evreni Kirgizistan’da yaym yapan medyalarin oldugu bu
caligmada drneklem olarak kabar.kg ve sputnik.kg haber siteleri sec¢ilmistir. Bu iki tane haber
sitesinin secilme nedeni, kabar.kg’nin ulusal diizeydeki medya olarak ¢ok okunup, takip
edilmesi, sputnik.kg’nin de Kirgizistanda ¢ok okunan uluslararast bir medya olmasi ile
aciklanabilir. Caligma Kirgizistan’da Covid-19 virusiine karsi asilarin uygulanmaya basladigi
giinden yani 29.03.2021°den 29.04.2021 tarihine kadar bir aylik zaman ile sinirlandirilmis ve

bu siirede s6z konusu olan iki tane haber sitesinde yayinlanan as1 haberleri analiz edilmistir.
Arastirma Sorulart
Aragtirmaya yon veren sorular asagida yer almaktadir:

1. Kirgizistan medyasinda Covid-19 as1 haberleri nasil ¢ergevelendirilmistir?
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2. Incelenecek as1 haberlerinin igerigi ne tiir stratejilerle insa edilmistir?
3. Haber icerigindeki bilgiler nereden ya da kimlerden alinmigtir?
4. Haber aktariminda gorsel olarak neler kullanilmistir?

Arastirma Yontemi

(Caligmada arastirma yontemi olarak igerik analizi kullanilmistir. Verilerin sistematik, tarafsiz
ve niceliksel olarak tanimlanmasini saglayan igerik ¢ozliimlemesi iletisim alaninda yapilan
arastirmalarda cok tercih edilen yontemlerden biridir. Icerik analizinin en 6nemli ve baska
yontemlerden farkli kilan 6zelligi esnek olmasidir (Yildirim, 2015; aktaran Cilingir, 2017).
Ikinci Diinya Savasinda Hitler’in radyoyu propoganda amaciyla kullanmaya baglamasi igerik
analizinin kitle iletisim araglarinin {izerinde yapilan ¢alismalarda kullanimini arttirmistir.
Clinkii bu yontem radyoda yayinlanan propoganda icerikli haberleri ¢oziimlemeye uygun
olarak kabul goriilmiistiir (Aziz, 1990 aktaran Cilingir, 2017). igerik analizi sadece arastirma
stirecinde erisilen istatistiki verilerle sinirli kalmayip, arastirmaciya o istatistiklerden yola
cikarak elde edilen bulgular1 yorumlamasina da imkan vermektedir. Calismada uygulanan
icerik analizinde literatlir kismindaki bilgilerden yararlanarak kodlamalar yapilmstir:
haberlerin internet sitelerine gore dagilimi; sunum bi¢imi haber kaynag: haber bagliklarinin
anlatim tarzi; heber cergeveleri haberdeki insa stratejileri, haber konusu olan asilarin tiiri;
haberlerde yer alan gorseller, haberlerin diizeyi. Bu kodlamalar izlenerek arastirma 6rneklemi
olan kabar.kg ve sputnik.kg haber sitelerinde yer alan as1 haberleri niceliksel olarak

¢oziimlenmektedir.
Elde Edilen Bulgularin Degerlendirilmesi

Bu baglik altinda elde edilen veriler tablolarla degerlendirilmekte ve yorumlanmaktadir.

Tablo 1. Asi Haberlerinin Internet Sitelerine Gore Dagilimi

Haber siteleri Say1 Yiizde (%)
sputnik.kg 40 42.55
kabar.kg 54 57.45
Toplam 94 100
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Tablo1’de as1 haberlerinin arastirma 6rneklemi olan sitelere gore dagilimina yer verilmektedir.
Elde edilen bulgular ¢alismanin sinirlandirildigi bir aylik siiregte agi haberlerini en ¢ok kabar.kg
sitesinde yaymnlandigin1 gostermektedir. Arastirma siirecinde bulunan COVID-19 salginma
kars1 gelistirilen agilarla ilgili toplam 94 haberin yiizde 57,45’1 kabar.kg’ye aittir. Geride kalan
yiizde 42,55 orandaki haberler ¢alismada uluslararast medyanin temsilcisi olan sputnik.kg’de

yer almaktadir.

Tablo 2. As1 Haberlerini Sunum Bicimi

Haberlerin Sunum Bi¢imi sputnik.kg kabar.kg Toplam
Say1 | Yiizde (%) Say1 | Yiizde (%) Say1 Yiizde (%)

Yalnizca Metin - - - - - -

Metin+Fotograf 36 90 48 88.89 84 89.36
Metin +Video 2 5 - - 7 7.45
Metin+Video+Fotograf 2 5 6 11.11 8 8.51
Toplam 40 100 54 100 94 100

Tablo 2’de ise as1 haberlerinin 6rneklem sitelerindeki sunum bigimine bakilmistir. Tabloda
gorlindiigii gibi toplam haber sayisinin yiizde 89,36°s1 metint+fotograf seklinde yaymlanmistir.
Haberlerin yiizde 8,51°’1 metint+video+fotograf bigiminde sunulurken yiizde 7,45°1 metin ve
video olarak yer almaktadir. Sputnik kg haber sitesi Kirgizistan Saglik Bakani’nin as1 aldigi
anini ve asinin alinmaya baglamastyla ilgili konusmasini video olarak da yiiklemistir. Ulusal
medyanin temsilcisi olan kabar.kg sitesi ise bazi linliilerin ve siradan halkin a1 almakta oldugu

anlarinin hem fotograf hem de videolarina yer vermistir.

Tablo 3. Haber Kaynaklari

Haber Kaynaklar: sputnik.kg kabar.kg Toplam
Say1 | Yiizde (%) | Say1 Yiizde | Say1 Yiizde

(%) (%)
Saglik ve Sosyal Kalkinma Bakanlig1 | 12 30 26 58.15 38 40.43
Saglik Bakan1 Alimkadir 6 15 5 9.26 11 11.70
Beysenaliyev
Diinya Saglik Orgiitii 2 5 - - 7 7.45
Saglik Calisanlari 3 7.5 11 20.37 14 14.89
Uzman 2 5 - - 7 7.45
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Yonetim Yetkilileri 3 7.5 7 12.96 10 10.64
Aragstirma Merkezleri 1 2.5 - - 1 1.06
Haber Ajanslari 8 20 2 3.70 10 10.64
Kaynak Belirtilmemis 3 7.5 3 5.56 6 6.38
Toplam 40 100 54 100 94 100

Tablo 3’te as1 haberleri haber kaynaklarma gore incelenmistir. Elde edilen bulgulardan
haberlerdeki bilgilerin saglik bakanligi ve saglik ¢alisanlar: tarafindan alindig: tespit edilmistir.
Tablo’ya gore toplam haber sayisinin yiizde 40’min haber kaynagi Saglik Bakanligi, ylizde
14,89’unun kaynagi saglik calisanlar1 olarak belirtilmistir. Bununla birlikte bilgilerin ylizde
11,70’inin kaynagi Saglik Bakani Alimkadir Beysenaliyev olarak gosterilmistir. Kaynak
gosterimindeki sonraki siramalarda da yiizde 10,64 olarak ayni oranda yonetim yetkilileri ve
haber ajanslar1 gelmektedir. Bu tablo aragtirma 6rneklemi olan sitelere gore degerlendirilecek
olursa uluslararas1 medya temsilcisi olan sputnik.kg sitesi haberde yer alan bilgilerin yiizde
30’unu saglik bakanligindan almistir. Yiizde 20’sinde casitli haber ajanslarini belirtmisken,
yiizde 15’inde Saglik bakani olan Alimkadir Beysenaliyev’i kaynak gostermistir. Ulusal
medyanin temsilcisi olarak seg¢ilen kabar.kg sitesi de ayni1 sekilde haberlerinin yiizde 58,15’ inde
saglik bakanligin1 kaynak olarak gostermisken, bilgilerin ylizde 20’sinin saglik ¢alisanlari
tarafindan alindigim1 belirmistir. Burada kabar.kg sputnik.kg’den farkli olarak yonetim
yetkililerinin asiyla ilgili agiklamalarina yogun bir sekilde yer verdigi goriilmektedir. Bununla

birlikte kabar.kg sitesi haberlerinde hi¢ bir haber ajansini kaynak olarak gostermemistir.

Tablo 4. Haber Basliklarinin Anlati Bicimi

Haber Bashklarinin Anlati sputnik.kg kabar.kg Toplam

Bicimi Say1 Yiizde Say1 Yiizde Say1 Yiizde (%)
(%) (%)

Bilgilendirici 11 27.5 13 24.07 24 25.53

Elestirel - - - - - -

Magazinel 2 5 3 5.56 5 5.32

Uyarict 3 7.5 8 14.81 11 11.70

flgi Uyandirict 12 30 2 3.70 14 14.89

Ornekleyici 5 12.5 24 44.44 25 26.60

Sansasyonel 4 10 - - - -
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Vaat Icerikli 3 7.5 4 7.41 7 7.45
Toplam 40 100 54 100 94 100

Arastirma kapsaminda as1 haberlerinin bagliklarinin anlati bigimleri yani baslikta kullanilan
anlatim tarzlar1 incelenmistir. Tablo 4’te elde edilen bulgilar haber basliklarinin yilizde 26.60°1
ornekleyici seklindeyken, yiizde 25.53’1 bilgilendirici anlatim tarzinda sunulmustur. Sonraki
siralamalarda ise yiizde 14,89 merak uyandirici, ylizde 11.70 oranda uyarict tarzinda
sekillendirilmis basliklar gelmektedir. Bu veriler 6rneklem sitelere gore degerlendirildiginde
sputnik kg’nin haber basliklarin1 daha ¢ok merak, ilgi uyandirict (%30)seklinde verdigi
gozlemlenmistir. Burada dikkat cekici bilgilerin yer aldigi sorulu bagliklarin yogun oldugu
dikkat ¢ekmistir. Dolayistyla boyle bir anlatim tarziyla ilgi uyandirarak  okurun daha ¢ok
tiklamasina olanak saglamak amaclandig1 sdylenebilir. Sitedeki geride kalan haber bagliklarinin
yiizde 27.5’1 bilgilendirici tarzindadir. kabar.kg’ye bakildiginda ise haber basliklarinin ytizde
44 44°Uinilin Ornekleyici tarzinda verildigi tespit edilmistir. Yani bu tarz haber bagliklarinda as1
alanlar 6rnek olarak gosterilmektedir. Ikinci sirada ise yiizde 24.07 orantyla bilgilendirici
gelmektedir. Bunun disinda uyarici (14.81) haber bagliklar1 da yogun dir sekilde yer almaktadir.
Haber sitelerin ikisinde de vaat igerikli haber basliklar1 bulunmaktadir. Bagliklarin bu tiir
anlatim tarzi saglik bakanliginin asilarin zararl olmadigini, sorumlulugu bakanlik kendi lizerine
alacagiyla ilgili aciklamalar1 icermektedir. Haberlerin basliklarima bakildiginda 6rneklem

sitelerin hi¢birinde elestirel tarzda verilen baglik bulunmamastir.

Tablo 5. As1 Haberlerinde Kullanilan Cergevelemeleri ve kullanim Sikliklart

Haber Cerceveleri sputnik.kg kabar.kg T oplam
Say1 Yiizde (%) | Say1 | Yiizde (%) Say1 Yiizde
(%)
Ekonomik Sonuglar 5 12.5 5 9.26 10 10.64
Insan Ilgisi 9 22.5 8 14.81 17 18.09
Catisma 2 5 1 1.85 3 3.19
Sorumluluk Yiikleme 3 7.5 3 5.56 6 6.38
Ahlak 3 7.5 - - 3 3.19
Tedbir ve Kontrol 4 10 2 3.70 6 6.38
Riski Gruplar ve Bilgi Verme 5 12.5 6 11.11 11 11.70
Sayilarla Belirtme 5 12.5 19 35.19 24 25.53
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Alarm/Uyar1 - - 3 5.56 3 3.19
Magazinellestirme 4 10 7 12.96 11 11.70
Bilimsellesme - - - - - -
Toplam 40 100 54 100 94 100

Tablo 5’te as1 haberlerinde kullanilan haber cergeveleri analiz edilmistir. Tabloda yer alan
bilgilere gore sayilarla belirtme ilk sirada yer almaktadir. Asit alanlarin sayisint gosteren
sayilarla belirtme c¢ercevesi toplam 94 haberin yiizde 25.53’iinde kullanilmistir. Asilarin
insanlara olan etkilerine deginen insan ilgisi ¢ercevesi yiizde 18.09 oranla ikinci sirada
gelmektedir. Burada asilarin etkisini olumlu sekilde ¢ercevelendirilmektedir. Bilgi verme ile
magazinlesme cergeveleri 11.70 olarak aym yiizdeyi gostermektedir. Ast haberleri haber
cerceveleme kapsaminda degerlendirildiginde iinlii politikacilarin, saglik bakan ve iilkedeki
iinli doktorlarin asilanmalarinin magazinellestirilerek sunuldugu dikkat ¢ekmektedir. Bu
baglamda iki heber sitesi karsilastirildiginda sputnik.kg’nin insan ilgisi gercevesini (22.5)
yogun sekilde kullandig1 goriilmektedir. kabar.kg sitesindeki haberlerin yiizde 35.19’u ise
sayilarla belirtme ile ¢ergevelendirildigi tespit edilmektedir. S6z konusu olan site as1 alanlarin
sayisini siirekli sayilarla belirterek haberlestirmektedir. Ayni zamanda magazinellestirme
cergevesine de (12.96) yogun bir sekilde rastlamasi dikkat cekicidir ve sputnik.kg’den
farklilagmaktadir.

Tablo 6. As1 Haberlerinde Kullanilan Haber Insa Stratejileri ve Kulllamm Sikliklar:

Haber Insa Stratejileri sputnik.kg kabar.kg Toplam

Say1 | Yiizde (%) | Say1 Yiizde (%) Say1 | Yiizde (%)
Birlestirme 8 20 10 18.52 18 28.13
Parcasallagtirma 2 5 3 5.56 5 5.32
Mesrulastirma, 20 50 12 22.22 32 34.04
Gizleme - - - - - -
Seylestirme 10 25 21 38.89 31 32.98
Toplam 40 100 54 100 94 100

As1 haberlerinde kullanilan haber insa stratejilerine bakildiginda seylestirme ilk siraya ¢ikmaktadir.
Tablo 6’da yer alan bulgular a1 haberlerinde yiizde 32.38 oranda as1 almay1 dogallastirarak devam

etmeyi temsil eden seylestirme insa stratejisi kullanildigim gostermektedir. Ikinci sirada 34.04
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ylizdeyle mesrulastirma yer almaktadir. Burada haberlerle asinin insanlara benimsetilmesi
amaclandig1 sdylenebilir. Bu tiir haber insa stratejisi kullanilan haberlerde kendi rizasiyla gelip
as1 alan unliiler, siyasetgiler ve saglik gorevlileri haber aktorii olarak kullanildig: dikkat
¢cekmistir. Bununla birlikte bilgilendirme insa stratejisi (28.13)de yogun olarak kullanilmistir.Ger¢ek
nedenini saklamasiyla ideolojinin devam etmesini saglayn gizleme stratejisi hi¢ bir haberde
bulunmamistir. Burada dikkat ¢eken nokta sputnik.kg sitesinin mesrulagtirma insa stratejisini yogun
kullanarak daha ¢ok Rusya’nin gelistirdigi “Sputnik V” asisinin haberini yaptig1 tespit edilmistir.
kabar.kg sitesi ise daha c¢ok seylestirme stratejisine Onem vererek asi alma ideolojisinin devam
ettirmesini amagladig1 gézlemlenmistir. Bu durum halka as1 alma ideolojisini yayiltmay1 amaglayan
iilkelerin medya yoluyla kendi sdylemlerini olusturmasi disinda her medyanin kendi medya politikasina

bagli oldugu soylenebilir.

Tablo 7. Haber Kunusu Olan Asi1 Tiirleri ve Kullamim Stklikiar:

As1 Tiirleri sputnik.kg kabar. Kg Toplam
Say1 | Yiizde (%) Say1 | Yiizde (%) Say1 | Yiizde (%)

Sinopharm (Cin) 7 17.5 17 31.48 24 25.53
Sputnik V (Rusya) 14 35 11 11.70 25 26.60
EpiVakKorona (Rusya) 3 7.5 - - 3 3.19
KoviVakti (Rusya) 3 7.5 - - 3 3.19
AstraZeneca (Ing) 3 7.5 1 1.85 4 4.26

Yok 10 25 25 46.30 35 36.84
Toplam 40 100 54 100 94 100

Tablo 7°de haberlerde konusu gecen asilarin tiirleri incelenmistir. Elde edilen bulgular habere
konu olan agilarin yiizde 26.60 Sputnik V (Rusya), yiizde 25.53 Sinopharm (Cin), yilizde 4.26
AstraZeneca (Ing) yiizde 3.19 EpiVakKorona (Rusya) ve KoviVakti (Rusya) oldugunu
gostermektedir. Bunun disinda higbir asiyr konu almayan ama asilamayi haberlestiren
haberlerin oran1 ylizde 36.84’1i olusturmaktadir. Agilarin dagilimi o6rnek sitelere gore
degerlendirildiginde Rusya tarafindan desteklenen uluslararas1 medya olan sputnik.kg’nin
Sputnik V asis1 (%35) lizerinde durdugu gézlemlenmistir. Ayni zamanda s6z konusu olan haber
sitesinde Rusya’da gelistirilmis EpiVakKorona ve KoviVakti a1 tiirlerini konu alan haberlere
yer verilmektedir. sputnik.kg’nin Ingiltere’de gelistirilen AstraZeneca asistyla ilgili negatif

icerikli haberleri yayinladig1 da dikkat ¢ekmektedir. Ulusal medya olan kabar.kg sitesinde ise
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Cin’de gelistirilmis ve asilamanin ilk gilinlinden verilmeye baslayan Sinopharm asis1 (31.48)

yogun bir sekilde rastlanmistir. kabar.kg asilara degil asilama siirecine daha ¢ok 6nem verdigi

aciklanmustir.

Tablo 8. Haberlerde Kullanilan Gorseller ve Kullanim Stkliklar

Haberlerde Kullamlan Gorseller sputnik.kg kabar.kg Toplam

Say1 | Yiizde (%) Say1 Yiizde (%) Say1 | Yiizde (%)
Mlaglar 6 15 12 22.22 18 19.15
Politikac1 5 12.5 2 3.70 7 7.45
Saglik Calisanlar 11 27.5 17 31.48 28 29.79
As1 Almakta Olan Kigiler 9 22.5 10 18.52 19 20.21
Hastane 2 5 - - 7 7.45
As1 ignesi 6 15 12 22.22 18 19.15
Toplu Kisiler 1 2.5 3 5.56 4 4.26
Toplam 40 100 54 100 94 100

As1 haberlerinde kullanilan gorsellere bakildiginda ilk siralarda saglik ¢alisanlar: yiizde 29.79,

as1 almakta olan kisiler ylizde 20.21, ilaglar ve as1 ignesi gozselleri ayn1 oranda yiizde 19.15°1

olusturmaktadir. Sonradan politikacilarin (%7.45), hastanenini (%7.45) ve toplu kisilerin (4.26)

gorselleri gelmektedir. Gorsel haberdeki bilgilerin kanitidir. Dolayistyla haberlerin biiyiik bir

kisminda gergek gorlesler kullanilarak okurlarin dikkatini ¢cekmek amacglanmistir. Ast almakta

olan politikaci ve siradan kisilerin fotograflariyla birlikte videolar1 da kullanilmistir.

Tablo 9. Haberlerin Diizeyi

Haberlerin Diizeyi sputnik.kg kabar .kg Toplam

Say1 | Yiizde (%) Say1 Yiizde (%) Say1 | Yiizde (%)
Ulusal 32 80 54 100 86 91.49
Uluslararast 8 20 - - 8 8.51
Toplam 40 100 54 100 94 100

Haberlerin diizeyi yani ulusal ya da uluslararasi oldugunu incelendigi 9. Tabloda as1

haberlerinin yiizde 91.49’u ulusal diizeyde oldugu agiklanmistir. Ulusalararasi medya olarak

Kirgizca yaymini da siirdiiren sputnik.kg sitesinde bulunan haberlerin Kirgizistan agrlikli

oldugu, kabar.kg’de yayimnlanan haberlerin neredeyse hepsi ulusal diizeyde oldugu tespit

edilmistir.
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Teknoloji ve internetin gelismesiyle toplumun haber alma kaynaklari g¢esitlenmektedir.
Geleneksel medyay1 asarak hizli ve diisiik maaliyetle erisime olanak saglayan internet haber
siteleri alternatif bilgi kanallarini olusturmaktadir. Bu hapsamda biitiin medya kuruluslar1 olay
ve olgular1 kendi internet siteleri aracilifiyla ekonomi-politik yapilar1 iizerinden habere
doniistiirerek hedef kitlelerine aktarmaktadir. Son iki yildan beri diinya genelinde yasanan
COVID-19 salgminin medya alaninda saglik haberciliginin 6nemini arttirdigi sdylenebilir.
Dolayisiyla bu c¢alismada asilarin medyaya nasil yansidigini, asi haberleri nasil

cercevelendirildigini ve ne tiir inga stratejileri kullanildigini incelemek amaglanmaistir.

Yapilan ¢aligmada elde edilen bulgular arastirmada ulusal medyay1 temsil eden 6rneklem olan
kabar.kg’nin as1 haberlerine yogun ilgi duydugunu gostermistir. Kirgizistan’da asilama
stirecinin bagladig1 gilinden itibaren bir aylik siireyle siirlandirilan arastirmada bulunan
haberlerin biiytik bir oran1 kabar.kg’ye ait oldugu tespit edilmistir. S6z konusu olan sitede saglik
bakani, tinlii doktorlar ve bazi politikacilarin ag1 almalariyla ilgili haberler yogun oldugu dikkat
cekmistir. Ayni1 zamanda uluslararas1 medya temsilcisi olarak secilen sputnik.kg, ast
haberlerinde Rusya ve Kazakistan gibi Sputnik V agisim1 alan bazi devletlerin
cumhurbagkanlarin1 aktor olarak kullandigi gozlemlenmistir. Burada COVID-19’a karsi
gelistirilen asilarin siyasetlestirildigi ve haber siteleri aracilifiyla propoganda yapildig1 soz

konusu olabilir.

Caligmada 6rneklem olan sitelerin ikisi de asilara yonelik olumlu bakis agisina sahip olduklari
kolayca sdylenebilir. Iki sitede de asilarin etkileriyle ilgili olumsuz haberler bulunmamustir.
sputnik.kg haber bilgilerini sorulu bagliklarla ilgi uyandirici tarzda anlatirken, kabar.kg ise daha
cok as1 alanlar1 konu alarak ornekleyici tarzi kullanmaktadir. Bu sonuglar1 arastirmanin
haberlerin basliklarinin anlatim tarzi kismi ortaya ¢ikarmistir. Sitelerdeki asi haberlerinin
kaynaklar1 incelendiginde sputnik.kg’nin daha cok iilkenin saglik bakanligini ve Rus haber
ajanslarini kaynak gosterdigi tespit edilmistir. kabar.kg sitesinin ise saglik bakanligindan sonra
haberlerdeki bilgilerin ¢ogunlugunu saglik ¢alisanlarindan aldigi belli olmustur. Bunun diginda
ulusal medya temsilcisi olan kabar.kg’de yonetim yetkililerinin diger uluslararasi siteye gore

daha ¢ok kaynak gosterildigi dikkat ¢gekmistir.

Ast haberleri haber cerceveleme baglaminda degerlendirildiginde en yogun kullanilan

cerceveleme tiirleri sayilarla belitme, insan ilgisi, bilgi verme ve magazinlesme olmustur.
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Burada sputnik.kg daha ¢ok insan ilgisi ¢ercevesini kullanarak aginin etkilerini olumlu sekilde
aktarirken kabar.kg sitesi sayilarla belirtme serg¢evesini tercih ederek astyla ilgili pozitif bir algt
yaratmay1 amagladig1 sdylenebilir. Ayni zamanda kabar.kg’de magazinlesme cercevesi de
yogun sekilde kullanildigi dikkat ¢ekmistir. Bundan yola ¢ikarak kabar.kg’nin {ilkedeki
politikacilar, doktorlar gibi {inliileri habere konu alarak asilari magazinlestirdigi de
gozlemlenmistir. Haberler haber insa stratejisine gore analiz edildiginde elde edilen bulgular
belirleme, mesrulastirma ve seylestirme tiirlerinin en ¢ok kullanildiginm1 géstermistir. Haberler
kendi rizasiyla as1 alan siyaserci, saglik calisanlari ve siradan insanlari konu alarak insa
edilmistir ve asilarin insanlara rizayla benimsetilmesi, kabul edilmesi amaglandigi belli
olmustur. Bu haber insa statejisini sputnik.kg. Yogun olarak kullanmusken kabar.kg daha ¢ok
seylestirmeyi uygulamistir. Yani burada kabar.kg’nin asiy1 dogallagtirarak iilkenin asilara

yonelik ideolojisini devam ettirmeyi hedef aldig1 sdylenebilir.

Asilarin konu oldugu haberlere bakildiginda en ¢ok konusu gegen ag1 tiiri Rusya’nin gelistirdigi
Sputnik V olmustur. Haber sitelerine gore degerlendirildiginde ise Rusya tarafindan
desteklenen sputnik.kg sitesi Sputnik V asisiyla ilgili haberlere ¢ok yer vermistir ve olumlu bir
sOylemle okurlara aktarmistir. Ayni zamanda Rusyanin gelistirdigi Sputnik V’den farli daha iki
ag1 tlriine de olaklanmistir. Bu baglamda kabar.kg Cin’in iirettigi ve Kirgizistan’da ilk
uygulanmaya baslayan as1 tiirli Sinopharm’in {izerinde yogunlagmistir. Burada kabar.kg’nin as1
tiiriine degil daha ¢ok asilama silizecine odaklandigi ve bu siirecin basariyla devam etmekte
oldugunu aktardig1 dikkat ¢ekmistir. Bunun disinda haberlerin biiylik bir orani1 ulusal
diizeydedir. Yani Kirgizistan ile sinirlidir. Ulusal medya olan kabar.kg’de calisma siirecinde
higbir uluslararasi diizeyde as1 haberleri bulunmamustir. sputnik.kg ise daha ¢ok Kirgizistan ile
ilgili haberlere odaklanmakta ve uluslararasi haberlerin iceriklerine bakildiginda daha ok

Rusya ile ilgilidir.

Covid-19 salginina kars1 gelistirilen agilarin Kirgizistan medyasinda sunumu iilkedeki medya
politikas1 baglaminda degerlendirildiginde hiikiimet asilama silirecini basarili sekilde
yiirlitebilmek ve devam ettirebilmek i¢in medya kurumlartyla is birligi yaptig1 sdylenebilir.
Daha 6nce deyinildigi gibi Kirgizistan’in medyasi lilke Anayasa’sinda sansiir edilemiyecegi ve
ifade 0zgiirliigli desteklenecegi ile ilgili ifadeler bulunmasina ragmen devlet kontrolii altindadir.
Hiikiimet ideolojisine aykiri sdylemde bulunan madya sirketlerine ceza verilmekte, dava

acilmaktadir. Yasalara aykir1 haraketlerde bulunan Kitle Iletisim Araglarma uygulanan en
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biiyiik ceza belli bir siire i¢in yaym yapmayt durdurmaktir. Boyle cezalar aslinda medya
kuruluglarint korkutmaktadir. Dolayisiyla daha ¢ok hiikiimetin sdylemine karsi elestirilerde
bulunmaktan ziyade desteklemeyi tercih etmektedirler. Calismanin 6rneklemi olan kabar.kg
gibi ulusal medya kurumlar1 ekonomik, mali ve maddi agidan devletten biiylik destek aldig1 i¢in
de hiikiimete kars1 sdylemlerde bulunamadigi kolayca sdylenebilir. Arastirma stirecinde fark
edildigi gibi kabar.kg’nin asilarla ilgili haberlerinde as1 ve asilama siirecine iliskin elestirel
tarzda yazilan haber bulunmamistir. Biitiin haberlerini hiikiimetin ideolojisine gore

cergevelendirdigi goriilmektedir.

Kirgizistan bagimsizligini aldigindan beri iilkenin iletisim alaninda Internews gibi bat: medya
organizasyonlarinin ve Rusya’nin etkisi siirmektedir. Rusya’nin ORT ve RTR televizyon
kanallar1 iilke capinda hala seyredilmektedir. Bununla birlikte Rusya’ya ait Sputnik ajansi
Kirgizistan’da ofisini agarak haber sitesi ilizerinden 2014 yilindan beri Kirgizca yayinim
stirdiirmektedir. Baz1 6zel redaksiyonlar ve haber siteleri finansal ve teknik agidan batili medya
organizasyonlarindan destek almaktadirlar ve devletin kontroliine ragmen hiikiimetin fikirlerine
aykir1 soylemlerde ve elestirilerde bulunmaya ¢aligmaktadirlar. Ancak onlarin objektifliginden
bahsetmek zor olabilir. Clinkii onlar finansal olarak destek aldig1 kuruma bagl kalmakta ve
onlarin ideolojisine gore haberlerini ¢ercevelendirerek yayinlarii siirdiirmektedir. Bu
baglamda ¢aligmanin 6rneklemi olan sputnik.kg haber sitesi Kirgizistan’daki yabanci bir medya
kurumu olarak devletin medya politikasina gore, yasalara aykir1 haraket etmeden yayinin
stirdiirdiigii goriilmektedir. Ancak ekonomik ve teknik destegi Rusya’dan aldig1 igin haberlerini
Rusaya’nin ideojojisine gore ¢ercevelendirdigi anlasilmaktadir. Bu calisma kapsaminda
sputnik.kg haber sitesinde yayinlanan asi haberleri incelendiginde daha ¢ok Rusya’nin
gelistirdigi asilarin propogandalandigr fark edilmektir. Ayni zamanda hiikiimetin agilamaya
yonelik ideolojisini desteklemektedir. kabar.kg’de oldugu gibi sputnik.kg haber sitesinde de
asilarla ilgili olumsuz, elestirel tarzda haberler rastlanmamistir. Biitiin bunlardan yola ¢ikarak
Kirgizistan medyasinda asilarin sunumu konusunda analiz edilen hem ulusal haber sitesi olan
kabar.kg hem de uluslararasi sputnik.kg haber sitesi devletin kontrolii altinda kalarak
hiikkiimetin halki Covid-19 virusuna kars1 asilamaya yonelik ideolojisini destekledigi
sOylenebilir. Yani halki agilama konusunda hiikiimet ile medya kurumlarinin bir is birligi
yaptiklar ifade edilebilir. Ancak bu kapsamda haber siteleri karsilastirildigi zaman daha ¢ok

kabar.kg’nin hiikiimete hizmet ettigi goriilmektedir. Ciinkii haberlerinde asilardan ziyade
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agilama siirecine odaklanmaktadir. sputnik.kg ise hiikiimeti destekledigini belirtmekte ancak
kurum sahibinin ideolojisini 6n plana koydugu sdylenebilir. Bunu haberlerinde Rusya’nin
gelistirdigi  Sputnik V'  ve diger EpiVakKorona, KoviVakti asilarina odaklanmasi

kanitlamaktadir.

Sonug olarak ¢aligmada analiz edilen kabar.kg ve sputnik.kg haber sitelerinin as1 haberlerini
iilkenin medya politikas1 ve medya kurumu olarak kendilerinin ekonomik politikasina gore
cergevelendirdikleri sOylenebilir. Bu baglamda kabar.kg asilama siirecini olumlu sekilde
yansitarak Kirgiz hiikiimetinin COVID-19 virusuna kars1 agilamaya yonelik ideolojisinin
yayilmasini ve ideolojinin dogallasarak basarili sekilde devam etmesini desteklemektedir. Daha
dogrusu haberlerini hiikiimetin sdylemeleri dogrultusunda cergevelendirdigi sOylenebilir.
Uluslararas1 haber sitesi olan sputnik.kg tilkenin agilamaya ydnelik ideolojisini desteklemekte
ancak kendi ekonomi-politigine goére yaym yaptigt anlasilmaktadir. S6z konusu olan haber
sitesi Rusya tarafindan desteklendigi i¢cin Rusya’nin iirettigi Sputnik V asisin1 6n plana

cikarmakta ve propogandalandigi sylenebilir.
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Azerbaycan Halk Cumhuriyeti Doneminde Milli Basin

Goshgar Baylarov!

Ozet

28 Mayis 1918 tarihinde bagimsizligini ilan etmis Azerbaycan Halk Cumhuriyeti’nin liderleri
bagimsiz gazeteciligin 6neminin farkinda olduklari i¢in 9 Kasim 1918 tarihinde Carlik Rusyast
tarafindan uzun yillardan beri uygulanan sansiirii ortadan kaldirmislardir. Bununla da bagimsiz
gazeteciligin gelisimine uygun ortam saglanmistir. 30 Ekim 1919 tarihinde Azerbaycan Halk
Cumhuriyeti’nin (AHC) “Basin Hakkinda Nizamname™yi kabul ederek uygulamaya
koymastyla Azerbaycan’da bagimsiz gazeteciliginin gelisimi zirveye taginmistir. Bu donemde
Azerbaycan’da farkl fikir ve igeriklere sahip basin organlar1 bulunsa da esas ¢gogunluk istiklalci
diisiinceyi temsil eden Milli Basina mahsus olmustur. Bu ¢alisma AHC donemindeki istiklalci

milli basini siyasi ve ideolojik tutumlar1 bakimindan ele almaktadir.

Calismanin giris kisminda Azerbaycan Halk Cumhuriyeti donemindeki genel siyasi manzara
ve Cumhuriyet Hiilkumeti’nin basina olan ilgisinden bahsedilmistir. Ardindan {i¢ b6liim olmak
tizere Azerbaycan Halk Cumbhuriyeti doneminde mevcut olmus milli ruhlu gazete ve dergiler
arastirilmis, icerikleri ele alinmistir. Bu boliimlerden ilkinde AHC doneminde mevcut olmus
anadilli istiklal yonlii gazete ve dergiler genel bir arastirmaya tabi tutulmustur. Ikinci boliimde
AHC donemindeki Rusdilli milli basin arastirilirken, ti¢iincii boliimde AHC Hitkumetinin resmi
basin organlari incelenmistir. Caligmanin sonu¢ kisminda temel olarak bu basin organlarinin
istiklal ve milli kimlik meselesinde ne kadar etkili rol aldigindan, gazetelerin topluma olan
etkisinden ve bu misyonlarin1 hangi seviyede yaptiklarindan bahsedilmistir. Calsmada nitel
aragtirma ve veri toplama yontemlerinden olan dokiiman analizi ve belge taramasi ana
yontemler olarak kullanilmistir. Bu konuda yazilmis yeterli bilimsel eserlerin bulunmamasi
calisgmamizi 6nemli kilmaktadir. Calismada akademik makeleler, arsiv kaynaklar1 ve

kitaplardan faydalanilmistir.
Anahtar Kelimeler: Azerbaycan Halk Cumhuriyeti, Milli Basin, Azerbaycan, istiklal, Kaspi

Disiplin: Gazetecilik Anabilim Dali/Gazetecilik Bilim Dali

! Dr. Aday1, Ankara Universitesi, Sosyal Bilimler Enstitiisii, Gazetecilik Anabilim Dal,
goshgar.baylarov@gmail.com
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Giris

20. yiizy1l Azerbaycan icin milli uyanis, bilinglenme ve aydinlanma asridir. Ozellikle de
Azerbaycan Halk Cumhuriyeti’nin mevcut oldugu 23 aylik (1918-1920) siire¢ bu bakimdan ¢ok
dikkat ¢ekmektedir.

28 Mayis 1918 tarihinde kurulan Azerbaycan Halk Cumhuriyeti’nde kisa bir zaman kesiminde
basin organlarina tam 6zgiirliik vermek ve bunun yani sira istiklal ruhunu tasiyan gazete ve
dergilerin sayini ¢ogaltmak icin ¢aligmalar yapilmistir. Daha yeni bagimsizligi kazanmis
AHC’nin bu adimlar1 atmakta esas gayesi halkin bilinglenmesi ve yeni yeni tutusmakta olan

istiklal atesini korlemek olmustur.

Bu yillarda mevcut olan milli ruhlu basin organlar1 Azerbaycan halkinin 6ziinedoniis - milli
kimligini onarma siirecini hizlandirmistir. Azerbaycan Halk Cumbhuriyeti liderleri de bu siirecin
hizlandirilmast i¢in ellerinden geleni yapmis ve hatta kendileri de basin organlarinda zaman
zaman makaleler yayinlatmisg, toplumun istiklal ve bagimsizlik ¢agrilarinin yankilanan sesi

olmusturlar.

Azerbaycan siyasi fikri i¢inde istiklal ruhunun giiclenmesinde AHC doneminde faaliyet
gostermis milli demokratik basinin 6zel hizmetleri olmustur. Ciinkii arastirmact S. Veliyev’in
sOzleriyle sdylersek bu donemin basini “sadece gercekligin salnamesi, aynasi degil, ayni
zamanda mevcut durumun dogru degerlendirilmesi, olusmus sorunlarin halline ¢alismistir”

(Veliyev, 2011a).

Bu basin organlar1 arasinda Acik Séz, Istiklal, Azerbaycan, Basiret, Kurtulus, Efkari-
Miiteellimin, Ovragi-Nefise daha ¢ok demokratik fikir yoniinden énde gelenlerden olmusturlar.
Bu basin organlar1 ayni zamanda Azerbaycan halkinin aydinlanmasi i¢in yorulmadan

calismiglardir.

AHC Doneminde Milli Goriisii Savunan Anadilli Basin

AHC doénemi basininin, 6zellikle demokratik basinin fikri yoniiniin belirlenmesinde A¢ik Soz
gazetesinin kendine has yeri olmustur. Bu gazete 1915 yilindan yayina baslasa da sonradan
kapatilmistir. AHC doneminde, yani 1918 yilinin 15 Eyliil tarihinde ise gazete sanki yeniden
dogmus ve yayinini restore etmistir. Lakin, bu restoreden sonra ¢ikmis hi¢bir sayisinda adres
belirtilmemistir. Bunu gazetenin su sayilarmin farkli matbaalarda, seyyar sekilde

yayinlanmasiyla agiklayabiliriz. Gazeteye farkli donemlerde M.E. Resulzade, M.E.
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Abdiilazizoglu, Orucov Kardesleri ve H. Ibrahim editorliik yapmistir (Resulzade, 1990).

Bolseviklerde A¢ik Soz gazetesine karsi her zaman biiyiik bir nefret duygusu olmustur. Bu
sebeptendir ki, A¢ik Soz gazetesini “Tiirkiye’nin Bakii Cephesi” olarak adlandirmistirlar. 18
Mart 1918 yilinda Bolseviklerin ilk hamlesi de buraya olmustur. Matbaay1 dagittiktan sonra

“Tiirkiye’nin Bakii Cephesi’ni yiktik diye sevinmistirler.

Gazete okurlarini milli dirilis ve 6zerklik konular ile alakali daha dikkatli olmaya ¢agirmistir.
Bu tarz makalelerin ¢ogunu M.E. Resulzade yazmistir. Bu makalelere Ornek olarak
“Tuttugumuz Yol”, “Miisliiman Unac Cemiyeti-Hayriyesi”, “Milattan 19167, “Gittigimiz Yol”
vd. gosterebiliriz (Diinyaminkizi, 2011).

M.E. Resulzade’ye gore istiklal “hayatin en biiyiik feyz ve nimetidir ’. Bu sebeptendir ki biitiin

hayat1 boyu halki bu biiyiik feyz ve nimet ugrundan miicadeleye seslemistir.

Daha ¢ok Milliyetcilik-Tiirkgtiliik ideolojisini tebli§ eden A¢ik Soz, savasin halklara, iilkelere
getirdigi saysiz zorluklar1 objektif bir sekilde gostermistir. Rusya’nin dahilindeki sosyo-politik
stirecin Azerbaycan’a olan etkisini okurlara aktarmistir. Bu konudaki yazilar1 M.E. Resulzade

“Sosyal Durum” baslig1 altinda yaymlamistir.

Acik S6z’in yazarlar1 arasinda dénemin giiclii kalem sahipleri olmustur. O.F. Nemanzade, M.
Mehmetzade, M.E. Resulzade, N. Nerimanov, H. Cavit, A. Cevat, H. Agayev, H. ibrahim, H.I.
Gasimov, S. Eynullah, A. Saik gibi aydinlar gazetenin daha nitelikli ¢ikmasinda biiyiik rol

oynamigstirlar.

Ag¢tk Soz gazetesi faaliyetini 1918 yili Ekim ay1 sonlarinda durdurmustur. Yerine ise M.E.
Resulzade’nin rehberligi ile Istiklal gazetesi yayinlanmaya baslamustir. Miisavat Partisi’nin
organ1 olan Istiklal’in ilk say1s1 4 Subat 1919, sonuncu - 42. say1si ise 20 Nisan 1920 tarihlerinde
yaymlanmistir. Gazetenin 1919 yilinda 28, 1920 yilinda ise 14 sayis1 ¢ikmustir.

Bu gazete hakkinda basin tarihi arastirmacilar eserlerinde bir¢ok yanlig bilgi vermistirler.

Derleyeni Solmaz Riistemova (Tohidi) olan Azerbaycan Devri Basini (1875-1990) kitabinda
Istiklal gazetesinin yayimlanmis sayilarinin toplami yanlis olarak 22 belirtilmistir (1993). Diger
bir akademik kaynak olan Azerbaycan’da Devri Matbuat (1832-1920) eserinde Nazim
Akhundov gazetenin yayin tarihini yanlis belirtmistir (1965). Lakin onu da belirtmeliyiz ki
Istiklal gazetesinin ilk sayisinda da yayin tarihi yanls olarak 1335. y1l (Miladi takvimle 1917)
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belirtilmistir. Bu ise miimkiin degildir. Ciinkii Istiklal gazetesi A¢cik Séz gazetesi kapandiktan
birka¢ ay sonra yaymlanmaya baslanustir. Bu hakta Istiklal gazetesinin ilk saymda sdyle
yazilmistir: “A¢ik Séz gazetesi goniillii olarak yayinimi durdurmustur. Yerine Istiklal gazetesi
Miisavat Partisi’nin basin organi olmustur”. Bundan baska Istiklal gazetesinin icerigini
inceledigimiz zaman gazetenin tamamen AHC doneminden bahsettigini gormekteyiz. Gazetede
daha ¢cok M.E. Resulzade ve M.B. Mehmetzade’ nin imzalar ile yayinlanmis politik makaleler
goriilmektedir. Bundan bagka gazetede A. Cevat, C. Cabbarli, H. Cavit, M. Hadi, Aliyusuf ve
Umugiilsiim’un Azerbaycan’in bayragina, istiklalinin yildéniimiine, milli ordusuna adanmis
siirleri de yer almustir. Istiklal gazetesinde daha ok siyasi agirhikli yazilar yaymlanmistir ki
bunlardan biri de AHC’nin mevcutlugunun diinya devletleri tarafindan kabul edilmesiyle ilgili

olmustur.

Azerbaycan gazetesinin yayimni milli basinin tarihinde énemli bir olaydir. Gazetenin isminin
Azerbaycan olmasi da tesadiif degildir. Defalarca Azerbaycanli aydinlar “Azerbaycan” isimli
gazete yayinlatmaya calismis, lakin tam basarili olamamislardi. Azerbaycan isimli ilk basin
organi 6 Aralik 1906 tarihinde Tebriz’de Molla Nasrettin dergisinin etkisi ile yayinlanmaya
baslamis hiciv dergisi olmustur. Azerbaycan Tiirk¢esinde ve Farsca yayinlanmis bu derginin
editorii Alikulu Seferov olmustur. Toplam 16 sayisi ¢ikmis derginin son sayist 1907 yilinin
ortalarinda yaymlanmistir (Diinyaminkizi, 2011). Bakii’de Azerbaycan isimli ilk gazete ise 28
Ocak 1918 tarihinde Feyzullah Alikuluzade nin editérliigii ile Iran Demokratik Partisi’nin
organi olarak yayinlanmistir. Haftada iki kez ¢ikmakla 13 Mart 1918 tarihine kadar yayin yapan
gazetenin sadece 13 sayist basilmigtir. 1918 yilinda ise yeni yaranan modern Azerbaycan
Cumbhuriyeti’nin adin1 Azerbaycan Tiirkgesinde ve Rusga yayinlanan Azerbaycan gazetesi
araciligr ile diinyaya duyurmak sansi olusmustur. Boylece 15 Eyliil 1918 tarihinde Gence
sehrinde Yelizavetpol Gubernatorunun matbaasinda Azerbaycan gazetesi yayin hayatina
baslamistir. Gence’de gazetenin sadece 4 sayfalik 4 sayis1 ¢ikmistir. Bazi sayfalar1 Azerbaycan

Tiirk¢esinde ¢ikmasina ragmen bu 4 sayinin biiyiik bir kism1 Rusca yaymlanmigtir.

Ne yazik ki Sovyetler doneminde yazilmis kaynaklarda Azerbaycan gazetesinin yayin tarihi ile
ilgili birbirini inkr eden birgok olgu mevcuttur. Ornegin, basin tarihi arastirmacisi Prof. Dr.
Nazim Akhundov Azerbaycan’da Devri Matbuat (1832-1920) kitabinda gazetenin 1918 yilinin
haziran aymda Gence’de 4 sayisinin ¢iktigini belirtmistir. Aslinda Azerbaycan gazetesinin

Gence’de ¢ikan ilk sayisinda “8 Zilhicce 1336 tarihi yazilmistir ki bu da Miladi takvimde 15
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Eyliil 1918 tarihine denk gelmektedir (1987). Bu tarih Azerbaycan i¢in ¢ok 6nemli bir giindiir.
Nuru Pasa’nin kumandanlhiginda Kafkas Islam Ordusu o giin Bakii’yii Ermeni - Tasnak
unsurlarindan temizlemis ve geri almisti. Bu miijdeyi ilk defa Azerbaycan gazetesi kendi
sayfalarinda yaymlamistir: “Diin gece Azerbaycan Cumhuriyeti Hiikkumeti adina Kafkas Islam
Ordusu’nun kumandani Nuru Pasa hazretleri tarafindan soyle bir telgraf gelmistir: “Bakii sehri
15.09.1918 saat 9 evvelde yigit ordumuz tarafindan azat edilmistir. Kafkas Islam Ordusu

9999

kumandani Farik Nuru””. Boylece 15 Eyliil zaferinden sonra Azerbaycan gazetesinin merkezi
Gence’den Bakii’ye tasinmistir. Gazetenin yazi isleri ofisi Kolyubakinski sokagindaki
Adamovlar’a mahsus sitede yerlestirilmistir (Diinyaminkizi, 2011). Gazetenin 5. (Bakii’de 1.)
sayist 3 Ekim 1918 tarihinde yayinlanmistir. 7 Ekim 1918 tarihinde ise gazetenin Bakii’de ilk
Rusca yayimni gerceklesmistir. Gazetede resmi devlet gazetesi yazilmasa da AHC’nin ilk resmi
gazetesi olmustur. Hitkumet bagkaninin teklifi ve destegi ile olusturulan bu gazete devlet
maliyesi ile devlet matbaasinda yaymlanmustir. Ilk sayisindan son sayisina kadar AHC siyasi
yolunu teblig eden gazete devlet yapilarinin faaliyetlerini, kanun ve kararlar1 ve onlarin icrasini
genis bir sekilde gostermistir. Gazeteye farkli zamanlarda Ceyhun Hacibeyli, Sefi Riistembeyli,
Uzeyir Hacibeyli, Halil ibrahim editérlilk yapmustirlar. Lakin uzunca bir siire bu gazetenin
mesuliyetini Ceyhun ve Uzeyir Hacibeyli kardesleri iistlenmistirler. Gazetenin yazarlar
arasinda donemin siyasilerinden M.E. Resulzade, M.B. Mehmetzade, N. Nerimanov da
olmustur. Bundan baska Seyit Hiiseyin, Mehmetali Sitki, Salman Miimtaz, Firudin Bey Gogerli,
Muhammed Hadi, Ahmet Cevat, Cafer Cabbarli, Sefika Efendizade, Umgiilsiim gazetenin

yazarlarindan olmusturlar (Diinyaminkizi, 2011).

Siyasi yoniine gore Azerbaycan milli bagimsizliginin, cumhuriyetcilik fikirlerini tebli§ eden
basin organlarindan biri de Basiret gazetesi olmustur. 12 Nisan 1914 yilinda ilk sayisi
yayimlanmis gazetenin sonuncu - 286. sayist 15 Mayis 1920 tarihinde ¢ikmistir. Gazetenin son
3 sayisinin yayimi Sovyetler zamanina denk gelmistir. Bakii’de “Turan”, “Nevruz”, “Sada” ve
“Orucov Kardesleri” matbaalarinda basilan 4 sayfalik gazete A3 seklinde yaymlanmistir.
Gazete 31 Mart 1918 tarihinde Ermeniler tarafindan Azerbaycanlilara kars1 yapilan soykirim
sonras1 kapanmis, AHC kurulduktan sonra - 16 Kasim 1918 tarihinde yeniden yayin hayatina
devam etmistir. Editorii Hac1 Ibrahim Gasimov olan gazetenin yazarlar1 arasinda dénemin
biiylik aydinlarindan M.E. Resulzade, S. Efendizade, M.B. Mehmetzade, M. Hadi, S. Mensur,
N. Nerimanov, H. Ibrahim, A. Miiznib, M. Alibeyov, A. Cevat, H, Cavit vd. olmusturlar
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(Mahmudov, 2005). Gazetenin yazarlart AHC doneminde daha sevkle ¢aligmis ve cumhuriyet
degerlerini yaymistirlar. Basiret gazetesi kaynak olarak ¢ok kiymetli, sanatkarlik 6zellikleri
acisindan da degerlidir. Gazetenin yazarlar1 donemin sosyo-politik olaylarina daha ¢ok dikkat

ayirmis, gliniin onem arz eden sorunlarindan bahsetmistirler.

Demokratik yonlii basin organlarindan biri de A¢ik Sz gazetesinin matbaasinda yayinlanan
Kurtulug dergisidir. 20. yiizyilin baglarinda Kurtulus isimli 2 dergi ¢ikmistir: birincisi, 1915,
ikincisi 1920 yilinda. Ikincisi birincinin devami olarak yaymlanmustir. Her iki derginin bas
editorlii Seyit Hiiseyin olmustur. Seyit Hiiseyin Kazim oglu Sadikov doneminin bilinen
yazarlarindan olmugstur. 1904 yilindan 6mriinii basina adamis, “Kazimoglu”, Hiiseyin Sadik”
imzalar1 ile yazilar yazmustir. Ik Kurtulus dergisi 1 Ekim 1915 tarihinde Bakii’de
yayinlanmistir. iki haftada bir kez yayinlanan dergi 8 sayfa ¢ikmistir. Asurbeyov’un “Kaspi”
matbaasinda basilan dergide fotograf kullanilmamigtir.Derginin ilk sayisinda M.E.
Resulzade’nin “Kurtulus” yazis1 bas makale olarak verilmistir. Bu makalesinde yazar gencligi
istiklal savasina seslemistir: “Zamanemiz millet asridir. Milli bir ruh ve meslek sahibi olan
genc¢lik cehalette ve gaflette yasayan milletimizin kurtarici kurdudur. Yenice tahsis edilmig
Kurtulus sevdigi Tiirk diline ve Tiirk yurduna hizmet kastivla modern bir kurt hizmeti
gosterecektir”. Gazete ciddi bir sansiirle karsilasmis ve sonuncu - 4. sayist 16 Kasim 1915
yilinda yaymlanmistir. 5 yil sonra - 1 Nisan 1920 yilindan itibaren ise yeniden yayina
baslamistir. Derginin yiiz kabugunda 12 sayfa olmakla 2 haftada bir, daha sonra ise 24 veya 32
sayfa olmakla her hafta yayinlanacagi belirtilmistir (Diinyaminkizi, 2011). Derginin ilk
sayisindaki “Ikinci Sene” isimli bas makalede 1915 yil1 ilk sene, 1920 y1l ise ikinci sene olarak
degerlendirilmistir. Her iki Kurtulug dergisi fikir yoniine gore milli demokratik basini temsil

etmistir.

Bir diger milli basin organi olan [ttihat gazetesinin ilk sayist Ceyhun Bey Hacibeyli’nin
editorliigii ile 4 Aralik 1917 tarihinde yayinlanmustir. Sosyo-politik ve edebi gazete olan ittihat
“Gii¢ Ittihattadir” slogani ile yayinlanmistir. Gazete 59. sayisindan sonra Rusya’da
Miislimanlik Partisi’nin resmi basin organma donlismiistiir. 1918 yilinda Azerbaycan
gazetesinin rehberligine davet alan C. Hacibeyli gazeteden ayrilmustir. 31 Mart Soykirimu
zamani yayinini durdurmak zorunda kalmis gazete yeniden 1919 yilinin Nisan ayinda faaliyete
baslamustir. Bu defa gazeteye Kafkasya lttihat Partisi Merkezi Komisyonu’nun iiyesi Camal

Nakasidze editor tayin edilmistir. Lakin kisa bir siire sonra Camal Bey hem partiden hem de
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gazeteden gitmistir. Partinin kararina esasen bu sefer partinin baskani1 Kara Karabeyli gazeteye
editorliik yapmistir (Mahmudov, 2005). Gazetenin en aktif yazarlar1 arasinda M. Hadi, M.
Sahtahtli, M.B. Mehmetzade vd. olmusturlar. Ilk sayilari giinliik ¢ikan gazete 1919-1920
yillarinda ayda yalniz bir defa ¢ikmugtir. Gazetede esasen Kafkasya, Rusya ve Iran’daki siyasi
stireclere ait yazilar, sosyal sorunlarla ilgili makaleler, bagimsizlik fikirlerini anlatan siirler

yayilanmustir.

14 Subat 1919 tarihinde ilk, 8 Mayis 1919 yilinda ise sonuncu - 4. sayisi ¢ikmis Efkari-
Miiteellimin dergisi “Tiirk Ogretmenler Cemiyeti” tarafindan yayinlanmistir. Milli, edebi ve
tarihi bir dergi olarak 6grencilerin aydinlanmasi i¢in faaliyet gostermistir. Adinin anlaminin da
“6grencilerin fikirleri” olmasi derginin misyonunu ifade etmektedir. AHC doneminde faaliyet
gosteren derginin her sayisinin birinci sayfasinda iki haftada bir yayinlanacagi gosterilse de
derginin 4 ayda toplam 4 sayis1 ¢ikmistir. 30-35 sayfalik olan dergiyi ¢ikaranlardan biri de
Iskender Orucov olmustur. Hacimce Molla Nasrettin dergisinden c¢ok kiiciik olan dergi
genellikle akademik makalelere ve istiklal konusunda olan siirlere yer ayirmistir. Bu siirlerin
yazari genellikle Davut Genceli olmustur. Derginin ¢aliganlarinin alanlar farkli, sayilari ise
kisitlt olmugtur. Huraman Agazade, Asya Akhundzade, Mirza Abbas, Baba Cebrayilzade ve

Hiiseyin Samedzade derginin ¢alisanlarindan bazilaridir (Diinyaminkizi, 2005).

Azerbaycan basin tarihinde edebiyat ve giizel sanatlardan bahseden ilk basin organi olan
Ovragi-Nefise ise 11 Mart 1919 tarihinde yaymn hayatina baglamistir. “Nevruz” matbaasinda
¢ikan derginin sahibi Uzeyir Hacibeyli’nin biiyiik abisi Ziilfikar Hacibeyli, editorii Aliabbas
Miiznib, ressami ise Azim Azimzade olmustur. 12-14 sayfadan olusan dergi hacim itibar ile
Molla Nasrettin’den az farkli olmustur. Yalnizca tiyatro, miizik, sanat alemi ile ilgili olan
dergide tiyatro gosterileri hakkinda yazilar, ilanlar, makaleler ve fotograflar yer almustir.
Derginin esas yazarlar1 F. Gogerli, A. Saik, C. Cebrayilbeyli, E. Abid, M. Hadi olmusturlar.
Onlarin yazilarinda Azerbaycan milli miizigi ve edebiyatinin tebligi dnemli yer kapsamistir.
Kagit kithgr sebebinden kapanan derginin sonuncu - 6. sayist 1919 yilinin agustos ayinda
yayinlanmistir. Ovragi-Nefise 20. yiizyilin baslarinda yayimlanan basin organlar1 arasinda ¢ok
sade bir dille ve Uslupla yazan ve higbir siyasi olaya miidahile etmeyen yegane dergidir.
Yalnizca Azerbaycan’da tiyatro ve miizigin gelisimini desteklemis ve tebli§ etmistir

(Diinyaminkizi, 2011).
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AHC Doéneminde Milli Goriisii Savunan Rusdilli Basin

Azerbaycan basin tarihinde 6nemli yeri olan basin organlarindan biri de Kaspi gazetesidir.
Rusya Miisliimanlarinin hukuklarinin temin edilmesi i¢in ciddi fikir miicadelesi yiiriiten Kaspi
gazetesi 1917 yilindan itibaren gazetecilik siyasetinde ciddi degisiklikler yapmustir. Buna sebep
Rusya’da ger¢eklesen Bolsevik Devrimi, milli manevi degerleri asimile edilmis halklarin kendi
mukadderatlarini tayin etmeleri ile ilgili deklarasyon ve miiddelar olmustur. Rusya Devlet
Dumasi’nda calisan Alimerdan Bey Topgubasov gazetenin yayincist olarak Kaspi’nin yeni
istikametini belirlemistir. 10 Mart 1917 tarihli sayisindan itibaren “Bagimsiz Rusya”,
“Bagimsiz millet- bagimsiz ordu” sloganlari gazetenin baglica gayesine doniismiistiir. Bu
analitik-siyasi yazilarda “Bagimsiz Rusya” fikri one siiriilerek, her bir milletin kiiltliriini
korumasi, fikir ve s6z haklarinin temini ireli stiriilmiistiir. Gazetenin 1 Mayis 1917 tarihli 85,
86, 87 ve 88. sayilarinda Kafkasya Miisliimanlarmin Kurultayr’nin stenografi, farkli
roportajlarda Miislimanlarin temel problemleri miizakereye konulmus, farkli makaleler
yayinlanmistir (Yagublu, 2011). Rusya’da gecici hakimiyetin ¢okiisii ve Bolseviklerin iktidara
gelmesi ile yeni bir siyasi askeri durum olusturdugunu Kaspi’nin sayilarinda gérmek
miimkiindiir. Kaspi gazetesi Bolsevizmi kabul etmemis, Miisliiman-Tiirk halklarinin,
Rusya’daki diger milletlerin hukuklarinin temin olunmasini teblig etmistir. 31 Mart 1918
tarihinde Bakii’de Ermeniler tarafindan gerceklestirilmis soykirim sonucunda Kaspi
gazetesinin yazim isleri ofisi yakilmis, gazete kapatilmistir. 15 Eyliil 1918 tarihinde Kafkas
Islam Ordusu Bakii’yii Tasnak - Ingiliz birlesmelerinden kurtardiktan sonra Kaspi yeniden
faaliyete baglamustir. 21 Ekim 1918 tarihlin sayisinda Kafkas islam Ordusu kumandani Nuru
Pasa’nin ordusunun Azerbaycan’dan ayrilacagi ile ilgili saiyelere aydinlik getirmek igin
miiracaat1 yaymlanmistir (Haciyeva, 2017). Kendi gazetecilik degerlerine sadik kalan Kaspi
AHC doneminde de Royter gibi haber ajanslar ile yani sira Azerbaycan’da da yayinlanan ana

dilinde basin organlarinda ¢ikan haberlere ve yorumlara kendi sayfalarinda genis yer vermistir.

AHC liderlerinin, hiikkumet organlarinin ve parlamentonun faaliyetine Kaspi gazetesi 6zenle
dikkat gostermistir. Hatta 8 Aralik 1918 tarihinden sonra Azerbaycan Milli Surasi’nin
faaliyetinin restoresinden, parlamentonun ilk doneminin agilisindan sonra gazetede
“Parlamento” sayfas1 faaliyet gostermistir. Kaspi sadece parlamentonun faaliyetini degil, ayr1
ayr1 bakanliklarin da isine dikkat gdstermistir. “Bakanlar Kurulu” baslig1 altinda bu konuda

olan haberler yaymlanmistir. Kaspi gazetesinin 1918 yilinda 120, 1919 yilinda ise 59 sayist
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yayinlanmistir. Azerbaycan basin tarihinde kendine 6zgii yeri olan gazetenin 1919 yilinin mart

ayinda, 59. sayisindan sonra yayint durdurulmustur.

AHC Hiikumetinin Resmi Basin Organlan

AHC déneminde sadece hiikumetin karar ve kanunlarini yayinlayan basin organlari da mevcut
olmustur. Bunlardan birisi, Azerbaycan Cumhuriyeti Hiikiimeti’'nin Haberleri isimli AHC
hiilkumetinin resmi gazetesi olmustur. Gazetenin ilk say1s1 25 Ocak 1919 yilinda yaymlanmistir.
19 Temmuz 1919 tarihinden haftada bir, 1 Ocak 1920 tarihinden haftada 2 sayis1 yayinlanmaistir.

Gazete Azerbaycan Tiirk¢esinde ve Rusga olmak {izere iki dilde yayinlanmistir.

Haberler gazetesinin yaymim1 Halk Maarif Bakanligi temin etmistir. Gazetede esasen
hiikumetin, bakanliklarin kararlari, emir ve talimatlari, vazifeye tayin edilmesi veya vazifeden

alinmasi gibi bilgiler, ilanlar yayinlanmistir.

Hiikumetin bir diger resmi organi ise Azerbaycan Cumhuriyeti Hiikiimeti’nin Kanun ve
Binagiizarliklar: toplusu olmustur. Topluyu yaymlamak i¢in hiikumet 25 Haziran 1919
tarithinde kabul ettigi kararla “Azerbaycan Cumhuriyeti Hiikiimeti’nin Haberleri” matbaasi
yaninda 6zel sube olusturulmustur. Toplunun Azerbaycan Tiirk¢esinde ve Rusga 4 sayisi
yayinlanmistir. ik sayis1 15 Kasim 1919, son sayisi ise 1 Ocak 1920 tarihinde yayinlanmistir
(Diinyaminkizi, 2011).

Sonug

19. yilizy1lin baglarinda matbaa ve basinla tanisan Azerbaycan Tiirkleri, artik yiizyilin sonlarina
dogru yaklastik¢ca milli basin organlarin1 yayinlamistirlar. Azerbaycan’in toplumsal hayatinin
en Onemli olaylarindan biri olan milli basinin olusumu 19. yiizyilin sonlarina tesadif
etmektedir. Azerbaycan gibi tiim Dogu alemi i¢in tamamen yeni siyasi, kiiltiirel, bilimsel
iletisim araci1 olan basinin ortaya ¢ikmasi, aslinda, iilkede yasanan Onemli sosyo-politik,
ekonomik-kiiltiirel siire¢lere dahil aydinlanma hareketinin, laik tiyatronun ve yeni sekil

mekteplerin olusumu ile yakindan baglh olmustur.

Ekinci gazetesi ile baslayan Azerbaycan milli basinmin yaraticilart Hasan Bey Zerdabi,
Unsizade Kardesleri, Muhammed aga Sahtahtli, Ahmet Bey Agaoglu, Ali Bey Hiiseynzade,
Uzeyir Bey Hacibeyli, Neriman Nerimanov, Mehmet Emin Resulzade gibi aydinlar donemin

zorluklarina, Rus Imparatorlugu’nun milli ayrimeilik politikasina, zor sansiir kosullarina gogiis
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gererek bugiinkii Azerbaycan basminin temelini atmigtirlar. Azerbaycan Milli Basiinin
esaslar1 belirlenmis, yaymn imkanlarindan halkin aydinlanmasi, orgiitlenmesi ve devlet

kuruculuguna dogru istikametlenmesi islemi seri sekilde gergeklestirilmistir.

Ulusal basinda yapilan ideolojik tartigmalar, sorunlarin agik¢a gosterilmesi ve ¢oziim yollari,
halkin 6zgiirliik isteginin bir sonucu olarak Azerbaycan Halk Cumbhuriyeti kurulmustur.
Istiklaline kavusan Azerbaycan’in bagimsizligini, toprak biitiinliigiinii, kanunlarin iistiinliigiinii
ve demokrasiyi tesvik eden Azerbaycan gazetesi bunun hemen ardindan basin sahnesine
cikmigtir. Azerbaycan kendi istiklalini restore ederek milli basinin da ¢agdas gelisimine
baslamistir. Azerbaycan Halk Cumbhuriyeti hiikumeti tarafindan demokrasinin giiclenmesi
adma 9 Kasim 1918 tarihinde ise sansiir kaldirilmig, 30 Ekim 1919 yilinda ise “Basin Hakkinda
Nizamname” kabul edilmistir. Bu adimlar farkli siyasi kesimlerin rahatlikla yayin yapmasina

olanak saglamigtir.

Calismada ele alinan gazete ve dergilerin Azerbaycan halki i¢in Onemi tartismasiz ¢ok
etkiliyicidir. Buna neden bu basin organlarinin Azerbaycan Halk Cumhuriyeti doneminde milli

kimlik, ulusal egemenlik ve domokratiklesme yoniinde ¢ok etkin faaliyetlerinin olmasidir.

Bu gazete ve dergiler Azerbaycan Halk Cumhuriyeti’nin basin 6zgiirliigline olan yaklagiminin
gostergesidir. Bu basin organlarini o zamanlarda faaliyet gdsteren diger gazete ve dergilerden
farkli kilan esas unsur tamamen ulusal yoniimlii olmalar1 ve bolsevik basin organlarina karst
tutucu bir tavir gostermesidir. Ciinki ayn1 donemde faaliyet gosteren Bolsevik ve Ermeni
gazeteler AHC nin bagimsizliginit siirdiirmesini istememis ve bunun i¢in ellerinden geleni

yapmustirlar.

Bu tavirlarindan dolayr ulusal yoniimlii basin organlar1 Azerbaycan halki tarafindan

desteklenmis, milli kimlik ve aydinlanma yolunda bir ekol olarak kabul edilmistir.

Bunun sonucudur ki AHC doneminde faaliyet gosteren milli basin organlari iizerlerine diisiin
bu yiikii layikince tagimig, halkin bilingelenmesi, aydinlanmasi ve domokratiklesmesi yolunda

caligmistirlar.

AHC donemindeki milli basin organlarinin hemen hemen hepsi Bolsevik iskalinden sonra
istiklal yonlii olduklar1 ve Rus iskalini kabul etmediginden dolay1 kapatilmis, editorleri ve

calisanlar1 uzun bir siire Azerbaycan’dan uzakta yasamaya mahkum edilmistirler.

Genel olarak Carlik Rusyasi ve Bolseviklerin esas amaglar1 Azerbaycan'it koklerinden
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koparmak, milli kimlik ve diisiinceden uzaklastirmak olmustur. Fakat milli basin her zaman

bunun 6niine gegmeye ¢abalamakla birlikte yenilik¢i ve demokratik diisiincenin gelismesine

katk1 saglayan taraf olmustur.
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Labor Problems, Wage Policy, and the Trade Union Movement in the Media Sector:
The Case Of Indonesia

M Fikri A

Abstract

Although the responsibility for building the community is actually in the hands of the
government, the media also has a responsibility to educate the public through the delivery of
quality information. It's just that the quality of information from the media is very dependent
on the welfare of journalists as workers from a media company. In essence, to accelerate
development, good cooperation is needed between journalists as workers and media companies
as employers. The purpose of this study is to analyze labor issues, wage policies, and the trade
union movement in the media sector in Indonesia. This study uses an exploratory method to
look at the dynamics of labor issues, wage policies, and the media trade union movement in
Indonesia. The results of the analysis show that the problems of labor, wages, and the labor
union movement of media companies in Indonesia are still not managed optimally. Another
finding also shows that the awareness of media companies and the government regarding labor

issues in media companies still needs to be increased.
Keywords: Labor, wages, journalists, media companies, Indonesia.

Discipline: Media and journalism studies.

Introduction

Generally in a country with a democratic system of government, the media has an important
role and function. The media has the function of carrying out social surveillance and also
helping to educate the public in terms of providing information. The main functions of the
media are: (1) carrier of accurate information, (2) exercise of social control, (3) as social
watchdog, (4) maintaining system stability, and (5) as pillars of democracy (Donohue,
Tichenor, & Olien, 1973). Thus, if developed in a positive way, a media can make a major
contribution to the development of society as a whole. It’s just that the great potential of the
media also depends on the competence and welfare of the journalists who work to make news.

The economic condition of a journalist affects his journalism work practices (Avadani, 2017).

! Sakarya Universitesi, Instititute of Social Sciences, PhD Program in Communication Sciences.
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There is a basic assumption that if journalists are prosperous then journalists can produce
quality news. This is certainly very beneficial for the community. But on the other hand, if the
journalists' salaries are not enough, then quality news content is difficult to produce, because

journalists cannot focus on producing quality news.

In the context of Indonesia, some people view that the welfare of journalists has been adequately
met. But in reality there are still many journalists whose wages are not enough to meet the needs
of daily life. There is a gap between the high necessities of life and the low salaries of
journalists. The purpose of this study is to observe labor issues, wage policies, and the problems
of the trade union movement in the media sector in Indonesia. Furthermore, in the internet era
like now, jobs in the media and journalism sectors are types of work that rely on speed.
Especially in the era of technology like now, information goes very fast (Pavlik, 2001). So the
competition between media to get exclusive news becomes a big challenge for every media
company. The implication is that journalists as workers are required to be able to get news
quickly and with quality. Technically this is not easy. To be able to produce quality news, a
journalist needs full support from the company, both in terms of facilities, wages and a good

work system.

In the context of developing countries such as Indonesia, there are several problems that arise.
For example, the phenomenon of the development of internet technology along with online
media in it turned out to have caused many media companies to close. Online media is
increasingly dominant in the modern media world (Kalombe & Phiri, 2019). Indirectly, this
caused some print media journalists to lose their jobs, because the media company where they
worked went bankrupt, left by readers or customers who switched to accessing news from
online media. In addition, there is the problem of insufficient salaries for journalists in some
areas. That is, many journalists who have not received a decent wage. There are also frequent
“threats of violence” against journalists. These points indicate that work in the media sector is

a complex problem, and needs to be analyzed to find a solution.

Material and Methods
The approach developed in this study is constructivism with a qualitative method. Some
assumptions about the constructivism approach, namely: (1) meanings are constructed by

humans in order to take part in the world they are interpreting; (2) humans are constantly
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involved with their world and seek to understand it from their own historical and social
perspectives; (3) what creates meaning is basically the social environment, which appears inside
and outside the interaction with the human community (Cresswell, 2009). Referring to this
assumption, qualitative research understands the context of the research subject and the
inductive research process. That is, the researcher creates a distinctive meaning from the
collected field data. While the type of research in this study is exploratory research. Exploratory
research is a research that has the main goal of investigating issues or phenomena that are still
little understood, as well as developing initial ideas about them (Neuman, 2014). In this study,
the phenomena studied are labor problems, wage policies, and the trade union movement in the

media sector in Indonesia.

The data collection technique in this study was carried out with documentation techniques. The
documents examined and analyzed in this study are journal reports from the Indonesian Press
Council (Dewan Pers), the Indonesian Press Freedom Index Survey, and reports from the
Alliance of Independent Journalists (AJI) which describe the situation and condition of the

media in Indonesia. More fully, the data sources for this research are:
1. Jurnal Dewan Pers (Journal of the Press Council), July 2018.
2. Jurnal Dewan Pers (Journal of the Press Council), November 2018.
3. Jurnal Dewan Pers (Journal of the Press Council), June 2020.
4. Press Freedom Index Survey 2020.
5. Survey of Journalists' Wages in 16 Cities in Indonesia

Furthermore, to discuss more completely, the results and discussion in this study are divided
into three parts, namely: (1) labor problems, (2) wage policy, and (3) the labor union movement

in the media sector in Indonesia.

Discussion of Finding and Results

Labor Problems

When viewed from the industrial sector, employment in the media sector in Indonesia has
grown rapidly. This development was seen very prominently, especially after the reform event
on May 21, 1998 (Sukmayadi, 2019). At that time there was an important event, namely the fall

of the New Order government regime. After that incident, the number of media in Indonesia
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experienced a great growth. Almost all types of developing media such as television, radio, and
online media are increasing very much. The addition of this number automatically also causes

the number of journalists to increase.

In contrast to the period before 1998, in Indonesia the number of media journalists is still less,
there are only 279 print media companies and 5 private television stations (Sukmayadi, 2019).
At that time, the government's control over the media was still very strong, so the climate for
freedom of expression did not develop much and the number of media was not large. Then after
1998, when Indonesia had undergone reform, when democracy brought a climate of freedom
of opinion or freedom of speech, the number of media also increased. Starting from television,

radio, newspapers, magazines, and online media, the quantity increases.

Television media, which was previously dominated by TVRI (Televisi Republik Indonesia),
then increased, especially private television which was creative in making broadcast programs
to attract audiences. Examples for private television media in Indonesia are: RCTI, SCTV,
Trans TV, Indosiar, Net TV, ANTV, Global TV, TV One, Metro TV, iNews TV, Kompas TV,
RTV. Then for pay cable television, among others: Indovision, Astro, Aora TV, Cable TV. In
addition, there are more than 75 local television stations. For example: Agropolitan TV, Bali
TV, Batu TV, Banyumas TV, Borneo TV, JakTV, Jogja TV, RBTV, Adi TV. Then there are
Riau TV, Gemilang TV, Sriwijaya TV, Suma TV, O Channel, Jawa Pos TV, TATV.

In the same time period, although unlike television and newspapers, radio media also
experienced development. Previously, there were only RRI (Radio Republik Indonesia) radios,
which later developed into more. Examples are: Radio Trijaya FM, Elshinta, STAR FM, KBR
68H, Prima FM, Prambors, Kalimaya Bhaskara, MQ FM, Q FM, Radio Rodja, Pas FM. Then
until now each of these radios continues to strive to be able to live in the midst of the

development of increasingly dominant digital media.

Along with the development of computer and internet technology, the most developed media
are online-based media. Thousands of media are interconnected in various forms such as
newspapers, television, radio, films, books, magazines and others (Brainbridge, Goc, & Tynan,
2015). In the field, it is also clear that the number of journalists working in online media is
increasing. Meanwhile, the number of print media journalists is decreasing. Compared to print

media, online media generally have a better system and higher salaries. For online media in

www.internationalstudentsymposium.com



ULUSLARARAS]

. Ulus st Ogrenci ) &
8. Uluslararas1 Ogrenci Sempozyumu S OCRENCI

SEMPOZYUMU

International Student Symposium

Indonesia, for example: antaranews.com, detik.com, viva.co.id, tempo.co, suara.com, tirto.id,

merdeka.com, BBC Indonesia, timesindonesia.co.id, cnnindonesia.com.

With the development of online media, there are fewer journalists working in television, radio
and newspapers. Now many print media journalists are turning into online media journalists.
There are also journalists who leave the company and change jobs to increase their income
(Avadani, 2017). For example, journalists who work independently create their own media
channels, such as Youtube channels or create news blogs. With this phenomenon, the number
of print media journalists has decreased, and several print media companies (newspapers and
magazines) have closed due to bankruptcy. The cause is more fewer people buy printed
newspapers, and the number of subscribers tend to decrease. At this time, despite the decline in
the number of subscribers, several print media companies still exist. Some of the big print media
companies in Indonesia, for example: Kompas, TEMPO, Republika, Jawa Pos, Bisnis

Indonesia, and Media Indonesia.

According to data presented by Yosep Adi Prasetyo, as chairman of the Press Council, in 2018,
there were around 2400 press companies in Indonesia (Prasetyo, 2017). According to him, this
number represents the number of media registered in the Press Council. While the number of
media that are not registered with the Press Council, the number is still large. The problem is
that news comes from unregistered media, often causing problems in society. The problem is
often related to media content that is not credible and cannot be verified. For example, news
related to political surveys often only contains political propaganda with unclear sources. As it
appears on blogs, its authority and credibility are often questioned (Atton, 2010). Generally the
news in it contains the results of political surveys or propaganda that supports certain political

figures. Political news like this often confuses the public and can actually create public chaos.

Under these conditions, when there is media content that has the potential to cause problems,
the public can report it to the authorities. For television media, the public can report it to the
Indonesian Broadcasting Commission (KPI). As for media content problems related to print
media or online media, the public can report them to the Press Council. In the context of media
law in Indonesia, the government controls the media through regulations and laws. More
specifically, namely Law No. 40 of 1999 concerning the Press, and Law No. 32 of 2002
concerning Broadcasting. From several cases that have emerged, so far some problems related

to media content have been well resolved. Although there are also some labor issues that are
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still controversial, especially when it comes to dismissal of employees, and wage policies for
media employees. Therefore, on every commemoration of Labor Day on May 1, many

journalists or media workers hold demonstrations.

Media and Capital Owner

The behavior of the media that often contains controversial news or information can be
understood because the media is an institution that is different from ordinary companies. As an
institution, the media is a public servant but also a business institution. In this case, the media
serves the public by providing quality news. Relevant news with high quality of news is
important for the general public (McQuail & Windahl, 2013). But at the same time, the media
is also a business institution that seeks profit through the information it broadcasts. That is, to
be able to attract readers, the news written must be interesting, so it is often controversial. In
other words, business problems and media ownership problems can affect the emergence of a

news report (Croteau & Hoynes, 2001).

In a general assumption, when the news is controversial and interesting, the media can attract
the attention of many readers, thus also attracting the attention of advertisers to participate in
placing advertisements in the company. With this advertisement, media companies can benefit
in the form of money. With this money, media companies can carry out operational activities,
such as meeting office expenses, holding events, and regularly paying employees or journalists.
Therefore, to be able to develop its business, the media cannot escape from the practice of
political econoimy of communication such as commodifying political events to attract the

attention of news readers (Mosco, 2009).

In fact, it cannot be denied that to carry out its operations the media requires a large amount of
capital. But at the same time the media must also remain independent in carrying out its function
as a source of quality information for the public. In this context, capital is usually understood
as capital related to economic and monetary issues (Moore, 2008). Every day in their activities,
media companies creatively collect capital, such as advertising, news, and subscribers, in order
to survive and thrive. In the media business, the most frequently contested capital is
information. The media is always competing for exclusive and up-to-date information. The
problem is that in the Indonesian context, elements of capital and politics that are not neutral

often dominate media coverage that should be objective. This can happen because there are
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quite a lot of media owners who are politicians (Tapsell, 2017), so that the news that the media

produces is often not neutral and unbalanced. In fact, media owners in Indonesia, besides acting

as politicians, are also bankers, mining and property businessman. A more detailed explanation

can be seen in the following table.

Table 1. Media Owners, Wealth, and Predominant Business Interest

Wealth 2015
No Name # Rich list 2015 Predominant business interest

(USD Billion)

1 | Chairul Tanjung 4.3 4 Banking; retail; media

2 | Mochtar/James 2.6 5 Banking; property; retail

Riady

3 | Peter Sondakh 23 6 Media; property

4 | Hary Tanoesudibjo | 1.35 15 Media

5 | Eddy Sariaatmadja | 1.3 17 Media

6 | Aburizal Bakrie *? - Property; mining; palm oil

7 | Jacob Oetama - - Media; publishing

8 | Surya Paloh 387 million - Media, mining

9 | Dahlan Iskan 370 million - Media; power plants; property

Source: Adapted from Tapsell, 2017
Media and Politics

In the context of democratic countries like Indonesia, it is clear that the relationship between

the media and the politica | system is very close (Hallin & Mancini, 2004). In general the media

needs politics, and politics needs media. In practice, politicians need the media to convey their

political messages to the wider community. On the other hand, the media also need comments

from politicians to serve as news sources. In this condition, it is clear that the relationship
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between the media and politics is close. When the New Order regime collapsed in 1998
(Tapsell, 2017), the end of the authoritarian political system has encouraged the development

of a more liberal media system in Indonesia.

Especially in the era of developing communication technology as it is now, almost all political
events are mediated by the media. According to Brian McNair (2003) this kind of condition is
the era of mediation. That is, the media plays a very central role in various political events. The
media is also an intermediary between various parties such as the government, organizations,
and the community. In the context of a democratic country, the media is expected to encourage
government performance, as well as act as the eyes and ears of the public. In other words, the
media in a democratic system also play many important roles. The media not only provide
information, educate, or entertain but also carry out their social functions, namely overseeing

the running of government and advocating for social change (Thomas, 2009).

The challenge is that in reporting activities, there are several factors that can influence media
attitudes, starting from internal factors in the media such as political economy factors (Mosco,
2009), ideological factors (Wahl-Jorgensen & Hanitzsch, 2009), and than external factors such
as market factors (McChesney, 2015) and global politics (Street, 2001). In this case, there is a
classic perspective on agenda setting media that in the process of making news in newsrooms,
editors and news staff also play a vital role in shaping reality (McCombs & Shaw, 1972). For
this reason when the media very intensive in reporting on a political issue, the reader’s
perception is also increasingly interested in the political issue of the media’s choice. In this

position of political storyteller, the attitude of the news media can be biased and not objective.

Related to some of the point that I mentioned earlier, in general the ideal media attitude is
objective by reporting independent and quality information (Kaplan, 2009). But in reality it is
not so. There are many problems that often arise related to the behavior of the media and
journalists as media workers. For examples: First, some political parties and politicians use the
mass media as a political vehicle. As a result, the practice of leading opinion through the media
is often carried out by media owners. The goal is to benefit his political party. This causes the
coverage in the media to be inaccurate and tends to be excessive. In addition, the media

companies and journalists in them are not independent.

Second, many online news media have appeared in Indonesia, but are not accompanied by an
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increase in the competence of journalists, thus affecting the quality of the news produced, such
as accuracy and objective principles. It was also found that many journalists did not apply the

principles of media ethics, thereby reducing public trust in media coverage.

Third, the journalist's work system is still not professional, especially the media in the local
area. For example, in the areas of East Nusa Tenggara, Lampung, Southeast Sulawesi,
Gorontalo, South Kalimantan, and Papua, there is a founder of an online media company who
doubles as editor-in-chief, journalist, and ad seeker (Kahar, 2020). This kind of condition is
certainly not good for media companies or for journalists themselves, because their careers are

not developing and the news produced is of poor quality.

Fourth, there are many violations of the journalistic code of ethics. Complaint cases reported to
the Press Council, the average number is 500 cases every year (Komala, 2017). Generally, the
existing complaints indicate violations of the Journalistic Code of Ethics by online media, with
various cases such as the media not containing accurate information, not fulfilling cover

bothsides, not going through the correct news verification process.

Wage Policy

In general, the wage policies of media companies are vary. There are media companies that pay
high wages, and there are also those that provide low wages. In the Indonesian context, media
companies in the capital city of Jakarta generally have high salaries for journalists. Journalists
in Jakarta generally earn more money. In some cases, this condition makes the media world at
the local level sluggish. There are some journalists leave to create their own media, change
professions, or create new online-based media. For example Sapto Anggoro founded the online
news media Tirto.id; then Suwarjono founded Suara.com; and also Meta Dharmasaputra
founded katadata.co.id. This development is likely due to the decline of the national print media
industry which has spread to the regions. The decline in the print media industry was marked
by the closure of a number of print media companies, termination of employment or dismissal,

as experienced by several media companies (Purnomo, 2017).

Moreover, most media companies have also been affected by the Covid 19 virus. The
emergence of the Covid 19 virus has resulted in increased layoffs among media workers. Based

on data from one of the journalists organizations, namely the Alliance of Independent
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Journalists (AJI) Jakarta, in early 2021, there were three media companies that terminated

employment relations for reasons of efficiency and operational termination (Rusdiyanto, 2021).

Previously, in March-December 2020, the AJI Jakarta employment complaint post and the
Press Legal Aid Institute (LBH) received 150 labor complaints from media companies. Types
of labor complaints received include wage deductions to termination of employment. This
condition shows that the financial problems currently being experienced by media workers are
quite severe. Conditions like this prompted the AJI Jakarta organization to conduct a survey
related to living wages for journalists. This survey was conducted in January-February 2021
using an online questionnaire method. In this survey, more than 100 respondents were collected,
there were 97 validated respondents, namely 51 percent of female respondents, 47.42 percent
of male respondents and 1 percent of respondents not mentioning gender. In this survey, as

many as 93.8% of respondents claimed to have not received a living wage (Rusdiyanto, 2021).

According to the Head of the Employment Division of the Indonesian Alliance of Independent
Journalists, Endah Lismartini, during the Covid 19 pandemic, there were several sad events for
journalists, namely because the reason for the decline in advertisers was that there were several
media companies that took actions that were not profitable for journalists, namely terminating
employment, returning home, and reduce employee salaries (Rusdiyanto, 2021). In the issue of
wage policy, there are several problems that can be seen, namely: First, wages are not sufficient
for journalists to meet their daily needs. For every worker, the wage factor is a very important
aspect. A decent salary allows people to live and develop, without a sufficient salary it is very
difficult for everyone to be able to perform their job duties optimally. Second, there are
problems related to the payment of religious holiday allowances (Tunjangan Hari Raya/THR).
As a member of society, every journalist also needs to pay a holiday allowance to help meet the

needs of his family.

For more concrete example, a survey conducted by the Jakarta Alliance of Independent
Journalists (AJI Jakarta) in 2021 found that there were 10 respondents whose wages were still
below Jakarta’s minimum wage, which is Rp.4,416,186. Even though the living wage for
journalists in 2021 according to the Jakarta Alliance of Independent Journalists when referring
to the calculation of Decent Living Needs per month in the Minister of Manpower (Menteri
Tenaga Kerja) Regulation Number 18 of 2020 is Rp.8,366,220 (Rusdiyanto, 2021). That is, the

wages earned by journalists in their work are still not ideal.
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Union Movement

As the media industry develops, the number of journalist organizations also increases. Along
with this, the media workers union movement also exists within media companies in Indonesia.
Basically, with the existence of unions, it is hoped that the cooperation between workers and
media companies can run better. With the trade union movement, it is also hoped that various
problems faced by journalists can be better resolved. Problems such as threats of dismissal,
reductions in salary, or threats of violence against journalists' work activities can be faced
together by journalists. At certain moments, journalists usually gather and take joint actions.
Usually on Labor Day on May 1, a number of journalists hold demonstrations asking for justice

or pay raise.

Journalists also sometimes hold demonstrations against the violence that befalls journalists
while they are looking for news coverage. According to data from the Advocacy Division of
the Alliance of Independent Journalists (Aliansi Jurnalis Independen/AJI) Indonesia, the
number of cases of violence against journalists in the past decade has fluctuated. But in general,
in this 10 year period there are about 40 cases every year, or there are more than one case every

month (Manan, 2018).

From AJI’s data, it is also known that in 2017 the number of cases of violence that occurred
was 66 cases. This number is indeed lower than in 2016 which was 81 cases. However, this
number is still above the average number of cases of violence against media workers in a decade
or there are two cases of violence per month (Manan, 2018). As for the data on violence against

journalists, more complete can be seen in the following table.

Table 2. Data on Violence Against Journalists

No Year Number of violence against journalists
1 2008 58
2 2009 38
3 2010 51
4 2011 45
5 2012 56
6 2013 40
7 2014 40
8 2015 42
9 2016 81
10 2017 66

Source: Manan, 2018
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There are various forms of violence against journalists. There is violence in a physical form,
there is also violence in a non-physical form. More specifically, the forms of physical violence
against journalists include light ill-treatment, severe ill-treatment, torture, confinement,
kidnapping, and murder. Meanwhile, non-physical violence includes verbal threats, insults, use

of degrading words, and harassment.

In addition, there are other forms of violence such as the destruction of reporting equipment
such as cameras and recording devices. Efforts to prevent journalists from seeking, obtaining,
possessing, storing, processing, and conveying information, such as seizing journalists' work
equipment or other actions that hinder journalists from processing news-making work. For more

details, the data can be seen in the table below.

Table 3. Forms of Violence Against Journalists

No | Form of Violence Percentage
1 Physical Abuse 51%

2 Threats of Violence/Terror 11 %

3 Damage to Tools/Data Coverage Results 9%

4 Expulsion/Banning of Coverage 20%

5 Criminal/Criminality 8%

6 Mass Mobilisation/Attack the Editorial Office 1%

Amount 100 %

Source: Manan, 2018

From the data above, it is quite clear that physical violence is 51%, threats of violence/terror is
11%, destruction of tools/data coverage is 9%, expulsion/banning of coverage is 20%,
criminal/criminality is 8%, mass mobilization or attack on the editorial office as much as 1%.
Furthermore, in the national and international context, the issue of violence against journalists
is an important issue. Cases of violence against journalists are one of the important factors that
affect Indonesia's international ranking. In 2018, Indonesia's ranking in Reporter Sans Frontiers
or Reporters Without Borders, a Paris-based media monitoring organization, placed Indonesia
in 124th out of 180 countries (Manan, 2018). From the many violence that occurred in the
field, it also had implications that encouraged journalists to unite to form trade unions or
organizations. Several journalist organizations in Indonesia are the Indonesian Journalists
Association (Persatuan Wartawan Indonesia/PWI), the Alliance of Independent Journalists
(Aliansi Jurnalis Indonesia/AJI), the Indonesian Television Journalists Association (Ikatan

Jurnalis Televisi Indonesia/lJTI), and the Indonesian Photojournalist (Pewarta Foto
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Indonesia/PFT).

Some of the journalists organizations above have a large number of members and are spread in
almost all regions of Indonesia. Some of these organizations are usually the ones who help
advocate for journalists, when there are journalists who face problems in their work activities.
In the context of this issue of media unions, there are several issues that are quite clear. First,
in terms of salary income, many journalists are still experiencing shortages. Second, in terms
of work, there is still a risk of being fired by the company. Especially during the Covid-19
pandemic when many companies are experiencing losses, the risk of being fired is quite high.
Third, there are also threats of violence against journalists, both physical and non-physical,

related to their news-seeking activities.

The existence of several risk threats as above, has encouraged many journalists to be actively
involved in various organizations both at national and international levels. Some of the
explanations and analyzes above also reveal that a profession such as journalism is a type of
work that is very important for the intelligence of society and the progress of democracy in a

country. Therefore, the journalist profession needs to be protected.

Conclusions and Recommendations

Based on the analysis above, it can be concluded that the field of work of a journalist is a field
of work that has a high risk. An example is in terms of labor issues, it seems that there is still a
threat of dismissal by the company and there is also a problem of low competence of journalists.
Furthermore, in terms of wage policy, it appears that there is still a problem of low wages. This
means that journalists' salaries are not high enough. Then there is also the issue of unpaid
holiday allowances. This shows that there is still a problem with the workload of a journalist
that is not balanced with the salary he gets. Then from the side of the media workers union
movement, there are several problems that look like there is a risk of being fired by the
company. Then there are also threats of violence, both physical and non-physical, related to his
news-seeking activities. Some of these challenges make it difficult for many journalists to be

able to make quality journalistic work.

Looking at a number of issues concerning labor, wage policies, and trade union issues in the
media sector as above, there are several recommendation that can be given. First, a policy is

needed that protects journalists from the side of job stability so that they can develop their
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careers well and are not threatened by dismissal by the company.The protection policy for
journalists here means a policy from the government through the Ministry of Manpower to
provide regulations or laws that support the journalist profession as an established and safe
profession. In practice, the law governing the work system of journalists must be able to protect
journalists from the risk of dismissal from the company where they work. This means that media
companies cannot fire journalists without a clear reason. The hope is that when journalists feel

that their jobs are secure and stable, journalists can focus more on producing quality news.

Second, Protection programs from threats of violence are also needed so that journalists can be
safer in carrying out their activities in finding news. The program that guarantees journalists'
work security should be carried out by the Press Council, in collaboration with the Ministry of
Manpower and also the Press unions in various media companies. So that when there are
journalists who try to report on the corruption of government officials, these journalists can

gather facts and data in a safer condition and cannot be intimidated.

Third, it is necessary to have a policy that regulates sufficient wages for journalists, so that
journalists' salaries are not reduced so that they can concentrate on producing quality news.
Providing adequate salary for journalists is very important so they can concentrate on producing
quality news. The problem is that sufficient salaries for journalists are not evenly distributed.
As previously stated, in Jakarta there are still many journalists who receive a salary below the
minimum worker standard, namely Rp.4,416,186 (around 304 USD), while the ideal salary that
journalists should receive is Rp.8,366,220 (around 576 USD). This policy that regulates the
fulfillment of the minimum wage for journalists is important so that journalists can work

optimally doing the work of making news

Fourth, a program to increase the capacity of journalists is also needed so that they are able,
committed, and accustomed to producing quality news. In this case, media companies can
cooperate with existing journalist organizations to routinely organize training to increase the
competence of journalists in making news. For example, in the era of “big data” like now,
journalists need high skills to be able to utilize data that is spread on the Internet. Starting from
techniques for getting data, techniques for understanding data, and techniques for presenting
data to the public. Even though it looks simple, in reality it is not easy, and not all journalists
are able to process data available on the internet. This means that if the ability of journalists is

successfully improved through this competency improvement program then journalists can
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produce quality news based on data. Moreover, the trade union movement in the media sector
also needs to be developed so that they can protect journalists and also encourage journalists to

be more professional in carrying out their activities.
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Kamu Hizmet Yaymncihgi; Kirgizistan Radyo ve Televizyon Kurumu

Mira Abdyldaeva’

Ozet

Kamu hizmeti yayimciligt; toplumun egitim, kiiltiir, eglence ve reklam ihtiyacin, iirettigi ¢esitli
iceriklerle karsilamay1 hedefleyen bir yayincilik tiirtidiir. Kamu hizmeti yayinciligi, program
icerikleriyle kamusal bir alan olusturmay:r amaglamaktadir. Bu kamusal alan igerisinde
toplumun milli degerlerine, tilkenin biitiinliigiine, genel ahlaka uygun icerikler bulunmaktadir.
Bu anlamda kamu hizmeti yayimciligi, gerek toplumun bilinglenmesi ve beklentilerinin

kargilanmasi gerekse milli biitiinliik saglanmasi noktasinda 6nemli bir gorev listlenmektedir.

Bu ¢aligmada Kirgizistan’daki kitle iletisim araglarini ve bu kitle iletisim araglarindan KTRK
televizyon kanalin1 anlatmak, Kirgizistan’daki medyanin gelisimi, Sovyetler Birligi dncesi ve

sonras1 ve Kirgizistan’daki azinliklarin medyadaki temsilcisi anlatilmaktadir.

KTRK televizyonunun kurulusu, gelisimi, lilkedeki durumu ve hangi yayinlar1 yaptig1 ne gibi
katkilar verdigi anlatilmigtir. KTRK’nin Sovyet déneminde kurulusu, kurulusunda izledigi
politika ve Sovyetlerden sonraki izledigi politika anlatilmistir. Ayrica KTRK televizyonunun

azinliklar ile ilgili yaptig1 haberler anlatilmistir.
Anahtar Kelimeler: Kirgizistan, Medya, televizyon, KTRK, Azinlik, Irk, SSCB

Disiplin: Sosyal Bilimler, iletisim Boliimii, Radyo Televizyon ve Sinema Anabilim dalx.

Giris

Kamu hizmeti yayiciligt; toplumun egitim, kiiltiir, eglence ve reklam ihtiyacin, iirettigi ¢esitli
iceriklerle karsilamay1 hedefleyen bir yayincilik tiirtidiir. Kamu hizmeti yayinciligi, program
icerikleriyle kamusal bir alan olusturmay:r amaglamaktadir. Bu kamusal alan igerisinde
toplumun milli degerlerine, {ilkenin biitiinliigiine, genel ahlaka uygun icerikler bulunmaktadir.
Bu anlamda kamu hizmeti yaymciligi, gerek toplumun bilinglenmesi ve beklentilerinin

kargilanmasi gerekse milli biitiinliik saglanmasi noktasinda 6nemli bir gorev listlenmektedir.

Kamusal yayincilik hizmeti iginde c¢esitli sistemler kullanilmaktadir. 1950’lerde ABD’de

tecimsel yayinciliga tepki olarak kamu yayimciligi ilk kez ortaya ¢ikmis ve ardindan da kamu

! Yiiksek Lisans, Ankara Universitesi, Radyo Televizyon ve Sinema.
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televizyonlar1 6rgiitii PBS (Public Broadcasting Service) kurulmustur (Demirkiran, 2008). PBS
orgiitii, i¢indeki yiizlerce dernek, liniversite ve yerel yonetim gibi kamu hizmeti amaci giiden
¢esitli kuruluglardan olusmaktaymus. Ingiltere’de ise bu amaci BBC, Italya'da RAI kanallari
iistlenmistir (Avsar, 2004).

Televizyon bir kamusal aractir ve toplumun ihtiyaglar1 dogrultusunda haraket eder. En 6nemli
gorevi halki bilgilendirmektir; aym1 zamanda egitici ve eglendirici ihtiyaglara karsilik
vermektedir (Erdogan, 2008). Kamu yayincilig1 gérevi medya agisindan bakildiginda da “haber
vermek, bilgilendirmek, denetlemek, elestirmek, kamuoyunun olugsmasini saglamak ve olusan
bir kamuoyuna agiklik getirmek™ olarak tanimlanabilir. Televizyon kurumsal olarak toplumun
kanaatlerini yonetim organlarina ileten, kamuda da istenilen kanaatlerin olusturulmasinda aktif
rol oynayan bir aractir (Postman, 1994). Televizyon giinliik olaylar1 dogru, tam ve mantikli bir
sekilde sunarak, kanaat ve elestirilerin paylasildig: bir ortam, toplum i¢indeki degisik gruplarin
kanaatlerini ve durumlarini birbirlerine duyurabilecekleri, toplumun amaclarini ve degerlerini
sunan ve agiklayan, basinin aktardig: bilgi, diisiince ve duygularla toplumun tiim iiyelerine

ulagtiran bir ara¢ olmalidir (Girgin A, 2000).

Kamu hizmeti yayimciligy, ticari amaglar giitmeyen ve politik etkilere bagimli olmayan yayinlar
yapmay1 hedefler. Bu tiir yayincilikta, genellikle haberler, egitim, kiiltiir, sanat, bilimsel
icerikler ve kamuoyunu bilgilendirmeye yonelik programlar oncelikli olarak sunulur. Kamu
hizmeti yayincilari, ¢esitli konular1 kapsayan kaliteli igerikler iiretir ve genis kitlelere ulagsmay1
hedefler. Kamu hizmeti yayinciligi, yayin politikalarinda bagimsizlik, tarafsizlik, g¢esitlilik ve
toplumsal katilim gibi degerlere 6nem verir. Bu tiir yayincilik, demokratik bir toplumun
isleyisinde Oonemli bir rol oynar ve genellikle haberlerin tarafsiz ve objektif bir sekilde
sunulmasina, bilimsel iceriklerin yayilmasina ve toplumun farkli kesimlerinin ihtiyaglarinin
karsilanmasina katkida bulunur. Bu nedenlerden yola ¢ikarak ¢aligmanin asil amaci Kirgizistan

televizyon kurumu KTRK kanalinin kamu hizmeti yayinciligini aragtirmaktir.

Bu calismada, Kirgizistan’da kamu hizmeti yayinciliginin temsilcilerinden olan Kirgiz
Televizyon ve Radyo Kurumunun (KTRK) kanallarinin program yapim politikalari, icerik
iretimi ve dinleyicilerin bu iiretimler karsisindaki tavri baglaminda degerlendirilmeye
caligilmaktir. Bu kapsamda, KTRK televizyon kanallarindan Madaniyat (Mananust) ve Ala-

To024’1in program tiirleri ve icerikleri, nitel ve nicel olarak analiz edilmistir.
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Gilintimiizde KTRK’nin KTRK Kiiltiir, KTRK Cocuk, KTRK Miizik olmak iizere {i¢ televizyon
kanali, Birinci Radyo, Kirgiz Radyosu, Min-Kyal Radyosu ve Dostuk Radyosu olmak iizere 4
radyo kanali, internet sitesi ve Kirgiz Film Stiidyosuna sahiptir (KTRK, t.y).

Kirgizistan Radyo ve Televizyon Yaymcihiginin Tarihi Gelisimi

7 Mart 1927 yil1 1. Kurucu Sovyetler Kongresi’nin agilis giinli Kirgiz Radyosunun dogum giinii
olarak kabul edilmistir. O giin Cumbhuriyette ilk kez sehrin meydan ve sokaklarina kurulan
hoparlorler araciliiyla radyo yayinlar1 yapilmistir. Radyoyu etkin bir operasyonel bilgi araci,
Sovyet yasam tarzinin propagandast ve halkin komiinist egitimi olarak kabul etmistir. O
donemin Emeke¢i Milletvekilleri, Sovyetlerin parti organlari ve yiiriitme komiteleri, radyonun
gelisimini miimkiin olan her durumda yogunlastirmaya ¢alismislardir. Bu yeni iste uzmanlarin
ilgisini ¢ekmeye, ekipman edinmeye ve kamusal ve yerlesim alanlarinda kablolu iletisim ve
hoparlorler kurmaya biiyiik 6nem vermislerdir. 1931'de Cumhuriyette isleyen radyo yayin
merkezleri Kirgizistan’in baskenti Biskek, Os, Karakol, Tokmok, Kizil Kiya ve 2000'den fazla

radyo noktasinda ulagsmistir.

Kirgiz SSC Yiiriitme Kurulu'nun Aralik 1931 tarihli karartyla, Cumhuriyetin Haberlesme
Miidiirligii altinda Cumhuriyet¢i Radyo Yayinciligi Komitesi olusturulmus ve Mayis 1932'de
Merkez Yiiriitme Komitesinin yargt yetkisine devredilmistir. Bu Komite de Cumhuriyet
genelinde radyo yayinciligini organize ve koordine etmis, yayimnlarin ideolojik ve siyasi
diizeyini, sanatsal ve teknik kalitesini, malzeme ve teknik altyapinin gelistirilmesini, radyo
agmin dagitimin1 ve personelin egitimini gerceklestirmistir. Radyo yayinlarinin ana igerigi,
giincel olaylar hakkinda giinliik bilgileri, endiistriyel ve tarimsal haberleri igeriyormus. Unlii
sarkicilar, miizisyenler, sairler radyo calismalarina dahil olup, hikdye anlatici ve yerel
yaraticiligin yetenekli temsilcileri olmuslardir. Yayinlar Kirgizca, Rus¢a ve Dungan dillerinde
yapilmustir. Giinliik yayin saati 9 saatten olusup, 5 saatten fazlasi cumhuriyetci yayinlara, kalan

4 saat1 da Moskova'dan All-Union radyo programlarini yaymlamak i¢in ayrilmastir.

II. Diinya Savagi sirasinda Sovyetler Birliginin diger radyo kanallar1 gibi Kirgiz radyosu da
onemli propaganda amaci olarak kullanilmistir. Savas sirasinda Almanlarin ilerledigi
bolgelerdeki durumlar ve Sovyetlerin nasil karsilik verdigi ile ilgili siirekli haberler yapilmis ve
halki ideolojik agidan yonlendiren bir arag olarak kullanilmistir. Radyoda stirekli halki motive

edecek sloganlar yayinlanmistir. Bu yaymlar Sovyet Inform Biiro tarafindan hazirlanmistir. Bu
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donemde bildiri, giinliik haber ve birgok program biirodan alinmistir. Savastan sonraki yillarda
televizyon ve radyo yaymciligi hizli bir sekilde gelismeye baglamistir (Bityukov &
Diiysekeeva, 2002).

1945 yili I1. Diinya savasindan sonra, cumhuriyette radyo yayinciliginin yogun gelisiminde yeni
bir agsama baglatilmistir. Cumhuriyet Radyo Komitesinin ¢alismalart yogunlastirilmis, yaratici
ve prodiiksiyon kadrosu artirilmig, Cumhuriyet Radyosu'nun ikinci programi diizenlenmistir.
Ulkenin baskenti Biskek'te standart kontrol odalar1, spiker, konser ve oda stiidyolar1, edebi ve
drama blogu ve editor odalari ile yeni bir RadioEv faaliyete gegmistir. Radyo muhabirlerinin
temel cabalar1 parti kongre ve genel kurulu kararlarinin tanitilmasina yonelmistir. Ulusal
ekonominin tiim sektorlerinde ileri diizeyde deneyim, onemli tim birlik ve cumhuriyetgi
olaylarin kapsami, bilim ve kiiltiir alanindaki basarilari radyo iizerinden iletmistir. Editorlerin
caligmalarinda onemli bir yer Tim Birlik Radyosu i¢in haber ve tematik yaynlarin
hazirlanmasi, Radyo Giinlerine katilim, program, radyo programlari festivalleri vb. ile isgal
edilmisti.

1975 — 1980 yillar aras1 radyo yayincilifinda sayisiz yiikselis yer almistir. Yayin programi
haftalik 2 saat 12 dakikadan 15 saat 20 dakikakya ¢ogalmistir. Cocuk ve ¢1zgi programlarin
sayisunin Kirgiz dilinde artmasi iilkenin gelecegi ve kiiltiirel gelismesi i¢in biiyiik katkida
bulunmustur (Sydykova, Sydykova, & Egemberdiyev, t.y). Ulkede radyo yaymncihig diger
SSCB iilkerindeki gibi ayni propoganda amacinda yaym yapmaktaydi. SSCB doneminde

toplum tarafindan yiiksek derecede yeri bulunmaktaydi.

Sovyet Birligi’nin 1991 yili dagilmasindan sonra Kirgizistan bagimsiz bir iilke olarak radyo
yayinciliga degisme ve doniismeler yapmistir. SSCB’ye dayali yaymn yapan radyo 1991 yili
sonras1 Kirgizistan Devlet Radyo Kurumu olarak degistirilmistir. 1991 yili iilkede Kigiz
radyosu 60 yilik yil doniimiini kutlamistir. Ve bagimsizligini ilan eden iilkede 6zel radyo

kanallar1 yaym yapmaya baslamistir.

1992 —2002 yillar arasi tilkede 6zel ve devlet radyo kanallarinin sayis1 20’ye yetmistir. Bunlarin
13’1 bagkentte kalan1 da bolgelerde yer almistir. Radyo kanallarin igerigi yogun olarak Kirgiz
dilinde yayin yapmakta olup, eglence programlara fazla yer vermekteymis (Chernov, 2010).
Bugiinlerde ise ililkede yayin yapan radyolarin sayisi1 40’1 gegmektedir¢ Onlarin i¢inde yabanci

radyo kanallar1 da bulunmaktadir.
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Televizyon yayinciligr ise deneme yayini olarak 1931 yilinda Moskova’da ilk televizyon yayini
baslamistir. Yayin sessiz olarak gerceklesmistir. 1932 yilimin 1 Mayis is¢i bayraminda
Kremlin’den ilk sesli yayin yaymlanmistir (Kalgaeva, 2002). 1958'in ortalarinda, Radyo
Yayinciligt Komitesi, Devlet Radyo ve Televizyon Komitesi'ne doniistiiriilmiistiir. Aralik
1958'de Biskek televizyon istasyonu yapilmaya baslamistir. Cumhuriyetin sosyal-politik ve
kiiltiirel yasaminda tarihi bir olay gerceklesip, kendi cumhuriyetci televizyon yayinini
baglatmislardir. Baslangicta televizyon programlar1 haftada sadece 4 kez yayinlanip, giinliik
programin siiresi bir saatti, programlar siyah beyaz olarak gosterilip, Kirgizca ve Rusca
programlar yayinlanmistir. Caliganlarin bilgi birikimi ve mesleki deneyim kazanmasi ile teknik
yeteneklerinin genislemesi, televizyon yayinciliinin hacmi giderek artmis, yaym konusu
genislemis ve kaliteleri artmustir. 11k yillarda cogunlukla dogrudan televizyon stiidyosundan
gergeklestirilmis ve bir video dizisi olusturmak i¢in, 16 mm film {izerine ¢ekilmis, gelistirme
ve diizenleme gerektiren fotograflar ve filmler kullanilmistir. Meydanlarda, stadyumlarda,
tiyatrolarda veya igletmelerde kitlesel etkinliklerin gdsterimi mobil televizyon istasyonlari
(PTS) araciligiyla gerceklestirilmistir (Chernov, 2010). Televizyon yayinlari cumhuriyette
meydana gelen tiim temel siiregleri ve olaylari, is¢i kolektifleri, parti ve kamu kuruluglarinin
acil isglerini ve endiselerini yansittyormus. Haber programlarinin yani sira egitim, ¢ocuk
genclik, miizik ve edebiyat-sanat programlari siirekli olarak yayinlaniyor, uzun metrajl filmler,
belgeseller, haber ve ¢izgi filmler ve konser filmleri gosteriliyormus. Ana tematik alanlara
uygun olarak temeli ana yayin ofisi olan televizyon yaymciliginin yapist olusturulmustur.
Yaratic1 isgilerin onemli gorevlerinden biri de cumhuriyetin hayatiyla ilgili televizyon
materyallerinin Merkezi Televizyonda gosterilmek iizere sistematik olarak hazirlanmasiymas.

(Kalchaeva, 2008)

Moskova’dan ilk defa program transferi direk olarak 1965 yilinda yapilmistir. 1970’1i yillarda
Kirgizca ve Ruscga olarak programlar 5 saat 43 dakikaya kadar ulagmistir. Halk Frunze Tele-
stiidyosunda hazirlanan programlar disinda merkez televizyon stiidyosundan (Moskova)
sunulan 9 saatlik programlari ve Orbita sistemi tarafindan sunulan 4 saatlik programi1 seyretme
imkanina sahip olmustur. 1970’11 yillarda Kirgizistan’in Os sehrinde televizyon yayin merkezi
faaliyete gecmistir. Kirgiz Komiinist Partisi Merkez Komitesi ve Kirgiz SSC Bakanlar Birligi
tarafindan olusturulan yeni bir yonetmenlikle 1977 yilindan itibaren diger bdlgelerde de yayin

merkezlerinin olusturulmasi karar1 alinmistir (Cernov, 2010).
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SSCB Bakanlar birligi tarafindan verilen 31 Aralik 1961 tarihli kararda genel olarak siyasi
kiiltiirel ve sanatsal, ayriyeten Sovyetler birligi iilkeleri birlik beraberligi pekistirecek
programlarin yapilmasi kararlagtirllmistir. Agikgast Sovyetler Birligi radyo yaymciligt gibi
televizyon yayinciligini da Sovyet Propagandasi olarak kullanmistir. Bu donemde zamanin
yonetimini elestirecek programlar degil, genellikle sdylesi, roportaj gibi programlar

hazirlatilmis oldugu goriiliir (Kalgaeva & Bityukov, 2002).

1985-1990 yillar1 arasinda televizyon ve partinin hayatin tiim yonlerini giincelleme kararlarini
tesvik etmek adma ve ilan edilen tanmitim siirecinin rehberliginde, iiretim ve hizmetler,
organizasyon ve emegin ilicretlendirilmesi, kat1 yasal gerceveler ve sosyal ve manevi alanlari
zorlayan ideolojik mantiksal tutumlar yenilenmistir. Televizyon dergisi "Korogéch", "Thorny
Screen" ve diger televizyon programlarda '"Perestroika Tribune", "Pulse", "Actual
Conversation", "Telearena", "Temp" bagliklar1 altindaki programlar televizyon ekrani, nesneler
ve kotli yonetimin belirli suclulari, uygunsuz yoneticiler ve onlarin kisir isleri ortaya koyularak
kisaltilmaya baglamistir. Bu yillardan itibaren yeni bakis agisindan, yeni programlar kesfetmeye

baslamistir.

21 Subat 1991'de Kirgiz Cumhuriyeti Cumhurbaskan1 Askar Akayev, Devlet Televizyon ve
Radyo Komitesi'nin kaldirilmasina ve Kirgiz Cumhuriyeti Devlet Televizyon ve Radyo Yayin
Kurumu'nun kurulmasina iligkin bir kararnameyi imzalamistir. Bu kararnamede herhangi bir
kamu kurumu ve onlarin hareketinin, bakanliklarin ve departmanlarin, sirketin yaratici ve
iiretim faaliyetlerine, televizyon ve radyo programlarinin olusumunda ve igeriginde herhangi
bir miidahalesi yasaklanmayacagi konusunda imzalanmigtir. Gazeteciler yillarca siiren parti ve
devlet baskisindan kurtuldu ve onlara kitle iletisim araclarinin isleyisinin demokratik ilkelerine

dayali olarak ele alma firsatin1 verilmistir.

31 Agustos 1991'de Kirgizistan'in bagimsiz bir devlet olarak ilan edilmesiyle, cumhuriyetin
Devlet Televizyon ve Radyo Sirketi, yayin yapist ve organizasyonu, personel alimi ve teknik
politika konularini bagimsiz olarak ¢ozmeye baglamislar. Bu yillardan itibaren yabanci

iilkelerin televizyon ve radyo kuruluslarinin programlar iilkede gosterilmeye basladi.

2 Temmuz 1991'de Kirgiz Cumhuriyeti'nin Jogorku Kenesh'i "Kitle Iletisim Araclar1" Yasasini
kabul etmistir. Bu yliksek yasal diizenleme, o zamana kadar televizyon ve radyo yayimn

sisteminde meydana gelen bu temel degisikliklerin yasal dayanagini saglamistir. O yillardan
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kisa siire gecince “Piramida”, “Asman”, “KOORT”, “VOSST”, “NBT” ve diger birka¢ 6zel
televizyon ve radyo sirketi kurulmustur. Ozel televizyon ve radyo sirketleri reklam ve ticari
faaliyetlerinden, yaratici siparis ve hizmetlerin yerine getirilmesinden, sponsorluk katkilarindan
ve diger kaynaklardan elde ettikleri fonlarla siirdiirmektedirler. 1995°1i yillara kadar 6zel

televizyon ve radyolarin igerigini Rus televizyon ve radyo sirketlerinin programlar: yer almistir.

1995 yilinda, televizyon programlarinin hazirlanmasi ve yayinlanmasi i¢in iiretim alanlarmin
sorununu ¢dzen, televizyonun hacminin, teknik seviyesinin ve kalitesinin biiylimesi i¢in 6n
kosullar1 olusturan renkli televizyon icin yeni bir stiidyo kompleksi devreye alinmistir.
Komplekste her biri 600 m2 alana sahip iki stiidyo ve 120 m2 alana sahip bir bilgi stiidyosu,
cok sayida kontrol odasi, kurgu odalari, giyinme odalari, gardirop odalari, sanat ve dekoratif
atolyeleri acilmistir. Burada konserler, gosteriler, festivaller, basin konferanslari, toplantilar ve
diger etkinlikler diizenlemek i¢in sartlar yaratan zengin dekorasyonlu bir lobi ve 300 kisilik bir

konser stiidyosu bulunmaktadir (Altimisov, 2013).

16 Mart 1998 tarihinde Kirgiz Cumhuriyeti Cumhurbaskani karariyla Devlet Ulusal Televizyon
ve Radyo Sirketi esas alinarak Devlet Televizyon ve Radyo Yayinlart Kurumu kurulmustur ve
kendisi tarafindan onaylanan bu yapiya iliskin Yonetmelik, Eyalet Televizyon ve Radyo
Kurumu organize edilmistir. Cumbhuriyetin diger tiim televizyon ve radyo kuruluslarina
miilkiyet bigimlerine bakilmaksizin karsilikli olarak kabul edilebilir sartlarda sirkete katilma

firsat1 verilmistir.

Ik acilan 6zel televizyon kanallar1 arasinda Piramida, NBT, VOOST, Asman TV, KOORT
televizyon kanallar1 Bigkek sehrinde, Os bolgesinde ise Erkin Too, Keremet, Os-TV, Mezon
TV televizyon kanallari, Narin’da Ayan TV, Tenir Too, Isik-Gol’de ise EMTV televizyon
kanallar1 bulunmaktadir. Ayrica yerel televizyon kanallarinin yani sira Rusya’nin NTV, TV-6,
TVS gibi kanallarindan programlar transfer edilmistir. Bunun disinda Rusya’nin bazi radyo ve
televizyon kanallarmin benzeri Kirgizistan’da da a¢ilmaya baslanmustir. Ornegin Eho Moskva
radyo kanalinin Kirgizistan’da Eho Biskek kanali agilmistir (Karipkulov, 2003). Gilinlimiizde
ise Kirgizistan’da devlet statiilii ve ¢ok sayida 6zel statiilii televizyon kanallari bulunmaktadir.
Devlet televizyon kanallar1 arasinda KTRK, ELTR, OsTV, AyanTV, CelalAbad Bolgesi Devlet
Televizyon Kanal, Isik G61 Bolgesi Devlet Televizyon Kanallarini sayabiliriz. Ozel statiide ise
83’ten fazla televizyon kanali bulunmaktadir. Kirgizistan’da yaym yapan televizyon

kanallarinin yayincilik 6zelliklerine baktigimizda ise 3 cesit yayimn tekniginin kullanildigini
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gormekteyiz. Bunlar:
1. Karasal yaymecilik
2. Dijital yayincilik
3. Uydu yayincilig

Sonug olarak Kirgizistan Kamu hizmet yayimciligt SSCB déneminde baslamis olup bugiinlerde
yogun bir ilgi iizerinde is ylriitmektedir. Yayinciligin ana faktorii ise; kiiltiirel gelisme, siyasi
ve sosyal agidan bilgilendirme, toplumu diinyadan haberdar etme ve incelemelerine imkan

tanimaktir.

KTRK Kamu Yaymcihig:
Kirgizistan Cumhuriyeti’nde Televizyon Yayinciligi Kamu Yayinciligi ve Tecimsel Yayincilik

olmak {izere ikiye ayrilmaktadir.

Sovyet Kirgizistan doneminde kamu yayimciligi Moskova merkezli ve tek bir kaynaktan
yayinlarin dagitildig goriiliir. iki diizeyde olan bu 6rgiitlenme merkezi Moskova televizyon
yaymi kurulu ile 13 Cumhuriyetin yoresel yayimn televizyon Yonetim Kurullar1 ayridir.
Moskova televizyonunun 17 kisilik Yonetim Kurulu iiyeleri, Bakanlar Kurulu tarafindan
atanmaktadir. Yonetim Kurulu Bagkani, genellikle politikada 6nemli yeri olan kisiler arasindan
secilmektedir. Yoresel televizyonlarin Yonetim Kurullar1 da o Cumbhuriyetin hiikiimetleri

tarafindan segilirler (Tamer, 1983).

Kirgizistan’in bagimsizligini kazanmasiyla kamu yayinciligi politikalar1 da degismistir.
Moskova merkezli yayincilik yerine Biskek merkezli kamu yayinciligi olusmustur. Glintimiizde
ise Kirgizistan’da kamusal yaymn yapan ve arastirma kapsaminda olan televizyon kanallari

KTRK ve ELTR’dir.

Sovyet Doneminde Kirgizistan’da 6zel tesebbiisle kurulan televizyon kanallari1 olmadigi igin
Sovyet Donemimde tecimsel yayinciliktan s6z etmek miimkiin degildir (Tamer, 1983).
Sovyetler Birliginin dagilmasinin ardindan KTRK kanalinda yayin politikas1 baglaminda ¢esitli
degisiklikler yaganmistir. Giiniimiizde KTRK kanal1 Sovyet ideolojisinden haliyle uzak, Kirgiz

ulusal birligini saglayacak sekilde tasarlanmistir.

Bu aragtirma kapsaminda KTRKda gergeklestirilen arastirma sonucunda giiniimiizde asagidaki
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PERSONEL

Yapimcilar

Uygulayic1 Yapimecilar

Yapim Koordinatorlorii

Yapim Amirleri

Y 6netmenler

Televizyon Program Y 6netmenleri
Birinci Yonetmen Yardimcilari
Senaryo Yazarlar

Insa Amirlari

Kostiim Tasarimcilari

Ozel Efekt Uzmanlari
Kameramanlar

Sayisal Goriintiileme Teknisyenleri
Video Asistanlart

Isik Sefleri

Ses Teknisyenleri

Ses Kayitcilar

Boom Operatérleri
Tonmayster

Yaym Yonetmenleri

Teknik Yonetmenleri

Resim Segicileri

Grafik-KJ Operatorlorii
Kamera Kontrol Operatorlorii
Stiidyo Sefleri

Sistem Sorumlular

Ol¢ii Bakim Miihendisleri

Olgii Bakim Teknisyenleri
Uydu Haberlesme Miihendisleri
Uydu Haberlesme Teknisyenleri
Transmisyon Teknisyenleri
Kurgu Yo6netmenleri

Kurgu Operatorlori

Renk Diizeltme Uzmanlar1
Gorsel Efekt Uzmanlart

Ses Tasarimcilart

Ses Kurgusu Koordinatorlorii
Ses Efektcileri

Ses Miksajcisleri

Editorler

Muhabirler

Haber Spikerleri

Televizyon Program Sunuculari

Bagimsizlik doneminin ilk yillarinda {iilkedeki ekonomik ve sosyal alanlardaki yeniden
yapilandirma siireci iletisim alaninda oldugu gibi radyo ve televizyon alaninda da 6nemli etki
yaratmigtir. Miilkiyet sahipliginin 6zellestirilmesi ve demokratik yonetim sisteminin kabulii,
devlet televizyon kanallarinin yeniden yapilandirilmasina ve ticari amagla calisan 6zel
televizyon kanallarmin kurulmasina da yol agnmustir. Ulkede basin ézgiirliigiiniin gelistirilmesi
amaciyla ilk Cumhurbagskan Askar Akayev, Kirgizistan Cumhuriyeti devlet televizyon
kanalinin Sovyetler Birligi televizyon stiidyosundan bagimsiz olarak yayin yapmasini saglar.
1992-1995 yillar1 arasinda devlet televizyon kanalmnin iki defa ismi degisir. Once Devlet Ajansi
olarak isimlendirilir, daha sonra da Kirgiz Devlet Milli Radyo ve Televizyon Kurumu olarak
yeniden adlandirilir (Karipkulov, 2003). 2005 sonrast yeniden Toplumsal Televizyon ve Radyo

Kurumu olarak tekrar degistirilir.

Giiniimiizde ise KTRK olarak faaliyet yiiriiten devlet statiilii kanaldir. Bu kanal, biinyesinde
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birka¢ radyo ve televizyon kanalin1 barindirmaktadir. KTRK biinyesinde yer alan televizyon

kanallarina baktigimizda:
1. KTRK kanali: devlet televizyon kanali olup toplumsal ve siyasal alanlarda yayin yapar.

2. Ala Too 24 kanali: 2013 yilindan itibaren yayin hayatina baglamis olup sadece haber veren
yayin kanalidir.

3. Madaniyat, Tarih, Til kanali: 2013 yilindan sonra toplumsal, kiiltlirel alanda yayin yapmakta

olan kanaldir.

4. Balastan kanali: bu kanal da 2014 yilindan sonra yayina baglamig ve sadece ¢ocuklara yonelik

yayin yapmaktadir.
5. KTRK Sport kanali: 2014 yilindan sonra yayinlanan ve spor alaninda program yapmaktadir.

6. Muzika kanali: Bu da 2014 yilinda yayina baslamis olup sadece miizik alaninda programlar

yliriiten televizyon kanalidir (KTRK Yillik Raporu, 2016: 101).

Kirgiz Cumhuriyet Hukuku, Televizyon ve Radyo Yayinciligit Hakkinda Kanunlarinin 106

sayisinda yer alan Yayin Hizmeti ilkeleri’nden bazilar1 genel anlamda sdyle siralanabilir:
Madde 4. Televizyon ve radyo yayinciligi alaninda devlet politikasinin temel ilkeleri

1. Devlet kurumlarinin, televizyon ve radyo kuruluslarinin, televizyon ve radyo yayin
isletmecilerinin televizyon ve radyo yayinciligi alanindaki faaliyetlerinin politikasini, yasal

dayanagini belirler.
2. Televizyon ve radyo yayincilig1 alanindaki devlet politikasinin temel ilkeleri sunlardir:

- Kirgiz Cumbhuriyeti vatandaslarinin kiiltiir ve bilgi ihtiyaglarinin televizyon ve radyo

yayinciligi yoluyla saglanmasi i¢in kosullarin olusturulmast;
- televizyon ve radyo kuruluslarinin faaliyet 6zgiirliigiiniin garantileri;
- yerli yapim programlarinin ve yayinlarinin dagitimi i¢in destek;

- televizyon ve radyo kuruluslarinin endiistriyel, mali, siyasi ve diger grup veya bireyler
tarafindan tekellestirilmesinin kabul edilemezligi ve ayrica televizyon ve radyo kuruluslarinin
mali ve siyasi gruplarin, hiikiimet organlarinin ve yerel 6zyonetim organlarinin mali ve siyasi

baskilarindan korunmasi;
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- televizyon ve radyo yayinciliginin kullanimryla ilgili sosyal agidan 6nemli sorunlarin 6zgiir

ve agik tartisilmasi, bilgi edinme haklarinin gergeklestirilmesinin garantileri;

- televizyon ve radyo kuruluslarinin faaliyet 6zgiirliigiiniin kotiiye kullanilmasinin kabul

edilemezligi;
- yaymlarda gerceklik, tarafsizlik, dogruluk ilkelerine bagli olunmas;

Kirgiz Cumhuriyeti topraklarinda kayitl ilgili televizyon ve radyo kuruluslari veya televizyon
ve radyo yayin operatdrleri ile bir anlagsma yapilmadan yabanci televizyon ve radyo kuruluslar

tarafindan Kirgiz Cumhuriyeti topraklarinda dogrudan yayin yapilmasina izin verilmemesi.

3. Televizyon ve radyo yayincilifi alanindaki devlet politikasi, Hiikiimet tarafindan

uygulanmaktadir.
(4 Mayis 2017 tarihli Kirgiz Cumhuriyeti Kanunu ile degistirilen sekliyle # 75 )

Bu maddeler Kirgizistan’da kamu hizmeti yayinciliginin temel ilkelerini olusturmaktadir.
KTRK biinyesinde gerek televizyon gerekse radyo yaymlarinda bu ilkelere uygun igerikler
iretilmektedir. KTRK yayinlarinda, iiretilen iceriklerin halkin tamamina hitap edebilmesi
amaciyla kimi zaman tematik unsurlar kimi zaman da popiiler unsurlara yer verilmektedir.
Kirgizistan’in kamu yaymcili§i yapmakla gorevlendirilen tek yayin kurulusu KTRK,

biinyesindeki radyo istasyonlarinda da bu amaca uygun yayinlara yer vermektedir.

Kamu Yayinciigh Olarak KTRK Madaniyat (Maoanusam) ve Ala-Too 24 Ornegi
KTRK Madaniyat Kanalinin Kurulus Tarihi

KTRK Madaniyat — Tarih — Til (Medeniyet, tarih ve dil olarak 2016 yili ad1 degisirilmistir) 1
Mart 2013 yili ilk Kirgizistan devlet televizyon kurumu KTRK’ya bagli devlet kanali olarak
acilmistir. KTRK Faaliyet Raporlarina gore “kiiltiir, egitim, belgesel hatiralar ve haber kanal1”
olarak tanimlanmaktadir. KTRK’nin kurumsal sitesinde Madaniyat’in amaci agikca
goriilmekte; “Bilgi, bilim, sanat, edebiyat, tiyatro, spor, tarih, dil ekonomi. Madaniyat — ge¢mis
ile bugiin arasindaki baglantidir. Medeniyet- Kirgiz halkinin hazinelerini, milletin geleneklerini

icinde barindiran bir kanaldir (KTRK, t.y).

Madanyat kanali yaklagik 10 yildir iilkedeki son haberlerden, yoresel etkinliklerden ve bunun
gibi icerikler iizerinde yaymn yapmaktadir. Kanal giinliik, haftalik ve aylik program

hazirlamakta olup genellikle canli yaym degil dnceden hazirlanmis program ile giinliigii
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doldurmakta. Madaniyat kanalinda bugiine kadar 40’tan fazla program yaym yapmuistir.
Programlarin genel olarak tarih, sinema, giincel, tiyatro, radyo tiyatrolari, kadin, din gibi
temalar {izerine kuruldugu goriilmektedir. Bdylece kanalin igeriklerin gbéz Oniinde
bulunduruldugunda kamu yayincilig1 6zellikle “egitim kiiltiir” ve “tarih-dil” ihtiyacina yonelik

oldugunu sdylemek miimkiindiir.
KTRK Madaniyat Kanalinin Amact ve Hedef Kitlesi

Bugiin yaklasik 7 milyon niifusu olan Kirgizistan’da ¢esitli etnik unsurlar yasamaktadir. Bu
etnik unsurlarin 6nemli bir kismi, Rus hakimiyeti doneminde bu cografyaya yerlestirilmistir.
Giiniimiizde Kirgizlar basta olmak iizere Kirgizistan’da Uygurlar, Ozbekler, Tatarlar, Kazaklar,
Azeriler, Ahiska Tiirkleri; Ruslar, Ukraynalilar, Almanlar, Koreliler, Tacikler ve Uygurlar

yasamaktadirlar.

Yukarida bahsettigimiz gibi kanalin hedeflerinden biri de Kirgiz geleneklerini gelecege
aktarmaktir. Medeniyet kanali Kirgizistan’in yani sira lilkedeki olan diger etnik azinliklarin da

geleneklerini yagsatmak amaciyla hizmet vermektedir.

Ornek olarak “Irdayli Kirgiz Irlarin” programi Kirgizistan’da yasayan etnik toplumlarin

katildig1 bir yarisma programidir.

Madaniyat

1,2; 9%

1,4;10% m Kultir
m Tarih

3,2; 23% 8,2; 58% m Mazik
Egitim

2019 Yili Faaliyet Raporu 'nda Medeniyet yayin oranlari
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Madaniyat Kanalinin Toplumdaki Karsilig

Kirgizistan’da Kirgiz televizyonu Onemli iletisim aract ve bilgi kaynagidir. Televizyon,
Kirgizistan'daki ¢ogu hane tarafindan kullanilan bir medya platformudur ve bircok Kirgiz
vatandas1 giinliik olarak televizyon programlarm takip etmektedir. Ulkenin genel olarak daglik
bolgeden olusmasi nedeniyle %70 koylerde yerlesmekte olup Kirgiz dilindeki programlari
yogunlukta izlemektedirler. Bu da Madaniyat kanali i¢in biiylik avantaj saglamaktadir. Cilinkii
kanalin yayin programi Kirgiz dilinde hazirlanmaktadir. Genel olarak toplum tarafindan olumlu

kargilanmakta olup siyaset ve rekabetten uzak durmaktadir.

Sonug olarak Madaniyat, Kirgizistan Radyo ve Televizyon Kurumu (KTRK) tarafindan kurulan
bir televizyon kanali olup Kirgizistan’daki etnik ve kiiltlirel gruplarin temsil edildigi bir
platform sunmaktir. Ulkenin 6nemli konularini ele alarak unutulmamasi lazim olanlari arsive

gegirerek, toplumu bir¢ok alandan bilgilendirerek amacini yerine getirmektedir.
Ala — Too24 Kanalinin Kurulus Tarihi

Ala — Too24 haber kanali 12 Eyliil 2016 yili ilk yaymin Kirgiz dilinde yapmistir. KTRK
televizyon kanalinin haber boliimiiniinii igini yliriitmekte olan “Ala —Too” stiidyosu 2016 yil1
sonras1 kendi kanalini agarak 7/24 iilkede ve diinyada olan son haberlerden igerik iiretmektedir.
Kanalin igerigini siyaset, spor, kiiltiir, film ve diinya haberleri olusturmaktadir. Kanalin izledigi
politikayla yayinda 6nem verdikleri haberleri ilk siralara, kendince 6nem vermedikleri haberleri
ise daha geriye koyduklar1 goriilmiistiir. Devlet kanali oldugundan halki bilgilendirmek amaci

ile daha cok siyasi ve yurttan giinliik haberler yaymlanmaktadir.
Ala — Too24 Kanalimin I¢c Yapimi

Ala — Too24 kanalinda haber biilteninde 35-40 baslikli haber yayinlanmakta olup biilten her
saat bas1 10 dakika izleyiciye sunulmaktadir. Kirgizistan’daki izleyicilerin en yogun oldugu
saat olan 21:00’da ana haber bandiyla 45 dakikalik ana haber biilteni yayin yapmaktadir.
Haberlerin icerigi ise “Kirgizistan haberleri”, “Diinya haberleri”, “Spor”, ve “Siyaset’tir. Ala-

To0024 haber kanal1 iki dilde haber yaymlamaktadir.

Kirgizistan’daki etnik topluluklarin da haberlerini ¢ogunlukla Ala-Too24 haber kanali
vermektedir. Ornek olarak; Uygurlarin kendi kiiltiir bayramlarini yayinlar ve haberlerini yapar.
Ayni sekilde Kirgizistan’da yasayan diger etnik gruplarin da kiiltiirel bayram ve 6zel giinlerini

yayinlar.
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Ala-Too24

1,2; 8%
2,4;17% M Kirgizistan haberleri
6,2;43% m Politika
m Spor
Egitim

4,5;32%

2019 Yili Faaliyet Raporu’nda Ala-Too24 yayin oranlart

Ala — Too24 Kanalimin Toplumdaki Karsilig1

Kirgizistan’da devlet ve 6zel olarak haber yapan televizyon kurumlar1 mevcuttur. Televizyon
yayinciliginda haber yayimciligi st seviyedeki izlenim programlarindan biri olarak
sayllmaktadir. Ala — Too24 kanal1 da reytingi yiiksekte olan haber kanallarindan biridir. igerigi
genel olarak haberlerden olusan kanalin genel izleyicileri kiglaklardan olusmaktadir.
Televizyon kanunlarina gore devlet ve ozel kanallar farketmeden haberler iki tarafli
yansitilmalidir. Ama bu maddeler is yiiziinde ger¢eklesmemektedir. Son zamanlarda toplum
daha ¢ok 6zel kanallara giivenmesi ve onlarin haberlerini sik¢a takip etmesi de bundan haber

vermektedir. Ala —Too024 kanalinin izleyicileri yas grup olarak 45 ve {izeri yaslardir.

Sonu¢ olarak haber kavraminda son derece Onemli olan televizyon kanallar1 hala yildiz
parlamaktadir. Bir haberi hizl1 son dakika olarak veren kanallarin ilkinde yer alan Madaniyat
ve Ala — Too24 kanallar1 alanindaki rakiplerinin oniine gegerek cok izlenim alma &zelligine
sahiplerdir. Kanallarin topluma veren etkisi, katkis1 kamu hizmet yayinciligini yerine

getirmektedir.
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Sonug¢

Kamu hizmet yayinciligi, Avrupa’da ortaya ¢ikmis bir yayin sistemidir. Kamu yayinciligin asil
amact halkin haber edinme hakkin tarafsizlikla saglanmasini sekillendirme, bilgilendirme,
eglendirmek ve egitmektir. Toplumun her grubuna haber gotiirme sorumluluguna sahiptir.

Bagimsizlik, tarafsizlik, 6zerklik ve oncelik hizmeti kamu yaymciliginin ana unsurudur.

Kamu hizmeti yaymciligi, “halk i¢in yapilan, halk tarafindan finanse edilen ve halk tarafindan
kontrol edilen” yayincilik modeli olarak da tanimlanmaktadir. Bu tanim, kamu hizmeti
yayinciliginin, diger yayincilik modellerinden (ticari ve devlet) farkini da ortaya koymaktadir.
Kamu hizmeti yayin kurumlari hiikiimetler, siyasi partiler, diger gii¢ odaklar1 ve c¢ikar
gruplarina kars1 sorumlu degildir. Topluma hizmet kamu hizmeti yayiciliginin temel amacidir.
Halk i¢in yayin yapar. Burada tanimlanan halk kavrami, biitliin iilke niifusu ve o niifusu
olusturan toplumdaki biitiin grup ve katmanlardir (Ag1, 2003) Kirgizistan televizyon ve radyo

Kurumu da bu amaglar iizerinde yolunu devam etmektedir.

Kirgiz medyasinin giliniimiize kadar olan siireci ele alindiginda Sovyet medyasiyla ortak bir
geegmise sahip oldugu goriilmektedir. Diger Sovyetler Birligi iiye devletlerinde oldugu gibi
Kirgiz medyast da Sovyet medyasiyla biiylik bir paralellik icinde, gelisimi ve Sovyet
propagandasi olarak cikartilmistir. Sovyetlerden dnce halk Arap harfleri ile egitim almis ve
basilan kitaplar Arap harfleriyle yazilmistir. Cagirlik Rusya zamaninda Kirgizistan’da Ruslarin
onciiligiinde bir¢ok farkli yazili basin g¢esidi ¢ikartilmaya baglamistir. Boylelikle iilkede

yayincilik alaninda da bir siirii degisikler yer almistir.

Kirgizistan’da ilk kamu hizmet yayinciligi denilince akla KTRK kurumu gelmektedir. SSCB
doneminde kurulan devlete bagli olan kurum Cumhurbagkanliginin bir¢ok kararlarinin
alinmasiyla yaymlarini yiiriitmektedirler. Ozellikle yayin igerigini Kirgizistan Kiiltiir ve
Enformasyon bakanlig1 kontrdl etmektedir. KTRK’ nin uygulamada genel kabul goren tarafsiz
yayincilik anlayisinin  Kirgizistan’daki yazili olan geleneklerden bazen uzak kalmasi

sOylenebilir. Ancak bazi durumlarda iilkede propogandaya kars1 dnlemleme ¢oziimii olabilir.

Bagimsizlik sonrasi lilkeye gelen kamu degisiklerden o6tiiri kamu hizmeti yayinciliginin amaci
degismis durumdadir. Ulkeye bagimsizlik sonrasi halkin katilmma agik, bilgilendirmeyi
hedefleyerek baslayan kamu hizmeti yayinciligi, siyasetin degisimleriyle birlikte bu yapisindan

uzaklagsmistir. Cogunlukla finanseye baglayarak 6zel ve devlet kamu yayinciliginin reklama
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gore program igeriklerinin hazirlandigi s6z konusudur.

Ornek aldigimiz iki kanaldan Madaniyat kanali tarafsiz program yaparken ayni diisiinceleri Ala
— Too024 i¢in sézlemek miimkiin olmaz. Siyasi icerik iireten kanal varsa orda tartigilir durum
var demektir. Yine de sonug olarak kamu hizmeti yayinciliginin hiikiimet tarafindan saglikli bir

zeminde gelismesi ve ilerlemesi agisindan desteklenmelidir.
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Adaptation And Creation Of Social Reality: Tracing The Effects Of Turkish TV Serials
On Bangladeshi Youth

Muhammd Mustafiz!

Abstract

Since the advent of transnationalized media outlets and media companies in comparatively
powerful or central countries can easily inject the contents into the audiences of less powerful
or peripheral countries. This has been seen since the establishment of India and Bangladesh’s
television culture. Indian TV series have engulfed Bangladeshi youth just like an octopus
attacks its prey (Khanam, Sarwar, & Abir, 2014). However, Turkish TV series have changed
the scenario to a great extent. This paper intends to know to what extent Turkish TV shows
influenced Bangladeshi youths rather than Indian TV shows. The current study will try to apply
a mixed method of research, including both quantitative and qualitative methods, in order to
explore the effects of the Turkish TV series on Bangladeshi young people. First, this study will
survey 400 youth who watch almost every episode of the serials, and secondly, it will engage
in a focus group discussion (FGD) with five people who are the admins of social media groups
from where the dubbed and translated series are distributed. The researcher here will
accomplish Garbner’s Cultivation Theory of examining TV drama's effects on society. In
cultivation theory, it is believed that television creates a reality in society by changing and
sometimes adapting social and cultural artifacts. This researcher hypothesizes that Turkish TV
serials have created a kind of social and cultural reality by influencing the youth to adapt and

fuse with the Turkish culture shown in the drama serials.

Keywords: Cultivation, social reality, Turkish TV serials, Bangladesh, intercultural exchange.

Discipline: Department of Radio, Television and Sinema

Introduction
History of Turkish sinema is too long since it’s starting before the first world war. However, in
Bangladesh untill 2015 no Turkish television programs were telecasted. Before that time

Bangladeshi people basically used to watch national television programs and programs

! Muhammd Mustafiz, masters student, marmara university, faculty of communication, department of radio,
television and sinema
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imported from the western television media merchants. In the decade of 1990s Indian serials
were vastly popular in Bangladesh. Almost in every home and television centers, it can be easily
noticed. Indian television serials are still now much popular but they are declining in their
viewership. It’s saying that the popularity of Indian drama serials were decaying because of
some socio-cultural values. Regarding television serials all family members can enjoy a
particlar time together. But regarding this opportunity Indian drama serials were disqualified.
Notably, that gap was filled up by the Turkish drama serials (Helal, 2014). In Bangladesh 90%
of total population is muslim. Though from the liberation war since now, Bangladesh is
operated by secular government. Despite, the constitution of this country is based on secularism
notion, bangladeshi muslims are seen as much fond of muslim ideological television programs
respecting muslim values. Therefore, when in 2015 the Deepto TV first dubbed and broadcasted
a Turkish television drama serial Sultan Suleman, bangladeshi population grasped the
viewership of this television program very quickly. Later Dirilis Ertugrul, Fariha Koydum,

Fatmagulun Sucu ne, Bahar, and Jannat were popularized in Bangladeshi television channels.

“Turkish drama serials have cultural and religious affinity that’s why our people like and
welcome” commented by a television and film study professor of a prominent public university
of Bangadesh (Nabila, 2021). Of course, Turkish drama serials are popular though right now
many bangladeshi television channels have closed broadcasting these Turkish drama serials.
Nowadays, only 2/3 Turkish drama serial is continuing it’s journey with a bangladeshi
television channel despite it’s ever increasing popularity. According to a prominent writer and
historian Arzu Ozturkmen (2018), “Turkish serials are not essentialy serials or daily operas but
dizi. Dizi making mechanism focuses on the long cherished national rituals and norms and
specially presents that particular culture to someone.” This concept of making sinema and
drama serials was started in the Green Pine (Yesilgam) era of Turkish sinema when maximum
of turkish sinema were produced based on Turkish cultural facets. Turkish drama serials are
much social in story rather than Indian serials. Also, Turkiye has an enriched historical
orientation since it was a land of many ancient civilizations. As in Bangladesh, Turkish drama
serials are popular, the researcher here will try to explore the inlfuences in dressing, speaking,

and lifestyle of Bangladeshi youths.
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Variables

This is a term that refers to an idea, object, notion, event, feeling, and time period or any other
fact that you are trying to measure for deciding on your research hypotheses. Variables are
classified by independent variable and dependent variable. This study contains both two types
of variables. Here turkish drama serials and people who watch the serials are the two types of

variables respectively.

Independent Variable

Independent variable is something that can’t be changed by anything and not dependent on
anything. Here in this study, turkish drama is the independent variable. The researcher through
this study will measure the effects of turkish drama on bangladeshi youth. Therefore, turkish

drama is an independent variable now.

Dependent Variable

Dependent variable is changeable and depends on anything you are planning to measure
through your study or research. Dependent variable changes overtime if other factors change.
That means it depends on other factors of a measurement. Here in this study the youths’
dressing, styles, speaking, using turkish words, and showing turkish symbols in their t-shirts

and rings and so on are dependent variables.

Significance Of The Study

Bangladesh is a country surrounded by India. India helped this country in the war of liberation
against Pakistan. Bangladesh got liberation on some basic notions, one of them is secularism.
Though Bangladesh is a muslim majority country and people believe on islamic values, most
of the time and still now secular government is over there. That secular notion of government
was borrowed by Indian’s erstwhile politicians. Therefore, Bangladesh has very close ties with
India. For this reason, Indian serials can be easily imported to this country with a very low cost.
In absence of any television programs representing muslim history and culture people used to
indulge into those disvalued and derogated forms of entertainment imported from India.
However, recent reports showed that people are no longer watching Indian serials rather enjoy
Turkish drama serials instead. As the Turkish television drama is considered a popular form of

entertainment, this study will see through a intercultural lens. The lens intends to view the actual
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range of social and cultural effects caused by these turkish drama serials. Also, it’s been

intended to discuss how this influence replace the effects caused by the Indian serials.

Objectives of the Study
1. To find out that the viewers of turkish drama serials are influenced by the dressing

styles, gestures, symbols, and cultural rituals of the turkish drama serials.

2. To find out that the youths are learning turkish language and using turkish words when

encountering their friends and peer groups.

Research Questions
1. How the youths are adapting turkish cultural artefacts suchlike dressing, gestures,

symbols, and cultural rituals?

2. Are they learning turkish language by watching the translated and dubbed turkish drama

series?

3. How they think about this transnational fusion in the coming future?

Literature Review

Review of previous literature refers to a formal examination of already done works on a
particular research area. Unforntunately, in Bangladesh there is not a single research article on
this running study topic but some newpaper reports. Not in English but in the native language
there found no articles on topics of turkish drama series and it’s effects. As Bangladesh has a
long history of consuming Indian drama series, there are many researches on the effects of
Indian television series on Bangladeshi youth, family, child, and religious values. As this
researcher has done extensive research on turkish drama serials and it’s effects on Bangladeshi,
Indian, and Pakistan youth, there found many informative works done in context of India and
Pakistan as well, but not in Bangladesh. However, here in this running discussion the researcher
will try to link, compare, and evaluate the studies done in the context of India and Pakistan on

the same topic.

Khanam, et al., (2014) examined several issues relating to Indian television serials. They have
protrayed firstly how Indian television channels are generating occupation over the Bangladeshi

television consumer community. Secondly, they have tried to show the popular television
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channels and their popular television serials in Bangladesh. Thirdly and most specifically, how
Indian television serials are creating addiction and bad effects on family and youths. And at last
they tried to find out some solutions the national television channels can apply to compete with
the Indian television contents. Obviously, it’s an appreciable work to show broader causes of
most popular Indian television serials in Bangladesh. The researchers have surveyed 80
respondents and 45 children to measure the effects of Indian serials on them. Also, they
collected data from three experts (one psychiatrist and two directors) and conducted four case
studies to understand real situation of Indian serials in Bangladesh context. They pointed out
that the time the respondents are wasting by watching the serials is so high; around 4 hours per
day. Also, they commented that this is showing alarming condition within the family setting in
Bangladesh. Mostly family centered social system is present in Bangladesh. Romance,
problems in social relation, humor, conflicts, and social problems are the main themes of the
contents of Indian serials. As some respondents commented that, serials are nicotine for us
because they are destroying our social and religious values and snatching our time as well. This
study is relevant to running study on the effects of Turkish serials on Bangladeshi youths.
Inspite of relevancy in research areas, some points are totally different and unique regarding
drama contents, themes, and the objectives of the running study. They explored the effects in a
broader sense but this study is much specific to explore the influences in learning Turkish

language, following dressing style, gestures, and cultural-religious rituals of the respondents.

Islam, (2013) tried to explore the Indian television channels and it’s popularity in Bangladesh.
He coined the broadcasting of Indian Hindi television serials as a Hindigenization of
Bangladeshi culture. He has explored that the Indian television channels are mostly downlinked
and broadcasted in Bangladesh. However, Indian government don’t allow Bangladeshi
channels to boradcast to India though there are many Bengali people in the West Bengal
province in India. The researcher here pointed out that Indian drama serials are full of obscene,
pre and extra-marital relationship, nudity, and criminal activity and so on which influence
Bangladeshi culture negatively. Moreover, Indian serials are notable for creating anomalies
within family and personal relationship. This study also relevant to the running study regarding
the effects of drama serials. Both research works have been exploring the effects of television
serials on Bangladeshi youth though Indian serials influenced Bangladeshi youth negatively.

On the other hand, this running study wanted to explore how Turkish television serials are
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influencing the Bangladeshi youths in terms of posititive way.

Helal, (2014) has pointed out some important issues of Indian drama serials in Bangladesh.
Helal has considered the Bangladeshi family system as negatively influenced as the rampant
viewership of Indian drama serials in Bangladesh. He has sampled 100 family units from the
capital city of Bangladesh and explored that there is a massive imposition of Indian Hindu
cultural artifacts over the family members. He also pointed out that Indian drama serials are
entitled to provoking sexual behavior, instigating extra marital relationship, eve teasing, and
establishing conflicts among family members. This study is relevant to the running study
because like this running study, Helal has done the research on Indian drama serials and it’s
negative effects on Bangladeshi youth. However, Helal was critical to measure the effet of
Indian drama serials but in terms of Turkish drama serials there is no way to be negative just to

measure how the viewers are getting influenced and adapting Turkish cultural artifacts.

Igbal, (2018) has worked with Turkish drama serials and it’s effects on Pakistani university
students. Igbal examined university students’ notions and perceptions on Turkish drama serials.
In Pakistan, Turkish drama serials are cordially welcomed by people and government as well.
So, it can be easily imagined that viewerships and effects are also high in Pakistan. Therefore,
the researcher has taken survey method as data collection method from three public universities
of Pakistan. The questionnaire survey accommodated 300 students to decide on his research
objectives and hypotheses. After a finding analysis, he has explored that the hypotheses are not
alltogether true in terms of practical survey. According to the study, the first hypothesis is not
approved and the other two are approved. He conducted a correlation analysis for analysing the
collected data. The non-approved hypothesis is like Turkish drama serials are influencing
islamic values among Pakistani students. This hypothesis was negatively approved. The
positively approved hypotheses are like first, university students are influenced by turkish
drama models and second, styles of the turkish drama models are being adapted by Pakistani
univesity students. This study is verily related to the running study because of it’s similarity of

topic and research subject.

Theoretical Framework
Cultivation theory is the base of this study. This theory posits strong possibilities of changing

viewer’s perceptions. This theory is considered as the prominent effects measuring thoery
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originated by George Gerbner a Hungarian born American professor. This theory later
expanded and developed by another American screenwriter Larry Gross. In the sixties after the
two total wars, the world has experienced an emergence of television. This theory was
originated to view the effects of television on the viewers (Hovland & Wolburg, 2010).
According to George Gerner, the more people expose themselves to television the more their

perceptions shaped by the television content.

Turkish drama serials are called tele drama series. However, it’s worldly acclaimed that
cultivation theory is best for theoretical framework to measure the effects of television drama
on a particular population. Cultivation theory points out that, people behave just as shown in
the drama serials. Television drama serials create a social reality when it’s viewed by a huge
number of people of a society. This study also views Turkish serials as a catalyst of Bangladeshi

youths through cultivation theory.

Research Methodology

Methodology of research refers to some certain methods or systems maintaining those a
researcher can collect and analyze data. Threfore, research methodology entitled to data
collection method and data analysis method. Research methodology is a systematic method that
helps researcher to perform a formal research work. Normally, research methodology entitled
to logical pattern every researcher needs to follow for solving a research problem. Research
methodology gives your study a formal and legitimate condition that is an inevitable part of a
research project (Czarniawska, 2014). If a study done through a certain research methodoogy,
a reader can easily understand and get his/her take home message from the research article
which is the main purpose of writing a research paper. This running study on Turkish drama
serials and it’s effects of Bangladeshi youth is a similar research work that will be done
maintaining a research pattern. The research methodology or pattern contains two particular

methods; qualitative and quantitative research methods.

Qualitative Study

This type of research method refers to data collection and data analysis method. Qualitative
method entitles to more concise and concrete method that requires thoughts and data rather than
numeric format. Qualitative method means analyzing written or spoken data. It also comprises

visual data, commentaries, contents, and videos that have non-verbal pieces of behaviors.
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Qualitative data collections can be done by using some particular systematic methods including
interviews, focus group discussions (FGD), and observations. Qualitative method deserves
more time and efforts than quantitative research method. This study will conduct focus group
discussion (FGD) with some admins of social media groups. The social media groups are
mainly distributing Turkish drama serials because there is only one television channel
broadcasting 2/3 Turkish drama serials in Bangladesh. Thus the researcher collected data from
the discussion participants through this particular and well organized question-answer-

discussion form.

Quantitative Study

Quantitative research methods normally focus on numeric data. Quantitative research contains
surveys, ethnographics, and databases. It comprises of a large log of numeric data that analyzed
by calculation and mathematical terms. Also, statistical analysis is a popular tool of quantitative
research method. Questionnaire survey method is used to collect data from the respondents.
Survey is a quantitative research method tool that can be questionnaire survey, paper survey,
mail survey and so on. This researcher conducted a questionnaire survey and took data from
400 respondents who watch Turkish drama serials regularly. There are more than 20 Facebook
groups engaged in distributing Translated and dubbed Turkish drama serials. The respondents

are from those groups as the researcher has shared the questionnaire survey link to those groups.

Sampling Method

Sampling is done to facilitate the research work for a researecher. In sampling, population is
another word that is related to the whole targeted people. When a researcher thinks to do a
research for a particular group of people, it’s rarely possible for him/her to examine or ask
everyone about all the questions. Suppose, a researcher planned to do a research on the whole
people of a university. Is it possible to reach and ask what are their thoughts about your research
topic? Definitely no. Therefore, sampling method makes survey or data collection task easy and
affordable. Sampling method can be of various types; probability sampling, random samplig,
purposive sampling, and systematic sampling. The respondents of this study were identified by
simple random sampling. In this study there are also sample and population groups those are

parts of the study. The later discussion will provide clear explanations on these.
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Population and Sample Size

In research sampling population and sample size are two very important parts. Your targeted
people is the population of your research. Sample size is the small part of that population those
can be asked and surveyed by the researcher. As mentioned before, surveying the whole
population is not feasible for a researcher. Also, anayzing all data collected from every person
of a population group is time consuming and quite impossible for a researcher. So, chosing a
representing group of a large group is called sampling in research. To examine effects of
Turkish drama serials on Bangladeshi youths population is those person who watch and enjoy
Turkish serials. People who attended the online survey by answering the questionnaire are the
sample size from the total population of this research. Therefore, sample size is smaller than
the population. In addition, there are more than 300 admins from more than 20 social media
groups. This researcher have chosen five persons for focus group discussion to decide and
understand their worldview about Turkish drama serials. They are mostly admins of the social
media groups working to distribute the Turkish drama serials. The name of the focus group
discussion (FGD) participants are Mohammad Salah Uddin, Akbar Bin Bashar, Md. Sajid
Chowdhury, Shikder Ariful Islam, and Md Sefat Ullah.

Research Questionnaire Interpretation

To collect data from the respondents this researcher have coined a well-organized questionnaire
list. The questionnaire survey consists of several questions thrown towards the respondents
attend the survey. Research questionnaire is different from research question (Czarniawska,
2014). Research question is the certain and very few questions that researchers do just like
research objective. However, research questionnaire comprises of several and numerous
questions broader than just research question. This researcher asked around ten questions for
measuring the effects of Turkish drama serials of the audiences who enjoy Turkish drama

serials.

How Old Are You?

This question was added by this researcher to decide people of which age are the audiences of
Turkish drama serials. As the researcher had intended to examine how Bangladeshi youths are
being influenced and adapting Turkish drama serials, knowing the respondents’ age group is

necessary. The researcher found that majority of the respondents are of a certain age group that
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Table 1: How old are you?
Age Groups Ratio (%)
35-40 5
30-35 15
25-30 50
20-25 30
Total 100

Source: Author’s compilation

Do You Watch Turkish Drama Serials?

This question from the researcher was asked to decide that all the participants who are joining
the survey are regular viewer of the Turkish drama serials. It’s a decisive question that was
asked to make sure that real persons are joining the survey who are eligible for this particular
research work. As mentioned before in Bangladesh there are many Indian television channels

and television programs are broadcasted. This question helped the researcher to decide all the

participanats are real audiences of Turkish drama serials (Figure 2).
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Figure 2: Do you watch Turkish drama serials?
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Table 2: Do you watch Turkish drama serials?

Category Person
Watch Turkish drama serials 400
Don’t watch Turkish drama serials 0

Total 400

Source: Author’s compilation
Among the chosen 400 respondents, all of them watch and enjoy Turkish drama serials
regularly. According to Gerbner’s cultivation theory bacause of regular watching of these
drama serials there established a social reality and chance of cultural fusion among the
Bangladeshi youths. The later interpretations and visual explanations will make your realization

clear enough.

Do You Follow Turkish Drama Serial Actors Character Through Social Media?

Nowadays people follow celebrities and models through social media accounts. There is no any
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individual who doesn’t consume social media. It’s rare that you don’t use social media. Social
media is a part of human lives. Not only this, people follow actors and actresses whose they
like and dream about them. In this research this question was asked by the researcher to decide
to what extent Bangladeshi youths are fond of Turkish drama serials. It’s a common trend that
you watch a film and when you wander around social media you search that name and hit the
fillow button. Also, by following them youths normally adapt many things from those models
or drama players. Even when this researcher have discussed with many admins of social media
groups, they shared some screenshots that they knocked the actors and models through social
media accounts and got cordial messages as a reply of their knocks. This is an interesting part
of the focus group interviews done by this researcher. Now let’s have a look to the ratio of

Turkish drama model followers.

Figure 3: How many of the respondents follow Turkish drama models?
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Source: Author’s compilation

Table 3: Percentage of respondents who follow Turkish drama serial models

Category Ratio %
Follow Turkish drama serial models 60
Don’t follow Turkish drama serial models 40
Total 100

Source: Author’s compilation

Do You Like to Imitate Like Turkish Drama Serial Actors and Actresses?
Effects analysis is mostly rigid and must be done maintaining proper data collection and

analysis. This question was asked in the research questionnaire by this researcher to know about
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the actual form of effects. For Indian drama serials in Bangladesh females were totally
submerged by the style and dressing styles of Indian drama serial costumes. Even in
Bangladeshi local markets those costumes are still now sold though the costumes are not
suitable to majority muslim society. By asking this type of question to the respondents the
researcher has tried to explore their choice and preferences whether Indian or Turkish style

dressing and gestures they try to follow. The figure 4 will show more.

Figure 4: Do the respondents like to imitate Turkish serial model’s gestures and dressing style?
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Source: Author’s compilation

Table 4: How much the Bangladeshi youth follow Turkish drama serial dressing and gestures?

Category Ratio %
Follow 52
Don’t follow 48
Total 100

Source: Author’s compilation

Do You Wear T-Shirts And Rings With KAYI (IYI) Symbol?
In the Turkish drama serials models wear war dresses and rings inscribed with KAYT (IYI)
symbol. These are much different from Bangladeshi culture. This researcher has asked this

question in the questionnaire survey to the respondents. The purpose of this question is to
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examine how much the respondents are influenced to accept and wear those particular dresses

and rings. However, Bangladeshi youths are not very fond of wearing rings and t-shirts shown

in the Turkish drama serials. The following graph will show more.
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Figure 5: Do the respondents wear t-shirts and rings inscribed KAYI (IYI) symbol?
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Table 5: Do the respondents wear t-shirts and rings inscribed KAYI (IYI) symbol?

Category Ratio %
Like and wear 30
Don’t like and wear 70
Total 100

Source: Author’s compilation

Have You Noticed Anyone To Wear T-Shirts And Rings With KAYI (IYI) Symbol?

Turkish drama serials in Bangladeshi culture is much different despite the religious identity is

same of the two nations. The researcher have organized research questions in accordance with

the respondents who are regular viewer of Turkish drama serials. In Bangladesh youths are not

actually able to make or buy the rings and dresses as those are sold in some online shopping

sites. Besides, the prices are so high and almost unavailable to local level markets. Also, the

age group watch Turkish drama serials are mostly students that’s why they don’t have much

www.internationalstudentsymposium.com




SEMPOZYUMU

International Student Symposium

LJ.LLLSLARARAS.I Medva Ve fletisi
- é OGRENCI €dya ve lietusim
8

money to afford to buy rings and costumes from Aliexpress, Amazon, and other local online
shopping sites. The graph below will show more about the percentage whether the respondents

noticed someone to wear KAYT rings and dresses with KAYI symbol.

Figure 6: Do you notice anyone wearing KAYI (IYI) rings and dresses?
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Table 06: Do you notice anyone wearing KAYI (IYI) rings and dresses?

Category Ratio %
Noticed to wear 85
Didn’t notice to wear 15
Total 100

Source: Author’s compilation

Are You Learning and Using Turkish Language by Watching Turkish Drama Serials?

The Turkish drama serials are in Turkish language and Bangladeshi youths are enjoying these
serials by translating and dubbing. But dubbing requires huge instrumental support to complete
a full episode. So, audiences don’t want to wait and want new episode immediate after finishing
an episode. Thus these audiences are encountering Turkish language and learning as well. The

researcher here asked this question to the 400 respondents sample of this study. It’s interestingly
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true that respondents are learning turkish language and using throughout their social encounters.
The following graphical interpretation will show more about this question and it’s interesting

finding.
Figure 7: Do you learn and use Turkish language after starting to watch Turkish drama serials?
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Source: Author’s compilation

Table 7: Ratio of learning and using Turkish words learned from Turkish drama serials

Category Ratio %
Learn and use 75
Don’t learn and use 25
Total 100

Source: Author’s compilation

Do You Feel Interest to Archery, Riding Horse, and Playing Sword After Watching
Turkish Drama Serials?

This is also an interesting question to learn respondent’s mental emotion about what they see
in the Turkish drama serials. The plays mentioned above are not included into the culture of

Bangladesh though youths are showing interests now towards these things because of Turkish
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drama serials. Throughout the drama serials the models basically ride horse, play sword, and
practice archery which is very unique for Bangladeshi youths. The survey and the focus group
discussions also express that respondents are greatly influenced by these unique activities. The
following graph and table is to show more clearly about the interesting findings emerged from

this question.

Figure 8: Do they feel interests to archery, riding horse, and playing sword?
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Table 08: How much they feel interests to archery, riding horse, and playing sword?

Category Ratio %
Feel interests 90
Don’t feel interests 10
Total 100

Source: Author’s compilation

Do You Behave or Use Anything With Your Family Members That You Learned From
Turkish Drama Serials?

According to cultivation theory, television audiences normally try to imitate and learn many
gestures, body lanugages, verbal pieces, and symbolic patterns from drama serials and thus
change their perception. This question is all about whether the youths are behaving like the

drama models with their peer groups, friends, and family members. They handshake like
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Turkish models as the focus group discussion participants commented. Moreover, they address
just like Turkish models telling Beyim, Abla, Abey, Gardas, Merak etme, and many more
Turkish words. Respondents responded in this question very positively as they use phrases and
special words when encountering friends, peer groups, and family members. The next figure

will show a clear view of the responses.

Figure 9: Do you behave or use Turkish words and body languages learned from Turkish drama
serials?

88
100
80
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20

—p

yes No

Ratio of respondents use Turkish words and body languages with family and peer groups

Source: Author’s compilation

Table 9: Ratio of respondents use Turkish words and body languages when encountering family and

peer groups.
Category Ratio %
Yes 88
No 12

Total 100

Source: Author’s compilation

Do You Think Bangladeshi Youths Are Being Influenced by Turkish Drama Serials?
As the last question of the research questionnaire this researcher here asked a decisive question

towards the respondents. How the respondents think about the infleuence of Turkish drama
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serials over the Bangladeshi youths. Since the inception of television world Indian drama serials
were indomitably popular because of globalization and satellite system. The respondents and
the focus group discussion participants are also agreed on this concept that Turkish drama
serials will replace the popularity of Indian drama serials. Interestingly, they consider it as a
positive omen for Bangladeshi social and religious condition. In the next explanation this

question will be clear enough with graph and table figure.

Figure 10: How respondents think that Bangladeshi youths are being influenced by Turkish drama
serials?
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m Are Bangladeshi youths being influenced by Turkish drama serials?

Source: Author’s compilation

Table 10: Ratio of respondents think that Bangladeshi youths are being influenced by Turkish drama

serials.
Category Ratio %
Think that bangladeshi youths are being 97
influenced
Don’t think Bangldaeshi youths are being 3
influenced
Total 100

Source: Author’s compilation

Discussion of Findings
Research findings and discussion is a mandatory part of a formal and educative study. In this

research the researcher has formed a survey and five focus group discussions (FGD) to collect
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data from those who are engaged with Turkish drama serials. Mostly the focus group discussion
(FGD) attendees are the admins of those social media groups responsible for distributing
translated and sometimes dubbed Turkish drama serials and the survey respondents are the
members of the groups and watch Turkish drama serials regularly. In the survey, 400
respondents are accommodated for providing their comments on several issues regarding
Turkish drama serials. And the focus group discussions (FGD) comprised of five participants

and the researcher as moderator of that discussion.

On discussion of the questionnaire survey and the focus group discussions (FGD) both the
objectives of this study is valid and approved. The first objective of this researcher was to find
out whether the audiences of Turkish drama serials are being influenced by the serials they
watch. First Bangladeshi youths are influenced by the dressing styles and KAYI symbols.
Moreover, they use Turkish adressing styles, adressing phrases, and other gestures with their
family and friends. It’s obviously a great sign of effect. Not only this, respondents and focus
group discussion (FGD) participants commented that they have been trying to buy t-shirts and
rings but due to unavailability and high price it’s quite impossible for them. They imitate the
Turkish models, follow in social media platforms, and make Turkish style feast and meeting

with chief of the habitat (Beyim) according to the focus group discussion (FGD) participants.

In addition to this, respondents are learning Turkish language when watching the serials. As the
researcher mentioned before, broadcasting of Turkish serials are rare in Bangladesh and only
one television channel is trying to dub and broadcast the drama serials. However, these admins
and respondents are collecting funds and trying to translate the serials and thus learning Turkish
language. Besides this, people are using in their adressing, hangouts, and talking with friends
and family. It’s common that they are adressing their friends as Levent, Abey, Gardas or other

Turkish words. It’s obvious that both the two research objectives are proved as valid.

Conclusion and Recommendations

This study is to explore how the Bangladeshi youths are being influenced by Turkish drama
serials. Turkish drama serials is not so old in Bangladesh like Indian drama serials. Despite it’s
late entry to Bangladesh, it has gained a prominence in terms of popularity and acceptance. The
researcher here with the whole process of this study struggled to express something new and

first because of the scarcity of any previous researech works on this topic. Bangladeshi
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television marketplace is somehow under the control of Indian television serials because around
19 Indian channels are broadcasting now in Bangladesh due to satellite broadcasting. The
researcher have tried to explore how Turkish drama serials are occupying that popularity of
Indian television dramas. The researcher’s objectives are proved as valid that people who watch
Turkish drama serials are being influenced by the gestures, models, body languages, symbols,

and as well as learning Turkish language.

According to the surveys and observations Turkish drama serials will have more influences on
Bangladeshi youths. Turkish drama serials specially the historical serials based on the Turkish
Caliphate, the religious affinity will be more influential than other factors. During the British
rule in the Indian Sub-continent or erstwhile Bangladesh, the Caliphate movement was a
parallel movement relating to the Turkish Ottoman Caliphate in the 1920s. Because of these,
Bangladeshi youths are found close to Turkish serials rather than Indian serials in terms of
religion, Islamic culture, and historical orientations. The most notable transcultural exchange
occurs here is the linguistic learning aspect of the Bangladeshi youths. Through the drama

serials youths are getting a living orientation of Turkish language.

For being the first and small range discussion, this research might be expanded by numerous
studies later. Nevertheless, this study has some backlashes for being the first study on Turkish
drama serials contexted on Bagladeshi youths. Also, later studies can have some thoughtful
insights from this study. For this reason, some recommendations will be mentioned through the

following bullet points.

* For the later studies researchers can increase the sample size. If sample size is increased, the
findings will be more practical and true. More participation has the possiblity of exploring more

actual result.

* This study proves that Turkish drama serials are infleuncing Bangladeshi youths. Next study
may include a concrete view of whether the effects are negative or positive. Besides this, the

area of this same study might be enhanced.

* This study included only five focus group discussion participants from different social media
groups. The participants may be taken from various television drama expert groups of

Bangladesh.

* As the focus group discussion (FGD) participants opined Turkish drama serials are much
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popular. However, to retain this popularity any authority it can be Turkish or Bangladeshi

authority have to arrange dubbing managements for this huge young consumers of Bangladesh.
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Siyasal letisimde Retorigin Kullamlmasi: Kirgizistan Ornegi

Samira Sharipova’

Ozet

Siyasal iletisim aktorleri konusmalarinda ikna stratejilerini ve retorik tiirlerini kullanarak
secmenleri ikna etmeye, etkilemeye calismaktadirlar. Ciinkii diger rakiplerine kiyasla farkli
retorige sahip olan siyasiler diinya siyasi arenasinda dikkat ¢ekmektedirler. Bu calismada
siyasal iletisim aktorii olan liderlerin retorigi incelenecektir. Kirgizistan’da Ocak 2021°de
yapilan Erken Cumhurbaskani se¢imi i¢in aday olan Sadir Caparov, Adahan Madumarov,
Babur Tolbaev se¢im kampanyast sirasinda hangi retorik tiirlerini ve hangi ikna bilesenlerini
daha yogun kullandigini tespit etmeyi amaglanmistir. Adaylarin konusmalarindaki ikna
stratejilerini incelemek icin 15 Aralik 2020 — 9 Ocak 2021 tarihleri arasinda yapilan Instagram
paylagimlart Orneklem olarak secilmistir. Arastirma Merkez Se¢im Komisyonunun
cumhurbaskani aday listesini onaylayip, resmi olarak se¢im kampanyasini yiiriitmeye izin
verdigi giin 15 Aralik 2020 ile se¢cim giiniinden bir giin Oncesi olan 9 Ocak 2021 tarihleri
arasinda sosyal medya paylasimlar1 kapsamakta olup, elde edilen veriler niceliksel ve niteliksel
icerik analizi yontemi ile analize tabii tutulmustur. Adaylarin se¢im kampanyas: sirasinda

siyasal iletisim araci olarak sosyal medyay1 nasil kullandigina da bakilacaktir.
Anahtar Kelimeler: Siyasal iletisim, Retorik, Kirgizistan, Se¢im, Sosyal medya

Disiplin: Siyasal iletisim

Giris

Siyasal iletisim belirli siyasi amaglara ulagsmak i¢in kullanilan tiim iletisim bigimleri olarak
bilinmektedir. Siyasal iletisim yogun olarak se¢im kampanyalar1 sirasinda kullanilmaktadir.
Adaylar hem rakiplerinden farkli olmak i¢in hem se¢gmenlerin ilgisini ¢ekmek ve kendilerine
oy vermeye onlar1 ikna etmek i¢in retorik sanatindan faydalanmaktadirlar. iktidarda bulunmak
isteyen veya bulunan siyasetgiler halki konugmalariyla, davranislariyla etki altinda tutabilmek

icin retorige bagvurmaktadirlar. Kimlere, nasil konusulacagi, konusmanin igeriginin nasil

! Ankara Hac1 Bayram Veli Universitesi, Gazetecilik Anabilim Dal1, Yeni Medya Bilim Dal1, Yiiksek Lisans
Ogrencisi

www.internationalstudentsymposium.com



. . ULUSLARARAS
8. Uluslararas1 Ogrenci Sempozyumu ) 'oéREN ci

N
SEMPOZYUMU

International Student Symposium

olmas1 gerektigi sorusu her zaman siyasetgiler ya da toplumu yoneten giicler tarafindan biiyiik
onem arz etmektedir. Siyasilerin konusmalarinda hangi ikna stratejilerini ve retorik tiirlerini
kullanarak se¢menleri ikna etmeye, etkilemeye calistigi 6nemlidir. Ciinkii diger rakiplerine
kiyasla farkli retorige sahip olan siyasiler diinya siyasi arenasinda dikkat ¢ekmektedirler. Bu
calismada Kirgizistan’da Ocak 2021°de yapilan Erken Cumhurbaskani se¢imi i¢in aday olan
Sadir Caparov, Adahan Madumarov, Babur Tolbaev se¢im kampanyasi sirasinda hangi retorik
tiirlerini ve hangi ikna bilesenlerini daha yogun kullandigini tespit etmeyi amaclanmigtir.
Kirgizistan’da 2020 Ekim Milletvekili se¢cimlerinden sonra baglayan protestolar iilkede bir¢ok
siyasi degisimlere sebep oldu. Protesto sonucunda hiikumet {iyeleri ve cumhurbagkan
Sooronbay Ceenbekov gorevlerinden istifa ettiler. Secim sonuglari iptal edildi. Protestocular
tarafindan 5 Ekim'de cezaevinden serbest birakilan eski Parlamento {iyesi Sadir Caparov erken
cumhurbagkani se¢ciminde se¢menlerin %81 inin oyunu alarak iilkenin devlet baskan1 olarak
secildi. Erken Cumhurbaskani secimine toplam 17 siyaset¢i aday olmustur. Bu calismada
secimden en ¢ok oy alan 3 adayin siyasal iletisim siirecindeki retorigi incelenecektir. Adaylarin
konusmalarindaki ikna stratejilerini incelemek icin 15 Aralik 2020 — 9 Ocak 2021 tarihleri

arasinda Instagram tiim paylasimlari drneklem olarak segilmistir.

Siyasal Tletisim

Siyasal iletisim siyaset ve iletisim kavramlarindan olusan, siyasal enformasyon aligveris
stirecidir. Siyasal iletisim belirli siyasi amaglara ulasmak i¢in kullanilan tiim iletigim big¢imleri
olarak bilinmektedir. Siyasal iletisimde sadece sozlii ve yazili ifadeler degil ayni zamanda
beden dili, giyim tarzi gibi gorsel sunumlar da kullanilmaktadir. Aslinda siyasal iletisim klasik
iletisim kavrami ile benzerlikler tasimaktadir, hatta ayni niteliklere sahiptir. Clinkii iletigim
stirecindeki “alici”, “verici”, “kanal”, “mesaj/ileti” ve “geri bildirim” dgeleri siyasal iletisim
stirecinde de mevcuttur (Aziz, 2011, s. 5). Siyasal iletisimde mesajin siyasi amagli olmast onu

klasik iletisimden ayirmaktadir.

Siyasal iletisim yoneticiler ve yonettikleri arasinda siyasal bilgilerin aktarilmasini ve
yayilmasini saglar. Yoneticileri belirleyen yonetilenler yani segmenler se¢im siirecinin en
onemli aktorleridir. Siyasal iletisim genellikle se¢gmenlerin ikna edilmesi eksenindeki
faaliyetler olarak da tanimlanabilmektedir (Yegen, 2018, s. 15). Se¢menler, secimlerde

verdikleri siyasal bir karar ile kendilerini yonetecekleri kisileri belirlerler. Se¢gmenlerin karar
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diizeyi ve karar siireci herkes i¢in ayni nitelikleri tasimamaktadir. Kimi se¢menler uzun yillar
ayni partiye oy verebilmekte, kimi se¢menler siire¢ igerisinde farkli siyasal egilimlere
yonelmekte, kimi segmenler ise karar verme noktasinda birtakim sorunlar yasamakta, son ana
kadar kararsiz kalabilmektedir (Dogan, 2017, s. 105). Burada siyasal iletisim aktorleri
secmenleri ikna etmek i¢in farkl faaliyetlerde bulunabilmektedirler. Ancak bir kavram olarak

siyasal iletisim sadece se¢meni ikna etmek siireci olarak goriilmemelidir.

Bu kavrami daha kapsamli oldugunu belirten Aziz (2011, s. 3) “Siyasal iletisim, siyasal
aktorlerin belli ideolojik amaglarini, belli gruplara, kitlelere, iilkelere ya da bloklara kabul
ettirmek ve gerektiginde eyleme doniistiirmek, uygulamaya koymak iizere ¢esitli iletisim tiir ve
tekniklerini kullanmalar1” olarak tanimlamaktadir. Burada 6nemli olan siyasal iletisimin nasil
yapilacagi, hangi teknik ve yontemlerin kullanilacag: ve hedef kitlelere nasil ulagilacagidir. Bu
durumda iletisim tekniklerinin, yontemlerinin ve 6zelliklerinin iyi tanimlanmasi, hedef kitleye
bu teknik ve yontemlerden nasil yararlanilacaginin iyi bilinmesi gerekmektedir (Aziz, 2011, s.
4). Siyasal iletisim kavrami, iktidar olmak isteyen kimselerin faaliyetleri ile iktidar olanlarin
plan ve programlarini ifade etmektedir. Gegmisi sozlii iletisime dek uzanan ve gazete, radyo,
televizyon gibi kitle iletisim araglarinin gelismesiyle disipliner bir kimlik kazanan ve bilim
diinyasinda ilerleyen siyasal iletisim, kamuoyunun bilgilendirilmesi ve aydinlatilmasi
esasindaki propaganda faaliyetlerine de isaret etmektedir (Duman & Ipeksen, 2013, s. 119).
Siyasal iletisim propaganda basta olmak iizere halkla iligkiler, siyaset, dilbilim, medya, retorik

gibi bir¢ok disiplinlerle dogrudan ilgilidir.

Siyasal Iletisim Araci Olarak Sosyal Medya

Sosyal medya paylasimin en iist diizeyde gerceklestigi yeni medya tiirli olarak hem kullanicilar
icin hem treticiler icin Onemli hale gelmektedir. Literatiirde sosyal medyaya iliskin
tanimlamalar da ¢oktur. Kara (2013, s. 43-44) sosyal medya kavramini tanimlamada gerek
kapsam gerekse bir¢ok calismada yapilan atif nedeniyle iki tanesi one ciktigini belirtiyor.
Bunlardan ilki, boyd ve Ellison'a ait tanimlamadir. Boyd ve Ellison'a goére sosyal medya,
“kullanicilarin tamamen veya kismen agik birer profil olusturup, iliskide olduklar1 insanlar
listesi hazirladiklari, sergiledikleri, paylastiklar1 ve diger kullanicilarin profil ve iligkilerini
gbzlemleyebildikleri sanal ortamlar”dir. Ikinci tamimlama Kaplan ve Haenlein’a aittir. Onlara

gore sosyal medya, “kullanici tarafindan olusturulan, igerik {iretimine ve paylagimina olanak
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veren, web 2.0'n ideolojik ve teknolojik temelleri iizerine insa edilmis Internet tabanl
uygulamalar grubudur.” Kisaca sosyal medya, kullanicilarin kolay ve 0Ozgiirce igerik
iiretebildikleri, hizlica paylasabilecekleri ve genis kitlelere ulasabildikleri ¢evrimigi
platformlardir (Bostanci, 2019, s. 22). Sosyal medyanin bloglar, mikro bloglar, sosyal aglar,
sosyal imlemeler, podcastler, wikiler, video ve fotograf paylasim siteleri ve forumlar gibi gesitli

turleri bulunmaktadir.

Radyo, gazete, dergi, televizyon gibi geleneksel iletisim araglar1 kullanilarak gerceklestirilen
siyasal iletisimin de dogas1 sosyal medyanin yayginlasmasiyla degismektedir. Klasik siyasal
iletisim ile sosyal medya araciligi ile yapilan siyasal iletisim arasinda birgok farklilik
bulunmaktadir. Bazi arastirmalarda sosyal medyada yapilan siyasal iletisime “Siyasal Iletisim
2.0” ad1 verilmektedir (Bostanci, 2015, s. 93). Genel olarak sosyal medyanin siyasal iletisim
acisindan aywrt edici Ozellikleri gelisen Internet teknolojilerinin sagladigi farkli medya
ortamindan kaynaklanmaktadir. Tasdemir’e (2017, s. 167) gore siyasal aktorler, siyasal iletigim
baglaminda sosyal medya araglarini temelde; kamuoyu olusturma ve olusan kamuoyunu
yonlendirme, tartisma ortami yaratarak elestiri ve muhalif goriisleri dile getirme, siyasi
mesajlart iletme ve hizli yayilmasini saglamak, bilgilendirme ve giindem olusturmak, bireysel
davraniglar1 etkileyerek toplumsal etkiyi arttirmak, siyasal katilimi saglamak ve etkilemek,
ulagilabilirligi arttirmak ve se¢menler ile karsilikli iletisimi saglamak denetim ve kontrol

mekanizmasi olarak kullanmaktadirlar.

Sosyal medya platformlari, siyasi partilerin se¢im kampanyalarinda onemli bir rol
oynamaktadir. Sosyal medya ozellikle ilk kez oy kullanma hakki kazanan gen¢ se¢menler
tarafindan yogun olarak kullanilmaktadir. Siyasi partilerin hedef kitlesi bu sitelerde yer
almaktadir. Sosyal medyay1 se¢im kampanyasi sirasinda en etkili kullanan siyaset¢i Barack
Obama olmustur. Onun se¢im kampanyasinin merkezinde yer alan mybarackobama.com,
secmenlerin katilimini saglamak ve bilgi paylagsmak icin sosyal medyay1 dncelekli kullanmigtir.
2008 yilinda gerceklestirilen ABD bagskanlik se¢imlerinden sonra, uzmanlar Obama'y1 ilk
teknolojik ve sosyal medya baskani olarak tanimlamaya basladilar (Bostanci, 2019, s. 66).
Sosyal medya sadece se¢im kampanyalarinda degil ¢esitli toplumsal olaylarin baglamasina da
neden olmustur. Bunun en iyi 6rnegi olarak Arap Bahari, Wall street, Gezi parki olaylar

verilebilir.

www.internationalstudentsymposium.com



ULUSLARARAS]

< o Ye RENci Medya Ve Iletigim

SEMPOZYUMU

International Student Symposium

Retorik

Her iletisim kurdugumuzda bir sekilde retorik sanatindan faydalanmaktayiz. Gilizel soz
sOyleme, etkili konusma, ikna etme, belagat, hitabet gibi ¢esitli adlandirmalar1 var retorik
sanatinin tarihi Antik Yunan'a dayanmaktadir. Retorik ¢ogu zaman olumsuz anlamlar da
tasimaktadir. Sicilya'da ilk avukatlar olarak bilinen Sofistler mahkemelerde konusarak davalari
kazanmaya calisiyorlardi. Bunlar kisa siire her alanda insanlar1 ikna etmeyi basardiklari i¢in
Platon'un elestirileriyle karsilasmislardir. Ancak Platon’un 6grencisi Aristoteles retorige dnem
vermis ve pozitif bir rol yiikklemistir (Meyer, 2009, s. 7-8). Romalilar bu terimi “séz sdyleme",
"soylev" sanati anlaminda rhetorica ile karsilastirmiglardir. Kaynaklar konusma tekniklerini
tekhnai terimiyle, sz ya da savi logos terimiyle, orthos'u da "her konu iizerinde diizgiin
konusmak" olarak karsilamaktadir. Ancak daha c¢ok "konusuyorum", “dava sunuyorum"
anlamindaki oro fiilinden titreyen oratio'yu "konusma", "séylem", "nutuk"; siir yerine mecazl
konusma, konusma yetisi anlaminda kullanmiglardir. Oratio, pratik anlamda konusma olarak,
orator (rhetor) soz sanatinin kuramcist degil, uygulayicisi; bir haber iletmekle gorevli kisi
anlaminda kullanilmistir (Zeybek, 2016, s. 145). Platon retorigi “dinleyicilerin manipiile
edilmesi” olarak tanimlarken, Quntilianus “giizel konusma sanat1”, Aristoteles ise “ikna etmek
icin gereken ya da ikna etmeyi amaglayan argliman ve sOylemlerin sergilenmesi” olarak
tanimlamaktadir. Bu tanimlamalardan yola ¢ikarak retorigin olabilmesi i¢in bir hatip, hitap
ettigi bir dinleyici, goriisleri iletebilmelerine aracilik eden bir “bir medyaya” ihtiya¢ vardir. Bu
medya konusulan ya da yazilan dildir. Gorsel ya da resim dili de olabilir. (Meyer, 2009, s. 8-
9). 19. yiizyilda retorik Amerikan {iniversitelerinin Onciiligiinde tekrar yiikselise
gecmigstir. Birgok Amerikan {iniversitesinde “department of speech” (konusma/hitabet
departmani) vb. isimlerle a¢ilan boliimlerde gerek klasik gerek modern retorik ile ilgili konular
ele alinmaktadir. 20. ylizyilda retorige olan ilginin artmasi reklamciliin gelismesiyle retorigin
etkisinin anlasilmasi, siyasal alanda kamuoyu olusturmak i¢in retorigin 6dnemli oldugunun
anlasilmasi gibi nedenlerle ilgilidir. Cagimizda retorik metin iiretim yonii agisindan degil daha
cok ikna amaciyla iletisimin kurgulanmasiyla ilgilenmektedir. Retorigin bugiin hala 6nemini
yitirmemis olmasi degisimlere uyum saglayabilmesi, baz1 yonleriyle geleneksel, bazi yonleriyle
yenilik¢i olmasi, disiplinler istii olmasi, saglikli bir iletisime yardimei olmasi vb. gibi sebeplere

baglidir (Tepebasilidan aktaran Temir, 2019, s. 73).

Aristoteles’e (1993, s. 20) ¢ tiir retorik sdylev vardir: politik, adli ve epideiktik (torensel
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gosteri sOylevi). Ona gore politik sdylevde konusmaci insanlari cesaretlendirmeye ya da onlarin
umutlarini kirmaya calisir. Yani konugmasinda gelecege gonderme yaparak insanlari bir sey
yapmaya ya da yapmamaya iter. Bu yolun onlar i¢in uygun ya da faydali olup olmadigini
gostermeye calisir. Politik Soylev konular1 bes ana baglik altinda siralanir: (1) yollar ve araglar,
(2) savas ve baris, (3) ulusal savunma, (4) disalim ve digsatim, (5) yasama. Adli sdylevde
konusmaci sucu ortaya ¢ikarmak ya da kendisini veya bagka birisini savunmak i¢in konusur.
Ge¢mise gonderme yaparak adalet ya da adaletsizlik {lizerine konusur Adli konusmaci kotii
davranigi incelemis olmalidir nedenleri, kotiiliikk yapanlar ve kurbanlari. Epideiktik simdiki
zamanla ilgili konusarak onur ve onursuzluk {izerinde konusurr. Epideiktik konugmaci erdem

ve kusurla ilgilenir, birini dver, 6tekini elestirir.
Uc Ikna kamiti

Aristoteles’ten bu yana gelen "logos, ethos ve pathos" kavramlari, dinleyiciyi etkileme,
inandirma ya da ikna etme amaci tagiyan konusmacinin séylem icinde yer alan ikna kanitlar1
olarak bilinmektedir. Korkut (2017, s. 185) bu kavramlar: su sekilde Tiirkcelestiriyor: Logos:

mantik-s6z; Ethos: 6zsunum; Pathos: duygulayim.

Ethos konusmacinin karakteristik 06zellikleriyle ilgilidir. Bu konusmacinin izleyicilerin
gozlindeki profilini anlatmaktadir. Diirilist olarak taninan birinin sdylediklerine daha kolay
inaniriz (Riizgar& Akdemir, 2017, s. 264). Yunanlilara gore ethos ben imgesi, karakter, kisilik,
davranig 6zellikleri, yasam ve amag tercihidir (dolayisiyla da etik). Ethos 6zel bir yetkinlik
degildir, kisiye baghdir, hatibin kendisiyle ilgili olarak verdigi ve kendisini dinlemeye ve
izlemeye hazir dinleyicinin 6rnek aldigi imgesine baglhidir. Erdemler, dogru ve iyi tavirlar,
giiven duyma ve giliven verme hatibe bir otorite verirler. Ethos otorite ilkesi olarak (hatta
argliman olarak) hatiptir. Hatibin etigi insan "uzmanlig1"dir ve bu insanlik otorite nin kaynagi
olan ahlakidir. Bu, kesinlikle onun ne oldugu na ve neyi temsil ettigine baghdir (Meyer, 2004,
s. 26-27). Elbette dinleyenin giivenini kazanma, inanilir olma yalnizca dille (giizel. mantikli ve
iletisim durumuna uygun bir dil diizeyi kullanmakla), sozle (segilip birlestirilen sozciiklerle)
saglanmaz, bunun disinda bakis, durus, kiyafet, beden dili gibi dil dis1 etkenler ve ses tonu,
vurgu gibi pek c¢ok yari dilsel etken de isin i¢ine girer ve konusucunun 6zsunumunu olusturur.
Dil ici (dilsel ve yar1 dilsel) ve dil dis1 etkenler, sdylem ici ve sdylem dis1 etkenler olarak da

adlandirilir (Korkut, 2017, s.186).
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Pathos ikna kanit1 aliciyla ilgili bir kavramdir. Konusmacinin karsisindaki kisi ya da toplulugu
sOyledigi seye inandirma amaciyla, alicim1 (dinleyeni ya da okuyani) duygulandirmasi,
etkilemesi, acima veya sempati duygulari yaratmasidir (Korkut, 2017, s. 194). Ethos cevaplara
gonderme yapar, pathos ise sorularin kaynagidir ve sorular tutkularin, heyecanlarin ya da
fikirlerin taniklik ettigi birgok nedenle iligkilidir (Meyer, 2004, s. 27). Pathos i¢indeki sorularla
ilgilenmek bireyin kendisine ait tercih edilebilir hiyerarsisi, dinleyicinin degerleri iistiinde
durmaktir. Onu 6fkelendiren budur, sevdigi, nefret ettigi, hor gordiigii ya da icerledigi, arzu
ettigi vb. budur, dinleyici nin pathos'unu konugmanin retorik boyutu yapanlar bunlardir (Meyer,

2004, 5. 31).

Alicty1 duygusal olarak etkileyebilmek i¢in gereken kurallar1 Plantin s6yle acikliyor (Korkut,
2017, s. 194): Heyecanli goriiniin: Bdylece alicinin karsisinda bir model olusturursunuz ve
karsinizdakinde duygudaslik agisindan bir 6zdesleme istegi yaratabilirsiniz. Nesneler gdsterin!
Heyecan uyandiracak nesneler (katilin bicagi, kanli bir gdmlek, aglayan bir kisi vb.) veya bunun
yerine gececek fotograflar, filmler (zafer kazananlarin sevinci, kaybedenlerin iiziintiisii vb.)
gostermek, soylemi destekleyecek dil disi araglaridir. Heyecan verici seyleri betimleyin.
Heyecan verici seyleri ya kisileri gosteremiyorsaniz, bunlar1 dokunakli, hatta abartili bir

bicimde betimleyin.

Mantik-s6z ya da logos, dogrudan sdylemi ilgilendiren bir kavramdir. Soylem i¢inde mantikli
ve gecerli gerekcelere bagvurmak anlamini tasir. Geleneksel retorikte ethos ve pathos logosa
baglidir. Giiniimiizde ise, dinleyiciyi etkileyebilmek i¢in, s6z ile kurulan yapida dile getirilen
gerekeelerin "mantikli” olmasi gerekse de olmazsa olmaz bir kosul degildir. Nitekim 6zellikle
politik sdylem alaninda, genelgeger, herkesge kabul edilebilen bir mantiktan yoksun olan bir
sOylemle de kisiler veya kitleler etki altina alinabilmektedir (Korkut, 2017, s. 193). Logos
sorular1 ve cevaplari farkliliklarini koruyarak agiklayabilmelidir. Oneri ve yargiy: diisiince ve
sOylemin birligi olarak diistinmemek gerekir (Meyer, 2004, s. 31). Aristoteles’e gore iyi bir
konusma, sadece konusmacinin karakterine veya dinleyicilerinin duygularina yonelmis
olmamalidir. Aristoteles kanitlama yollarini herhangi bir bilgi alan1 (hukuk, matematik, fen...)
bakimindan degil, siradan birinin daha iyi konusabilmesini saglama yolunda incelemistir. Yani
retorigin esaslarint bir avukat da kullanabilir bir cocuk da uzmanlik gerektiren alan bilgisi
inceleme disidir (Riizgar & Akdemir, 2017, s. 265). Ozetle logos, mantiga vurma, karar verme

yetenegine dayanmakta, dinleyiciyi gili¢lii kanitlarla ikna etmeye c¢aligmakta, sorular1 ve
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cevaplari, farkliliklarim1 koruyarak agiklayabilmektedir (Zeybek, 2016, s. 151). Bu ii¢ ikna

kanit1 siyasal aktorler tarafindan sik¢a kullanilmaktadir.

Bulgular ve Yorumlamalar

Arastirmada 10 Ocak 2021 tarihinde yapilan Kirgizistan Cumhurbagkani i¢in yapilan erken
secimlere aday olan Sadir Caparov, Adahan Madumarov ve Baburcan Tolbaev’in resmi
Instagram hesaplar1 incelenmistir. Arastirma Merkez Se¢im Komisyonunun cumhurbagskani
aday listesini onaylay1p, resmi olarak se¢im kampanyasini yliriitmeye izin verdigi giin 15 Aralik
2020 ile se¢im glinlinden bir giin oncesi olan 9 Ocak 2021 tarihleri arasinda sosyal medya
paylasimlar1 kapsamakta olup, elde edilen veriler nitel ve nicel i¢erik analizi yontemi ile analize

tabii tutulmustur.

Secimlere aday olarak 17 kisi katilmistir. Ancak arastirma i¢in se¢im sonucuna gore en ¢ok oy
alan 3 aday se¢ilmistir. Hem aday sayist ¢ok hem zaman sinirliligindan dolay1 boyle bir

kisitlama getirilmistir.

Cumhurbagkan: adaylarinin Instagram hesabindaki takipgi sayilarmna bakildiginda Sadir
Caparov 413 bin, Adahan Madumarov 80 bin 400, Babircan Tolbaev 245 bin takipgisi
bulunmaktadir. Paylasim sayisma gore Caparov’un 230 paylasimi, Madumarov’un 497i
paylasimi, Babircan Tolbaev’in 985 paylagimi oldugu goriilmiistiir. Takip ettigi kullanici
sayisina gore Caparov kimseyi takip etmiyor, Madumarov 7 kisiyi, Tolbaev 127 kisiyi takip
etmektedir. Caparov Instagram hesabin1 22 Agustos 2015, Madumarov 15 Mart 2017 ve
Babircan Tolbaev 13 Kasim 2016 yilinda kullanima agmistir. Adaylarin hepsi paylagimlarin
Kirgizca ve Rusga olarak iki dilde yapmaktadir.

Tablo 1. Cumhurbagkani1 Adaylarinin Instagram Hesaplar1 (10.04.2022 tarihi itibariyle)

Cumhurbagskan Takipei Sayist Paylasim Takip ettigi kullamci Ilk.kullanlma actigl
1 Aday1 Sayis1 sayis1 tarih

Sadir Caparov 413 bin 230 0 22 Agustos 2015
Adahan 80.4bin 497 7 15 Mart 2017
Madumarov

Baburcan 245 bin 985 127 13 Kasim 2016
Tolbaev

Arastirmada se¢im Oncesi 15 Aralik 2020 ve 9 Ocak 2021 tarihleri arasinda cumhurbagkani
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adaylarinin instagram paylasimlari su sekilde olmustur. Caparov ilgili zamanda 15 paylasim,

Madumarov 47, Tolbaev 77 paylasim yapmustir.

Tablo 2. Cumhurbaskani Adaylarinin Instagram Kullanimlart (15 Aralik 2020 9 Ocak 2021

arasi)
Cumhurbaskam Aday1 Paylasim Sayisi
Sadir Caparov 15
Adahan Madumarov 47
Babircan Tolbaev 77

Cumhurbagkani adaylarin se¢im 6ncesi yaptig1 paylasimlarin odak noktasi su sekildedir. Se¢im
kampanyasi (se¢im vaatleri, programlar, planlar) ile ilgili en ¢ok Babircan Tolbaev 39 adet,
Madumaarov 22 adet paylasim yapmistir. Sahsi (kendisi, ailesi) paylasimlar: Tolbaev 15 defa,
Caparov 6 defa, Madumarov 4 defa yapmistir. Kutlama igeren paylasimlar1 Caparov 3,
Madumarov 2, Tolbaev 1 defa yapmistir. Rakip adaylarla ilgili paylasimi sadece Madumarov
yapmistir ve sayist 3 adet olmustur. Se¢menleri bulugmak icin ¢agri igeren paylasimlar
Madumarov 15 defa, Tolbaev 2 defa, Caparov 1 defa yapmistir. Segmenlerle bulusmalarini

Tolbaev 20 defa, Caparov 5 defa, Madumrov 1 defa paylasim yapmustir.

Tablo 3. Cumhurbagkan1 Adaylarinin Instagramda yaptiklar1 paylagimlarin temalari

Tema Sadir Caparov | Adahan Madumarov | Babircan Télbaev
Se¢im kampanyasi programlari - 22 39
Diger (sahsi) 6 4 15
Kutlama 3 2 1
Rakip aday - 3 -
Cagn 1 15 2
Se¢menlerle bulusma 5 1 20
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Retorik Tiir Analizleri

1. Sadir Caparov

Arastirma siirecinde 2021 Cumhurbaskanligi segimlerine aday olarak gosterilen Sadir
Caparov’un Instagramda yayinlanan toplam 15 adet paylasim metni ve canli yayin videolar1
retorik tiirleri acisindan incelenmistir. Tablo 1’de goriildiigii gibi Sadir Caparov’un
Instagram’da yayinlanan toplam 15 paylasiminin 4’tinde politik retorik unsurlari, 2’sinde adli
retorik unsurlari, 9°sunda epideiktik retorik unsurlart kullamlmistir. ikna tiirlerine bakarsak

ethos 4 defa, pathos 8 defa, logos 1 defa kullanilmistir.

Tablo 4: Aday 1’in kullandig retorik sdylev tiirleri ve ikna tiirleri

1. Secim kampanyasinin ilk giinii Sadir Caparov’un instagram paylasimi. 15 Aralik 2021

tarihindeki yapilan paylasimda yer alan “Sevgili Kirgizistanlilar! Secim siirecinde aktif rol
almanizi rica ediyorum. Bunu yapmak icin 29 Aralik'tan once ikamet ettiginiz yere
kaydolun. Zamaniniz yoksa veya kaydiniz kdydeyse, oy kullanmak icin kdye gitmeniz
gerekecektir. Tarihi bir doniim noktasindayiz. Ciinkii Cumhurbaskanligi secgimleriyle
birlikte lilkede yonetim bigimini belirlemek icin bir referandum yapilacak. Her birimiz
fikrimizi ifade edelim, kayitsiz kalmayalim. Niifusun ¢ogunlugunun goriisiinii dikkate
alarak bir hilkumet sistemi olusturacagiz” sozii ile politik sdylev yapmistir. Caparov
secmenlere seslenerek onlarin ikamet ettigi yerlere kaydolduktan sonra oy
kullanabileceklerini sdyleyerek onlara boylece vatandaslik haklarini1 kullanabileceklerini
iddia ediyor. Konusma gelecege dair umut vaat ediyor ve se¢menleri se¢ime katilmalari
icin cesaretlendiriyor. “Niifusun ¢ogunlugunun goriisiinii dikkate alarak bir hiikumet
sistemi olusturacagiz” sozii ile diirlist olmaya, se¢gmenleri diisiindiigiinii anlatmaya
calisiyor. Bu konusmasinda Caparov ethos ikna kaniti kullanilmigtir. Cilinkii «biz»

kavramini 6ne ¢ikararak sorumluluk alabilen karakteristik 6zelligini vurgulamaktadir.

2. Sadir Caparov 17 Aralik 2021 tarihinde yaptig1 Instagram paylasiminda aynmi anda hem

www.internationalstudentsymposium.com




ULUSLARARAS]

< OCGRENCI Medya Ve Iletigim

SEMPOZYUMU

International Student Symposium

torensel hem politik soylev tiiriinii kullanmistir. Caparov’un ifadesi su sekildedir:
“Kahraman kardeslerim! Kirgiz halkinin gururlu ogullart ve kizlari! Sevgili Aysuluu
Tmibekova, Meerim Cumanazarova, Jolaman Sarsenbekov, Ruslan Tsarev, Ayperi Medet
kizi ve Kali Sulaimanov! Diinya Kupasi'ndaki zaferinizi tebrik ederim! Zaferiniz tiim Kirgiz
halkinin zaferidir. Siirekli ¢aba sarf ederek, calismalarinizin ardinda ¢ok yiiksek bir basari
diizeyi yaratiyorsunuz. Calismalarimizin takdir edileceginden ve Kirgiz halkinin sizlere
gerekli degeri vereceginden eminim. Sizinle gurur duyuyoruz! Evet, asiri politize olmusg
vetkililerin ilgisizligi, zor ekonomik durum nedeniyle sizlere hak ettiginiz destegi
saglayamadik. Ancak, bu igler yakin gelecekte sona erecek. Bize seref veren ogullarimiz ve
kizlarimiz igin genis sartlar yaratilacaktir. En onemlisi basari, yiiksek ruh, onur ve inangla
attiginiz adimlara eslik etsin. Bu yaziyt yazarken bir giizel haber daha aldim. Diinya Sambo
Sampiyonasinda Kariyaev Dayirbek, Baktiyar uulu Sumkarbek, Abdumalik kizi Samara
liderligindeki sporcularimiz 6 madalya kazandi. Bu haber de benim igin ¢ok sevindiriciydi.
Basarimiz artsin!” 1fadede 6ne ¢ikan unsur sporcularin Diinya Kupasinda zafer
kazanmalaridir. Bununla Caparov sporculari ¢ok ¢aba sarf etttikleri, ¢calistiklari i¢in dverek
bu zafer Kirgiz halkinin onuru oldugunu vurgulayarak epideiktik sdylev kullanmigtir. Ayni
zamanda sporculara yeterli destegi vermedigi icin yetkilileri elestirmektedir. Bu ifadeleri
kullanarak Caparov spora ne kadar Onem verdigini anlatmaya c¢aligmaktadir.
Konusmasinda gelecege de gonderme yaparak sporculara destek verecegini sdyliiyor ve
tiim sporculara umut vermeye calistyor. Bununla politik sdylev kullanmistir. Caparov bu
konusmasinda sporcularla duygusal bag kurarak, onlarin zaferine sevindigini anlatarak,

pathos ikna kanitin1 etkin kullanmaktadir.

3. Sadir Caparov’un 15Aralikta Instagramda paylastigi video ve yazili paylasim. Yazili metni
su sekildedir: “Bu s6z sdylenmemeliydi ama séylemek zorundayim”. Bdyle yalanlarina
cevap vermezdim. Ama kamuoyunun ve genglerin inanip yoldan g¢ikmalari miimkiin
olabilir. Bu yiizden dogruyu soyliiyorum. Cetim Dag’in ruhsat kagidi Cin'de degil, %100
kendi devletimizin elinde. Higbir yatirimciyr dahil etmeden bir dmiir boyu kendimiz
kullanacagiz. Calistirmak i¢in ¢ok fazla zeka veya para gerekmez. Demir rezervleri 500
yila kadar dayamir. Cocuklarimiz, torunlarimiz da kullanabilecek. Ulkemizi ekonomik
krizden ¢ikarabilecek tek kaynak budur. Kumtor daha sonra tartisilacaktir. Isenbay
Kadirbekov, ben senin gibi bir hain veya riigvet¢i degilim. 2007'de Gosstroy'un
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basindayken c¢esitli nedenlerle simdiki cumhuriyet merkezimin bulundugu binanin
ingaatin1 durdurup 300 bin dolar riisvet talep ettiginizi hatirliyor musunuz? Sana riigvet
vermedigimi ve mahkemede kazandigim1 unuttun mu? Tiim mahkeme kararlar1 hala vardir.
Sonra riisvet almaya devam ederken tutuklandin. O zaman hayattan bir ders almistin. Ama
hala diizelmedin. Artik bozuk isleri yapmadan torununun kokusunu alarak evinde sessizce
oturabilirsin. Boyle sapiklara cevap vermek istemiyorum. Ama simdi durum bu. Pek
anlamayan insanlar bu tilir sapiklara inanacaktir. Bu yiizden cevap vermek ve dogruyu
insanlara iletmek zaruridir. Millet, boyle aptallara glivenmeyin”. Sadir Caparov’un
paylastigi bu videoda eski milletvekili tarafindan suglanmaktadir. Bu paylasiminda
Caparov videoya cevap olarak kendisini aklamakla birlikte eski milletvekili suglamaktadir.
Caparov eski milletvekilini suclarken gecmise gonderme yapiyor. Kendisini aklamak ve
sugu ortaya c¢ikarmak i¢in ge¢mis olaylar: kanit olarak kullaniyor. Bdylece retorigin adli
tirtinii kullandigin1 soyleyebiliriz. Birisini suglarken insan kanit sunmaya ¢aligir. Caparov
da ayni sekilde istatistik bilgiler, kanuni bilgilere bagvurarak logos ikna bilesenini

kullanmastir.

4. Sadir Caparov’un 19Aralik 2021 tarihinde yaptig1 Instagram paylasiminda térensel soylev
tirtiini kullanmigtir. “Buglin, destek grubundaki gen¢ kizlardan ve insanlarla bulusma
sirasinda beni destekledikleri i¢in ailelerinden igtenlikle 6ziir dilerim! Kizlara gerekli tiim
tibbi bakim saglandi ve simdi kendilerini iyi hissediyorlar. Kisisel olarak, ihtiyaclar1 olan
yardimi almalarina 6zen gosteriyorum. Ayrica, destek¢ilerimin sadakati ve yiiksek destegi
icin derin siikranlarimi ifade etmek istiyorum! Cocuklarimizin sagligi her seyden once
gelmeli!” soziinde simdiki zamanla ilgili konusuyor. Ayni zamanda bu soziinde
destekgilerini sadakati i¢in 6vmektedir. Caparov bu konusmasinda se¢menlerle duygusal

bag kurarak, onlar1 diislindiigiinii belirterek pathos ikna tiiriinii kullanmaktadir.

5. Sadir Caparov’un 5 Ocak 2021 tarihinde yaptig1 Instagram paylasiminda “Onlar otuz yildir
hirsizlik yaptiklarini ve ayni zamanda halka karsi gorevlerini unuttuklarimi kanitladilar.
"Referandum karsit1" oldugu iddia edilen mitinglerin diizenlenmesi de bunu dogruluyor...
Bir de "neden referanduma karsisiniz?" diye sorarsaniz, mantikli bir cevap alamiyorsunuz.
Ulkemizdeki kesin hiikumet bicimini belirlemesi gereken halkin yararmna bir referandum
diizenlemenin gerekliligini herkesin anlamasi gerekiyor: parlamenter veya cumhurbaskan

yonetimi. Tiim halkimizin ¢ikarlar1 6nce gelmelidir. Bu her zaman bdyle olmalidir. Bundan
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sonra halkla hesaplagsmay1 Ogrenmeliyiz ve eger biri bunu istemiyorsa, o zaman
Ogretecegiz. Anlasildig1 lizere, bu insanlar, halkin menfaatlerinden O6zgiirce kisisel
amaglarla yararlanmaya ve anayasay1 sadece kendi ¢ikarlar1 dogrultusunda degistirmeye
alismislardir. Ve simdi, bedava besleyicilerini kaybetmek {izere olduklarini1 gordiiklerinde,
umutsuzca savasmaya basladilar, yararsiz, {imitsiz mitingler diizenlediler. Insanlarin
gozleri ¢oktan acildi ve insanlar gizli amacinizi anliyor. Ne kadar ugrasirsaniz ugragin, tim
cabalariniz bosuna olacaktir” ifadelerini kullanmaktadir. Cumhurbagkanligi secimiyle
birlikte iilkede referandum yapildi. Referendum sonucunda iilkede parlamenter ya da
cumhurbagkanlik yonetimi secilecekti. Cumhurbagkanliga aday olan Caparov
cumhurbaskan1 yonetimi yanaydi. Bu paylasiminda Caparov referenduma karsi miting
diizenleyenleri suglayarak retorigin adli sdylev tiiriinii kullanmaktadir. Goriildigi gibi
gegmise gonderme yaparak eski hiikkumet iiyelerini halki kandirmakla suglamaktadir.
Onlar1 iilkeye kétiiliik yapan kisiler olarak nitelemektedir. ikinci olarak, se¢gmenlere
referenduma katilarak, kesin hiikumet bi¢imini se¢meleri gerektigini, bu tiim toplum
tiyeleri i¢in faydali olacagini ileri siirliyor. Burada segmenleri bir yol gostermeye calisan
Caparov politik soylev tiirlinii de kullanmistir. Konusmasinda Caparov gelecege dair umut
verici konugmasiyla segmenlerle duygusal bag kurmaya calisiyor ve pathos ikna kanitini

kullanmaktadir.

2) Adahan Madumarov

Kasim 2020'de Adahan Madumarov, Kirgizistan Cumhurbaskanligi gorevine adayliini
gostermistir ve secim sonuclarina gore ikinci sirada yer almistir. Madumarov’un se¢im
kampanyasi sirasinda retorik soylev tiirlerini ve ikna tiirlerini su sekilde kullanmistir: 21 politik,
8 adli, 11 Torensel soylev tiirliinii kullanmistir. Konusmalarinda kullandigi ikna tiirlerine
bakarsak ethos 17, pathos 12, logos 9 defa kullanilmistir. Goriildiigii gibi kisisel 6zelliklere
vurgu yapan ethos ikna kanitin1 daha ¢ok kullandigini sdyleyebiliriz.

Tablo 5: Aday 3’lin kullandig1 retorik soylev tiirleri ve ikna tiirleri

Retorik séylev tiirleri Instagram ikna tiirleri Instagram
Politik 21 Ethos 17
Adli 8 Pathos 12
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Torensel 11 Logos 9

1. Adahan Madumarov 18 Aralik’ta yaptig1 fotografli paylasimimin metni su sekildedir:
“Sevgili yurtdisinda yasayan ve calisan Kirgizistanlilar! 18 Aralik BM Genel Kurulu
tarafindan ilan edilen Uluslararasi Gogmenler Giinii’diir. Bildiginiz gibi lilkemizde ¢ok
sayida insan gog¢men isci olarak yurt disindadir. Onlarin bir¢ogu kendileri, aileleri ve
iilkeleri i¢in yeni bir hayat kurmak isteyen genclerdir. Emekleriniz ve sabrimiz igin
ictenlikle tesekkiir ederim. Bir¢ogunuz Kirgizistan'in kalkinmasina paha bigilmez
katkilarda bulunuyorsunuz. Okullarin, spor komplekslerinin ve diger sosyal tesislerinin
yapilmasina yardimeci oluyor, sanayi isletmeleri agiyor ve istihdam yaratiyorsunuz.
Giiveninizi, gliciiniizii, bagliliginiz1 ve iyimserliginizi asla kaybetmemenizi istiyorum. Her
giiniiniiz bagarili olsun ve her anmiz sevdiklerinizin giilimsemeleri ve mutluluklariyla
dolsun”. Gé¢men is¢ilerle ilgili yapilan bu konusmasinda Madumarov simdiki zamanla
ilgili konusarak epideiktik soylev tiirii kullanmaktadir. Bir¢cok vatandasin yurt disina
calismak i¢in ¢iktigina, onlarin ¢ogunlugunun gengler olduguna, issizlik, okul, spor
kompleksi gibi sosyal tesislerin azlig1 gibi toplumsal sorunlara vurgu yapilarak
konusmanin arka planinda hiikkumet sisteminin elestirisi bulunmaktadir. G6¢men is¢ilerin
iilkeye yaptiklar iyilikleri i¢in dvmekte ve onlara cesaret vermektedir. Madumarov bu
konusmasinda ii¢ ikna kanitindan pathosu kullandigini séyleyebiliriz. Yurt disinda ¢alisan
vatandaglarin durumlarimi sdyleyerek onlart duygulandirmaktadir ve empati kurmaya

caligmaktadir.

2. Madumarov 21 Aralik’ta yaptig1 paylasimda iilkedeki daha bir toplumsal problemle ilgili
konusarak epideiktik sOylev tiiriinii kullanmaktadir. “Bizim gelecegimiz egitimli
genclerdir. Genglerimizi ve c¢ocuklarimizi en iyi okullarda, en 1iyi iniversitelerde
okutmamiz gerekiyor. Ne yazik ki Kirgizistan’da bir {iniversite bile diinyanin en iyi 100
tiniversitesi arasinda yer almiyor. En 1iyi tiniversiteler arasinda 186. siradayiz. Bu, gelecegi
olmayan bir iilke demektir. O zaman neden ekonomi, kiiltiir, anayasa ile ilgili
konusuyoruz? Okullarimizin ve iniversitelerimizin  giliniimiiz ~ gereksinimlerini
karsilamamasi ¢ok {iziicii bir durum. Komsu Kazakistan'daki Al-Farabi Universitesi 16.
sirada yer aliyor. Ekonomi, yolsuzluk vs. diye bagirmadan once “egitim, egitim, egitim”

demeliyiz” sozii ile bakildiginda egitime yeterince Onem verilmedigi, yeterince
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konusulmadigr i¢in hem hiikkumet sistemini hem rakip adaylar1 -elestirmektedir.
Madumarov konusmasinda iilkenin durumunu daha iyi anlatabilmek icin komsu
Kazakistan'a kiyaslamakta ve istatistik bilgilerden yararlanmaktadir. Bununla adayin logos

ikna kanitin1 kullandigini soyleyebiliriz.

3. Madumarov’un 6 Ocak’ta yaptig1 paylasimi “Bugiin Kirgizistan zor bir se¢imle karsi
karsiya: iilkeyi kaybedecegiz mi yoksa yeni bir devlet mi kuracagiz? Bunu yapmak icin
elimizde firsatlar var. Glinlimiizde Kirgizistan'da sadece siyasi sistemin, ekonominin ve
sosyal alanlarin Gtesine gegen derin bir sistemik kriz degil, ayn1 zamanda medeniyetin
bozulmasi da s6z konusudur. Kirgizistan'in devlet olarak yikilmasina neden olan, iilkeyi
kanunlarla yonetmeden iktidar1 gasp eden, Anayasayr ¢igneyen kisilerden
kaynaklanmaktadir. Mevcut yasadig1 faaliyetleri ve anarsiyi durdurmak, halkima ve
iilkeme hizmet etmek i¢in se¢ime gidiyorum. Hayatimizi simdi degistirmezsek gec kaliriz”.
Bu konugmasinda Madumarov iilkedeki sorunlara, yasadisi faaliyetlere vurgu yaparak,
bunun sorumlusu olarak bildigi kisileri suglamaktadir. Bunun i¢in retorigin adli sdylev tiirii
kullanilmaktadir. Madumarov hep konusmalarinda yasalara gonderme yaptig
bilinmektedir. Burada da “ben yasalar1 yerine getirecegim, anarsiyi durduracagim” diyerek
ethos ikna kanitin1 kullanmaktadir. Konugmasini “Ben” kavrami iizerinden yiiriitmektedir.
Bununla daha 6nce toplum tarafindan bilinen kisisel 6zelligini (hep yasalara gonderme

yaparak konusmasi) 6ne ¢ikarmaya ¢aligmaktadir.

4. Madumarov’un 6 Ocak’ta yaptig1 paylasimi: “Sevgili yurttaslar! Biskek'te 5-6 Ekim
tarihlerinde yasanan olaylar bizlere yeni bir yasam i¢in umut verdi. Son yillarda iilkemiz
batmakta olan bir u¢urumdan ¢iktigini, devletimizin ekonomik ve siyasi durumunu
iyilesecegini, hayatimiza yenilik girecegini hepimiz heyecanla bekliyorduk. Ne yazik ki
umutlarimiz yine yerinde kaldi. Bugiin iilkeyi ¢okiise gotiirenlerin hepsi yeniden iktidar i¢in
¢abalwor. Oligarklar ve kuklalari, politikacilar bukalemunlar gibi tiim renklerini
degistirdiler, yeni gerceklere uyum sagladilar. Yeni gibi gériinen adaylarin yaninda ayni
insanlar goriinmektedir. Onlar KSDP, Birimdik ve Mekenim Kirgizistan partileri icin
calisan insanlardir. Elbette onlar eski yontemlerinin hepsini kullanacaklar, ¢iinkii farkl
calismayr bilmiyorlar, adil kazanmayr bilmiyorlar. Size riisvet verecek, korkutacak, sizi
zorlayacak olan bu insanlardwr. Ama simdi bir kez daha gelecegimizi satmaya ve ihanet

etmeye hakkimiz yok. Bu se¢imin degeri ¢ok yiiksek- Kirgizistan'in varliginin ta kendisi!”.
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Madumarov bu konusmasinda gecmise gonderme yaparak adli sdylev tiiriini
kullanmaktadir. Onun konusmasinin odak noktasinda rakip adaylar ve onlarin yanindaki
devletin kdtiiye gitmesine sebep olan politikacilardir. 5-6 Ekim'de gerceklesen protesto
olaylarina sebep olan se¢imde kazanan partilerin iiyeleri tekrar yeniymis gibi goriindiigiinii
vurgulayarak protesto amacina ulagamadigini, insanlarin umutlart yerle bir oldugunu
sOylemek istemektedir. Madumarov pathos ikna kanitin1 kullandigi bu konusmasinda
insanlar1 tilkenin gelecegi i¢in yine eskilere oy vermemesi i¢in, oylarin satmamast igin
tesvik etmektedir. Burada lilkenin gelismesi i¢cin her sey se¢menin elinde oldugunu

sOyleyerek onlar1 duygulandirmaya ¢alismaktadir.

5. Madumarov’un 24 Aralik’ta yaptig1 paylasimi: “Ulkeyi hukukun iistiinliigiine getirecegim!
hiikumet gii¢lii ama kontrollii ve halkin giivenine dayali olmali. Hiikumet halka hizmet
etmeli, birilerini memnun etmeye ¢alismamali. Hukukun iistiinliigiintin biiyiikliigii, hukuk
diktatorliigii, hiikumet ve toplumun ig birligi, mevcut giiclerin ve kaynaklarin kullanimi,
hedeflerimize diisiinceli, kararli, belki popiiler olmayan ama sorumlu kararlar almadan
ulasamayiz. Baskan secildigimde ekibim bu esaslara gore ¢alismalarina baslayacak”. Bu
paylasiminda Madumarov politik sdylev tiirii kullanmaktadir. Madumarov se¢menleri
etkilemek i¢in konusmalarinda sik sik hukuktan, yasadan bahsettigi fark edilmistir.
Bununla gelecege dair planlarini sdyleyerek insanlarin mutlulugu i¢in hukuku 6n plana
cikarmaktadir ve segmenleri hukuk iistiinliigii i¢in oy verin demeye caligmaktadir. Ethos
ikna kanit1 kullanan Madumarov aslinda bir hukukg¢udur ve bu 6zelligini kullanmaktadir.
Y ani konusmalarinda daha 6nce bilinen kisisel 6zelligine, sorumlu olduguna, adil olduguna

vurgu yapmaktadir.

3) Babircan Tolbaev

Kasim 2020'de Babircan Tolbaev, Kirgizistan Cumhurbagkanligi gorevine adayliini
gostermistir ve se¢im sonuglarina gore ligiincii sirada yer almistir. Tolbaev diger adaylardan
farkli olarak ilgili zamanda ¢ok paylasim yaparak sosyal medyayi iletisim araci olarak aktif
kullanmistir. Tolbaev’in se¢im kampanyast sirasinda retorik sdylev tiirlerini ve ikna tiirlerini su
sekilde kullanmistir: Tolbaev 43 politik, 29 Torensel sOylev tiirtinii  kullanmistir.
Konusmalarinda kullandig1 ikna tiirlerine bakarsak ethos 45, pathos 24, logos 12 defa
kullanilmigtir. Goriildiigii gibi kisisel 6zelliklere vurgu yapan ethos ikna kanitin1 daha ¢ok
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kullandigin1 sdyleyebiliriz.

Tablo 6: Aday 3’lin kullandig1 retorik soylev tiirleri ve ikna tiirleri

Retorik séylev tiirleri Instagram ikna tiirleri Instagram
Politik 43 Ethos 45
Adli - Pathos 24
Torensel 29 Logos 12

1.  Babircan Tolbaev’in 23 Aralik’ta yaptifi paysasim su sekildedir: “Her vatandas
caligabilmeli ve diizgiin para kazanabilmelidir. Istikrarli bir orta sinif yaratmaliyiz-
devletin ekonomik istikrarinin temeli odur. Barinma, araba, {iniversite egitimi, tibbi
bakim, eglence ve seyahat- bu hemsehrilerimiz i¢in bos bir hayal olmamali! Bu onlarin
yeni hayat: olmali. Insanlarimiz yeni bir sekilde yasamaya baslamay: hak ediyor! Ve
ebeveynlerimiz bu yeni hayatin taniklar1 olmali!”. Bu konusmasinda Tolbaev gelecek
planlartyla ilgili konusarak, insanlar1 cesaretlendirerek politik sdylev kullanmistir. Her
sey insanlarin mutululugu i¢in hissi yaratmaktadir. Burada Tolbaev ortiik anlamda
iilkedeki issizlige deginerek pathos ikna kanitini kullanmaktadir. Bu yiizden insanlarin

onemli sorununa vurgu yaparak onlar1 duygulandirmaya ¢aligmaktadir.

2. Tolbaev’in 25 Aralik’ta yaptig1 paylasim: “Her sey terbiye ve egitim ile baslar!
Ogretmenler ana mentorlardir, gocuklarimizla daha ¢ok ¢alisirlar. Ogretmenlerimi hala
hatirltyorum ve onlara her sey i¢in minnettarim! Bunu anlayarak, programimin {igiincii
noktasi egitime ayrilmistir. Ogretmenlerin maaslarin1 %100 artirmay: planliyorum. Bu
gercek! Ogretmenlerin niteliklerini gelistirerek egitimin kalitesini yiikseltmek gerekir,
bunun sonucunda ORT'de ortalama puan %30 artmalidir. Egitimli bir niifus, miireffeh bir
devletin temelidir, bu nedenle 6gretmenler i¢in uygun kosullar yaratmak dnceliklerimden
biridir.!”. Burada da ana konu se¢im vaadidir. Gelecek plantyla ilgili konusan Tolbaev
insanlara umut vererek ikna etmeye ¢alismaktadir. Burada politik sovlev kullanmistir ve
ethos ikna kanitin1 kullanmistir. Ogretmenlerin degerli oldugunu kendi gegmisi iizerinden

anlatmaktadir. Ogretmenlere minnetar oldugunu sdyleyerek saygili ve diiriist karakterini

gostermeye caligmaktadir.

3. Tolbaev’in 31 Aralik’ta yaptig1 paylasim: “Diin adaylar arasinda tartigmalar yasandi.

www.internationalstudentsymposium.com



. . ULUSLARARAS
8. Uluslararas1 Ogrenci Sempozyumu ) 'oéREN ci

N
SEMPOZYUMU

International Student Symposium

KTRKnin videosu silindi ve heniiz geri yiiklenmedi. Akil ve adalet i¢in umut ediyorum.
Amacim oraya birini sondiirmek i¢in gitmek degildi. Genelde tartigmalara zamanimi ve
enerjimi bosa harcamak istemiyorum. Odaginizi nereye yonlendirirseniz, enerji oraya
akar. Cok az zamanim var, ancak hemen ele alinmasi gereken bir¢cok konu var. Sevgili
vatandaglar, gercekten degisiklik istiyorsaniz ve bana inanmaya hazirsaniz, verdigim her
sOzii yerine getirmek i¢in elimden geleni yapacagim! Ben Babircan Tolbaev. Benim
numaram 17”. Burada Tolbaev birbiriyle tartisan adaylar1 elestirerek epideiktik sdylev
tirtinii  kullanmaktadir. Adeta adaylarin zamanini ve enerjisini bosa harcadigin
sOylemektedir. Zamanin1 ve enerjisini dogru kullandigimi ve sozleri i¢in sorumluluk

alacagini dile getirerek ethos ikna kanitin1 kullanmaktadir.

4.  Tolbaev’in 1 Ocak’ta yaptig1 paylagim: “Bana sik sik sorulur: “Hangi millettensin?”’. Ben
Mungush klanindan bir Kirgizim. Ancak, insanlar1 milliyet veya baska bir baglantiya gore
ayirmiyorum. Atalarimizi tanimali ve hatirlamaliy1z, ancak bolgelere veya kabilelere
ayrilmamaliy1z. Ayrica iilkemizde onlarca baska millet yasiyor ve onlar biziz. Hepimiz
bir tilkenin vatandaslariy1z, Biz Kirgizistanliy1z!”. Burada konu milliyet¢ilik ve epideiltik
sOylev tirii kullanilmaktadir. Burada Tolbaev ayrimciligi elestirmekte ve simdiki
zamandan bahsetmektedir. Konusmasinda insanlara ben de sizin gibiyim diyerek

insanlar1 duygulandirmakta ve pathos ikna kanit1 kullanilmaktadir.

5. Babircan Tolbaev’in 8 Ocakta yaptig1 paylasimi: “Cabalamak. Benim i¢in ¢ok dnemli bir
kavram. Basar1 kendiliginden gelmez. Biiyiidiiglimden beri hayatim boyunca kendimi
gelistirmeye calistim. Her sey hemen olmadi. Ama kendime ve ekibime giivendim ve
birlikte bolgedeki en biiylik finans kurumlarindan birini kurmay1 basardik. Ydnetim
deneyimimi eyalet diizeyinde genisletmeye hazirim. Kendime inaniyorum ve sonucundan
sorumluyum. Ben Babircan Tolbaev. Bunlar benim giiven sézlerim”. Bu konugmasinda
Tolbaev epideiktik sdylev tiirii ve ethos ikna kanitin1 kullanmaktadir. Aday su andaki
durumundan bahsetmekte ve kendini ve ekibinin basarisini vurgulamaktadir. Kendi
kisisel karakterlerini dile getirerek kendisi ile ilgili giivenilir bir imaj yaratmaya

caligmaktadir.

Bulgular ve Sonug¢

Bu ¢alismada siyasal iletisim kavrami, 2021 Kirgizistan cumhurbagkani secimleri 6rnegi
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iizerinden siyasal iletisim-sosyal medya iliskisi Instagramda retorik kullanimi cercevesinde
incelenmistir. Bu arastirmanin varsayimi siyasal iletisim aktdrlerinin biri siyasi liderlerin sosyal
medyay1 iletisim araci olarak kullanmalar1 ve bu mecralarda segmenlerini retorik tiirlerini
kullanarak ikna etmeleridir. Arastirma sonucuna gore adaylar Instagramu siyasal iletisim aract
olarak kullanmaktadir. Ancak her aday farkli bir sekilde kullanmaktadir. Sosyal medyay1 en
aktif olarak kullanan aday Babircan Tolbaev se¢im kampanyasi sirasinda 77 paylasim
yapmustir. Paylagimlarini 6zenle hazirlayarak metin, video ve fotograf seklinde yapmuistir.
Gelecege dair planlarini yani politik sdylev tiirlinii 43 kez, ana konunu elestirerek yada dverek
yani epideiktik soylev tiiriinii 29 kez kullanmustir. Tkna kant tiirlerine bakarsak en ¢ok kisisel
karakterinden yola ¢ikarak konusmus yani ethosu ¢ok kullanmistir. Sonra pathos ve logos
gelmektedir. Babircan Tolbaev 1 398 888 se¢gmenin %2 sinin oyunu alarak se¢im sonucuna
gore 3’1 olmustur (Sultanalieva, 2021). Daha 6nce siyaset alaninda goriilmeyen Tolbaev sosyal
medyay1 aktif kullanarak belirli kitleyi ikna etmistir ve se¢imde ligiincii olmustur. Adahan
Madumarov 47 paylagim yapmustir ve 21 politik, 8 adli, 11 Toérensel sdylev tiirlinii kullanmistir.
Konusmalarinda kullandig1 ikna tiirlerine bakarsak ethos 17, pathos 12, logos 9 defa
kullanilmigtir. Goriildiigii gibi kisisel 6zelliklere vurgu yapan ethos ikna kanitint daha ¢ok
kullandigin1 sdyleyebiliriz. Madumarov se¢im sonucuna goére se¢gmenlerin %6smin oyunu
alarak ikinci olmugtur. Madumarov sosyal medyay1 daha ¢ok duyuru amaclh kullanmigtir. Sadir
Caparov 15 paylasim yapmistir ve 15 paylasiminin 4’{inde politik retorik unsurlari, 2’sinde adli
retorik unsurlari, 9'unda epideiktik retorik unsurlar1 kullamilmustir. Ikna tiirlerine bakarsak
ethos 4 defa, pathos 8 defa, logos 1 defa kullanilmigtir. Caparov segmenlerin 81%inin oyunu
alarak Kirgizistan’in cumhurbagkan1 olmustur. Caparov sosyal medyayr ¢ok aktif
kullanmadigin1 ve basarisini ise daha Once {inlii bir siyaset¢i olduguyla iligkilendirebiliriz.
Sosyal medyanin adaylar ve se¢gmenler arasinda koprii oldugu sdylenebilir ancak tamamen
etkili diyemeyiz. Ancak sosyal medya ve ikna tiirleri dogru kullanildig1 zaman siyasal iletisim
aktorii olan siyasi liderlere basar1 getirdigi, daha cok insan tarafindan tanindigini, se¢im

sirasinda segmenin oyunu alabilecegini soyleyebiliriz.
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